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ory committee on advertising, pre- 
sided. 

Allen B. Sikes of the Bureau of 
Advertising, American Newspaper 
Publishers Association, showed 
findings from 72 newspapers in 
the last five years in the Continu- 
ing Study of Newspaper Reading. 
Among examples of types of ads 
which, he said, proved effective in 
increasing readership were edi- 
torial technique based on subjects 
of general interest, such as health 
and beauty, or on current news; 
cartoons and comic strips, and 
“oddity” ads, in “Ripley” style. 
Use of pictures raised readership 
of health and beauty ads 69%. 

Magazines devoted $68,000,000 
of editorial space last year to war 
themes — including the armed 
services, war jobs, conservation, 
rationing and Victory gardens, 
said W. H. Mullen of the Magazine 
Advertising Bureau of Periodical 
Publishers Association. Magazine 
circulation in this country in- 
creased from 3.3 copies in 1913 to 
10 copies per person in 1943. Since 
the war magazine circulation has 
followed population changes, he 
said. In counties which had a 
combined gain of 30.8% in popula- 
tion between 1940 and 1943 maga- 


zine circulation rose 45.2%. Frank 
Braucher, president of PPA, in- 
troduced Mr. Mullen. 


Good Taste Urged 


Importance of aiming radio pro- 
grams at specific types of audi- 
ences and of long-term continuity 
in use of radio was stressed by 
J. Harold Ryan, president of Na- 
tional Association of Broadcasters. 
The proprietary medicine industry, 
he explained, is now radio’s No. 1 
client. Drug and proprietary ad- 
vertisers in 1943 represented more 
than $30,000,000 of this medium’s 
$307,000,000 volume. Relationship 
between a radio advertiser and 
listener, he emphasized, is one of 
host and guest, and the host or 
sponsor should be governed by 
courtesy and good taste in his 
commercials. 

Matilda White of Market Re- 
search Company of America and 
Stanley A. Knisely, executive 
vice-president of Associated Busi- 
ness Papers, presented findings in 
a survey of 626 representative 
drug stores on influence of the 
druggist on the consumer’s choice 
of brands. This study was made 
in cooperation with American 
Druggist, Chain Store Age, Drug 


Topics and National Association of 
Retail Druggists Journal. Investi- 
gators found that only a small 
fraction of the druggists inter- 
viewed failed to recommend a 
specific product for a specific ail- 
ment, as, for example, 89% sug- 
gested vitamins for “that tired and 
run-down feeling,” mentioning 68 
different brands. Druggists ob- 
tain their information about health 
products, the survey revealed, 
from manufacturers’ salesmen, di- 
rect mail advertising and drug 
trade papers, and they select spe- 
cific products for display promo- 
tion in their stores for such rea- 
sons as “cOnsumer demand, profit 
margin, and the effect of national 
advertising (of house or brand).” 


Co-op Ad Plans Tabled 


Plans for the proprietary group’s 
first cooperative advertising pro- 
gram in its 62-year history were 
brought up at the meeting, but 
members voted to table the motion 
for discussion at a later date. 

Dr. Frederick J. Cullen, execu- 
tive vice-president of the associa- 
tion, making his 10th annual re- 
port today, called attention to 
efforts of a group in OPA to “de- 
stroy our system of brand names 


“A Cotossat UNDERTAKING... 


Ml 


“| have noted with pleased surprise the 
new format — the obvious effort to in- 


clude articles of 


maximum interest to 


metals REVIEW readers, but particularly 
I note the Review of Current Literature. 
This seems to be a colossal undertaking 
... but its value is tremendous." 


—writes a prominent engineer* in the metal industry. 


Scores of comments such as this have 
been attracted by the metals REVIEW 
with its exclusive, new digest of all 
published articles on metals and the 
metal industry. Classified under 27 
subject headings for easy reference, 
this editorial material covers fully every 
branch of the metal industry, enables 
the busy executive, engineer and pro- 
duction man to keep pace with all new 


developments. 


For example, the May issue of the 
metals REVIEW not only digested all 
magazine articles but covered all engi- 
neering papers presented before the 
recent Foundry Congress. In all, more 
than 450 articles and papers were 
briefly reviewed and classified. 


dared. 


ported, coming metal events calen- 


Published each 15th of the month 
in three-column tabloid form, the 
metals REVIEW is now taking stand- 
ard 1/9th and 2/9th advertising units 
and offers positions with guaranteed 
reader appeal, adjoining editorial 
material devoted to 27 specific 
branches of the metal industry. 


Write or wire our nearest office 


Other features of this unique service 


to the metal producing and working 
industries include comprehensive re- 
views of new products and new man- 
ufacturers’ catalogs of interest to the 
industry. Important lectures are re- 


*Name on request. 


A. P. FORD 
7301 Euclid Ave. 


Cleveland 3 
Endicott 1910 


mMREVIEW 


7301 EUCLID AVENUE- CLEVELAND 3, OHIO 


collect today—let us give you com- 
plete information on these special 
positions, on the broad coverage of 
the metal industry, and on the 1/9th 
and 2/9ii unit base of $75 and $148, 
respectively, less regular agency 
commission and cash discount. 


DON HARWAY CHESTER L. WELLS 

816 West Sth St. 11 West 42nd St. 

Les Angeles 13 New York 18 
Mutual 8512 Chickering 4-2713 


and trademarks” and _ predicted 
further attempts would be made 
in this direction. 

Fred J. ~tock, chief of the drugs 
and cosmetic section of WPB, out- 
lined the tight supply situation in 
penicillin, vitamin A and nicotinic 
acid and said the proprietary in- 
dustry will have to take a 20-25% 
cut in vitamin A. He added that 
the container situation was “most 


critical” and declared “re-use of 
containers is a must.” na 
James F. Hoge, association 


counsel, cited “split jurisdiction” 
between the Federal Trade Com- 
mission and the Food and Drug 
Administration as working a real 
hardship on the proprietary indus- 
try and advocated amendment of 
the FTC act so as to strip the 
Commission of its present judicial 
powers and make it prove its 
charges in court. 

At the final session of the con- 
ference today, James Hill Jr., 
president of Sterling Drug, Inc., 
New York, was elected president 
of the association, succeeding Fred 
E. Rathburn, president, Olive Tab- 
let Company, Chicago. Dr. Fred 
J. Cullen and Charles P. Tyrrell, 
paid officials of the group, were 
reelected executive vice-presi- 
dent and secretary-treasurer, re- 
spectively. 

Honorary vice-presidents named 
were Charles Beardsley, president, 
Miles Laboratories, Elkhart, Ind., 
and the retiring president, Mr. 
Rathburn. To replace Mr. Hill 
and Mr. Rathburn on the associa- 
tion’s executive committee, the 
members elected Kenneth A. Bon- 
ham, executive vice - president, 
Emerson Drug Company, Balti- 
more, and Thomas B. Singleton, 
vice-president, Murine Company, 
Chicago. 


Judge Strikes Out 
Part of Claims in 


Cheerioats Case 


Wilmington, Del., May 18.— 
Federal District Judge Paul Leahy 
has handed down an opinion strik- 
ing out part of General Mills’ 
answer in the damage suit filed 
against it involving its ready-to- 
eat cereal, Cheerioats. 

The action was filed last sum- 
mer by The Best Foods, National 
Oats Company, Northern Illinois 
Cereal Company and Quaker Oats 
seeking to restrain General Mills 
from using the word “oats” in 
connection with any product other 
than rolled oats and to prevent it 
specially from using the Cheeri- 
oats name (AA, July 12, ’43). 
They also sought an accounting of 
profits, and an award of damages. 

General Mills contended in its 
answer that some of the plaintiffs 
produce and sell rolled oats prep- 
arations for use as_ breakfast 
cereals but represent them as a 
natural whole grain product— 
though made by a process which 
loses some of the nutritive value 
of oats—and hence are not entitled 
to relief because they come into 
court with “unclean hands.” At- 
torneys for the protesting compa- 
nies asked that this and other 
portions of the defense claims be 
eliminated. Judge Leahy ruled 
that part of the defense should be 
stricken, but with respect to the 
sufficiency of “unclean hands” as 
a defense he said the courts now 
seem more concerned with whether 
a particular product has acquired 
a “secondary meaning” and does 
not deceive the public. He added 
that if the plaintiffs show sec- 
ondary meaning at the trial, he 
will rule that the defense may not 
produce evidence supporting the 
“unclean hands” claim. 


Poag Leaves Dodge 


E. J. Poag has resigned as assist- 
ant general sales manager in 
charge of advertising for Dodge 
Division, Chrysler Corporation, 
Detroit, to devote the summer to 
operating Playhaven Farms, which 
he owns in the Saginaw Valley. 
He will announce later his plans 
for returning to the business field. 


Ludwigsen Advanced 


L. L. Ludwigsen has been ap- 
pointed manager of the merchan- 
dise department of General Elec- 
tric X-Ray Corporation, Chicago. 
He has been with the organization 
since 1929. 
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War Production 
Threatened by Drive 


to Unionize Manageme 


* The drive of union leaders to unionige management, 

beginning with foremen, is a threat to the war produc. 

ton effort 

* It is @ long step toward putting industrial manage. 

ment in the hands of umon leaders. 

* What kind of collective bargaining is it when union 
sit on both sides of the table? 

* It raises an issue which congress must clarify by 

amending the necessary laws, including the war labor 

disputes act. 

* Unless congress acts, this crisis will further obstruct 

an all-out war producton effort. 


The automotive council for war production, representing 580 cstablishe, 
companies employing 1.200000 workers and delivering 20% of the ation see 
production, has authorized its president, Alvan Macauley, to mabe the je 
lowing public statement and send it to the President, other COL Fremont ai, 
cials, and all members of congress: 


lowed to disrupt Amerie, Mass-pn. 
duction industry, one of the gree 


an freedom for year peace, by us 0 exp 
he public is entitled toknow a new and untried form of utman: 
of a situation which threatens the trolled management? 4 
success of that great effort 
W hat kind of collective 
* ing is it when union leaders 
sides of the table? ful 


The couneil has gi 


If management is t be uniomiaed 
‘ar blo 
e Where is union control to ste? 
This issue results dit from 
anage- fact that the Federal laws and the 
administration are vague 88 os. 
fused in respect to the statuwef mas. 
agement. 


In the interest: of the war aft 


This is a long step toward putting 
mdustrial management in the hands 


can and should be done 

by clarifying and ng the nee. 

their essary laws, particularly the wy 

r- labor disputes act 

7 The automotive industry is oe 

"* only producing a large part of we 
national armament output, but ipahe 

« the largest manufacturing indagy 


ane 
men ing upon its prompt reconversion tp 
- . provide jobs after victory. 
The council was created by the in. 
dustry immedi after 
bor to expedite 
the ind 


" — production job. 


The council has never intervene 

in the collective bargaining problems 

fere of employer-employee relations, an 

‘ectiveness there is no intention to depart fee 
al- this practice 


Unless congress acts, this crisis will further 
obstruct an all-out wer production effort 


AUTOMOTIVE COUNCIL FOR WAR PRODUCTION 


NEW DENTER BUILDING, DETROIT 


FIGHTS BACK—Current attempts ty 
unionize plant foremen brought thi 
warning and appeal to Congres 
signed by the Automotive Council to 
War Production. Originally scheduled 
for Detroit and New York dailies,.i 
was expanded last week to a nation 
wide list. 


Two Brewers Name Olian 


Plans Chicago Office 


Olian Advertising Company, Si 
Louis, Mo., has been named t 
handle the advertising of Atl 
Brewing Company, brewer @ 
Atlas Prager beer, and Schoen 
hofen Edelweiss Company, brewel 
of Edelweiss beer, both of Chi 
cago. 

The agency will open a Chictag 
office on June 1 at 35 E. Wacke 
Dr., with I. J. Wagner in charge. 


Ad Papers Name Ager 


Royal & de Guzman, New Yor 
has been appointed to handle 
promotion campaign to be spo 
sored cooperatively by five 2 
tional advertising publicatio 
ADVERTISING AGE, Advertising 4 
Selling, Printers’ Ink, Sales Ma 
agement and Tide. A _ serie 
advertisements will appear short) 
featuring the publications’ cm 
mon objectives, the strength 4% 
their combined services, and pos 
war values. 


SHOW YOUR SKILL In Getting 
Vital War Message Into Every Piece 
Printing. 


THE MARTIN CANTINE COMPAN! 
— ~SAUGERTIES, N.Y. | 
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The young Wage Earner housewives who set the pace for America’s biggest market 
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In every neighborhood, there’s one house a shade better case histories . . . real families, real problems with down-to- 


than the rest. In every group of shoppers there’s one with 
more money...more yen for better things. 

That’s no whit less true in the big Wage Earner Market. 
And the standout young housewife customers in this mar- 
ket tend to turn to Macfadden Women’s Group magazines. 

That’s not an accident...not just a coincidence. It’s the 
result of a policy within the magazines of setting editorial 
sights a notch above the run of the mill. Using first person 


earth solutions...stories and articles are peopled with folks 
whose actions and words are examples to better ways of 
doing things—rearing children, setting a good table, get- 
ting on with neighbors and friends. In hundreds of per- 
sonal visits to these families, it has been indicated that 
these magazines do reach the better, young housewives... 
and the year after year investments of some of America’s 
most respected trade names offer further substantial proof. 


MACFADDEN WOMEN’S GROUP 


EDITED FOR THE Aeler Ha 


"OF YOUNG WAGE EARNER AMERICA 
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Pleads Guilty in 
$250,000 Ad Fraud 


New York, May 16.—The State 
of New York cemented its case 
against a clique of high-pressure 
advertising salesmen who mulcted 
several prominent advertisers out 
of $250,000 for space in a bogus 
publication when Abraham A. 
Fishman, one of eight men in- 
dicted in the swindle, today was 
permitted to enter a plea of guilty 
to conspiracy in General Sessions 


to cover 13 other grand larceny 
counts. 

The ad racket met its end last 
January when New York police 
swooped down on two “boiler 
rooms” in Manhattan where 
smooth-tongued salesmen equipped 
with a battery of telephones (cost 
$1,000 per month) had been suc¢ 
cessfully selling space at $650 a 
page in an ethereal publication 
provocatively named “The United 
States Labor Front,” purporting to 
be authorized by the CIO and AFL 
(AA, Jan. 10). 

A few of the advertisers who 


were reported to have grabbed 
space in the phantom publication 
were I. J. Fox, furrier; Muzak 
Transcriptions; Sun Shipbuilding 
& Drydock; Waterman Steamship 
Company, and others. The racket 
was called to the attention of the 
authorities by officials of the In- 
ternational Ladies’ Garment Work- 
ers Union when they learned their 
name was being used in connec- 
tion with the publication. 

Mr. Fishman will be sentenced 
on the misdemeanor count June 
15. He was released on $6,000 
bail upon the recommendation of 


District Attorney Joseph A. Sara- 


fite, who said Mr. Fishman had 
agreed to testify against his co- 
defendants when they appear for 
trial next Monday. 


Get Lucky Strike Copy 


American Tobacco Company, 
New York, has launched a series 
of six 1,680 and 1,000-line inser- 
tions in every English language 
daily in the United States on the 
theme, “Lucky Strike Means Fine 
Tobacco.” Foote, Cone & Belding 
is the agency. 


Servants’ Fntrance 


Yes, that is a wall plug. It is in a farmhouse several miles from town. 
Electrical servants glide through it and work at lightning clip for a few 
cents per kilowatt hour. Such help makes this a very fortunate farm, 
though not an unusual one. Two farms out of five have electric service. 
Twice that many will have it shortly after the war, making rural America 
our biggest new market for electrical equipment and appliances. FARM 
JouRNAL, though now limited to 2,500,000 subscribers, reaches more 
people in that market than any other magazine. 


To townspeople, electricity is a household convenience. On farms, how- 
ever, as in factories, it has a wide variety of uses. It pumps water, milks 
the cows and gets the chickens up betimes. In ways galore it saves labor 
and boosts production. Part of Farm JOURNAL’s staff is engaged exclu- 
sively in the promotion of countrywide electric service for furthering the 
enjoyment and rewards of rural life. 


an 
_ 


Of the FIRST FOUR 


General Magazines 


ONE 


covers the rural market 


GRAHAM PATTERSON, Publisher JOURNAL Washington Square, PHILADELPHIA 


Advertising Age, May 22, 1944 


Illinois Adopts 
New Insurance 
Ad Regulations 


Chicago, May 18.—Seven ney 
rules governing the advertising af 
accident and health  insurap 
have gone into effect in Tllingis 
as the result of cooperative acti, 
by companies and the state ingsy. 
ance department seeking to elim). 
nate misleading copy. 

The regulations were recom. 
mended by a committee of 5 
members named by the companie 
authorized to operate in the state 
The department, incorporating 
them in its official rules, said the, 
should not only avoid misleadip, 
advertising but should still perm 
the companies to “advertise th, 
merits. of their contracts in a 
effective manner.” 

The new rules, effective May | 
except for magazine copy alread) 
scheduled to run and mailing jt. 
erature prepared and on hand 
provide that: 

(1) No policy shall be adver. 
tised unless the copy truly an 
fairly represents the benefits pro. 
vided, nor unless it is designed 
avoid untrue and misleading cop. 
clusions to be drawn regarding 
such advertised benefits. 

(2) No advertising plan shall 
be used that contains purportej 
facts or representations  unles 
their accuracy can be proved. 

(3) An offer of free inspectioy 
of a policy “is not considered a 
a cure for misleading statement 
in advertising.” 

(4) Emphasis upon maximum 
benefits “shall not be made with. 
out sufficiently referring to smalle 
benefits (if any) that are payable 
for losses most likely to occur.” 

(5) Emphasis upon benefits ap. 
plying to one member of a grow 
insured under a family grow 
policy — without explaining tha 
the benefits don’t apply to al 
members—should be avoided. 

(6) Emphasis upon the sale of 
insurance at cost, or upon saving 
of agents’ commissions when other 
expenses are not mentioned, shal] 
be avoided. ‘ 

(7) Emphasis by mutual conm- 
panies as non-profit organization 
shall be avoided. 


Financial Admen Elect 


Edward A. Hintz, executive 
vice-president of the South Shor 
National Bank, has been electei 
president of the Chicago Financia 
Advertisers, succeeding J. lL 
Chapman, trust officer of the City 
National Bank, who has bee 
named a director. Others electe 
were Daniel J. Healy, vice-pres- 
dent of the Metropolitan Tru: 
Company, vice-president; Ms 
Loraine Nicholson, Industrial N- 
tional Bank, secretary; and Harty 
G. Duntemann, assistant cashier (! 
the First National Bank, treasure! 


Troncoso in New Post 


Manuel U. Troncoso has bet! 
named designing and _plannini 
director of Advertisers’ Servit 
Division, New York. 


WSLI 


JACKSON. 
MISSISSIPPI 


Jackson — Cross-Roads 
of the New South 


Jackson is appropriately called th 
"Cross-Roads of the South." It lies 
in the very heart of the New South, 
and is the agricultural, industrial 
and governmental Capital of Mis 
issippi. Economists forecast a com 
tinued growth for Jackson following 
the war. Business has never beet 
better in Jackson than it is today: 
The city's 130 million dollar Double 
Return" market offers unlimited oP 
portunity to buyer and seller alike. 
And remember, WSLI offers you 
fective coverage of this market—# 
less cost. 


BLUE NETWORK 


WEED & COMPANY 
NATIONAL REPRESENTATIVE 
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PANY 
TATIVE 


Casserole 


8 ounces fine noodles 
*% po und American cheese 


*1 can condensed tomato soup 
*1 tablespoon margarine 
1 medium onion, cho 
cup water 
pound frankfurters 
% teaspoon salt 
Pepper 


cups baked 


sed tc 

Can conden tomato soup 
cups water 

-~ 3 minced onion 


cup t-x4 wcalery eed 


Bas i 


Frankfurter and Noodle 


fablespoons Worcestershire sauce 


: package lemon flavored gelatin 
int hot water 


3 


2 pounds summer squash 

2 tablespoons butter 

1 large onion, chopped 

% cap sour —. ta 
omatoes, pee and chopped 
Salt and pepper to taste 

2 tablespoons grated cheesé 


Summer Squash, Del Sud 


e 


eg. 
2 enuares chocolate 
\% teaspoon sal 


1 mac: 
243 cup chopped onion 
3 tabiespoons fat 
i cup soybeans 
2/ o~ boiling water 
stewed tomatoes 
7 tal lespoon Worcestershire sauce 
2 teaspoons salt 
% teaspoon Basil 
Dash pepper 


% cup milk 


egg 
cup luke warm water 
east cake 
blespoons butter 
1 teaspoon salt 


Hot Shrimp Salad 
4 hot boiled potatoes © 
4 small onions 


% tablespoons ‘salad off 


1/3 cup French dressin 
1/3 Po Aes hot me salad dressing 
nd pepper 


4 ounces dried beef 


espoon ted orange 
= pd shortening ” oa 


2 tabi cup milk mes 
cup orange marmalade 
cup chopped nuts 


whites 


2 tablespoons sugar 


ir 


NATIONAL ADVERTISING REPRESENTATIVES: Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit, St. Louis; 


Rhubarb Pudding 
5 cups young rhubarb 

*% cup sugar 

cup honey 


Beef Liver Hash 

und beef liver 

3 ablespoons flour 
*2 gabiespoons margarine 


Salt and 
1 cup stoc 5, eeees 


2 tablespoons sherry 


1/3 cup Sweetened condensed milk 
3 tablespoons cocoa 
1 cup chopped nuts 


und shrimp, cooked and clea’ 
4 Rard. cooked eggs, cut in a. ~~ 


12 frankfurters 
1 tablespoons flour 
cup water 
% cup. ketchup 
lespoons vinegar 
3 teaspoons sugar 
1% teaspoons prepared mustard 


Chewy Cookiés 


Philadelphia PACKAGE 
. for package goods 


Philately in Philadelphia isn’t what it used 
to be. Stamp-saving has gone war-conscious, 
grown from a collector’s hobby to a “must” for 
the housewife trying to make the most of what 
wartime rationing allows her. 

Every day she faces the trying task of serving 
tasty, wholesome meals for a hungry family. 
Every day she looks for a lift and a lowdown on 
low- and no-point products to replace high-point 
foods . . . time-trimming, point-saving suggestion 
and instruction . . . meeting shortages, keeping 
her folks well-fed and contented. 


In Philadelphia, help-wanted women turn to 
The Inquirer every morning for help . . . get it 
from fact-filled Women’s pages leaning heavily 
toward saving time and ration points. 

For instance: The Women’s pages of The 
Inquirer print from three to a dozen recipes 
every day, each including several packaged 


ingredients—which require no “fixing” and few, 


if any, points. Women find these packaged foods 
save plenty of time and energy—points, too— 
add a lot of savor and man-size bulk to meals. 


Foop advertisers discovered something, too: 
that The Inquirer’s strong emphasis on package 
goods keeps the sales curve of that merchandise 
on a continual upswing in Philadelphia, learned 
how women consistently confirm the choice of 
The Inquirer as the Philadelphia Package for 
packaged merchandise. Media Records say that 
Inquirer linage in that classification rises every 
year. Advertisers know sales rise in proportion 
to editorial emphasis placed on food products. 

So long as The Inquirer’s Women’s pages 
really page the women of Philadelphia into 
buying behavior every day by meeting today’s 
food problems with concrete counsel for today’s 
use . . . so long will The Inquirer remain the 
national advertiser’s best bet for what’s best for 
women to buy in Philadelphia. 


The Philadelphia Mnguirer 


Keene Fitzpatrick, San Franciscc 
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‘Too Much Talk’ 
About Television, 
Fly Tells Seminar 


New York, May 18.—“In no way 
should anyone delay television and 
its great service to the public,” 
James L. Fly, chairman of FCC, 
tonight told an overflow crowd of 
members and guests of the Radio 
Executives Club of New York at 
the first session of a _ television 
seminar in a studio of NBC. The 
seminar will present leading au- 
thorities from all branches of the 
radio industry who will discuss 
present and future potentialities of 
television in a series of 15 weekly 
meetings. 

At the same time Mr. Fly told 
the gathering to quit “blowing 
their brains with a lot of air” 
about television, saying there is 


“too much talk” and urging in- 
dustry “to get back to its research 
laboratories.” 

The FCC chairman deprecated 
the many newspaper editorials ad- 
vocating the freezing of television 
standards at their present levels, 
because there happens to be 7,000 
receivers involved. This line of 
thought evades the issue of prog- 
ress, when millions of receivers 
will be on the market and invest- 
ments will run into the billions, he 
indicated. 


‘Here to Stay’ 


“Television is here to. stay. 
There must be no faltering, no 
artificial barriers,” he stressed. 

“It can move in only one direc- 
tion,” he said, adding that the in- 
dustry is fully authorized by the 
Commission to move forward com- 
mercially. 

The question of speed and de- 
gree of movement is one to be 


controlled by the companies them- 
selves, which are in the best posi- 
tion to set the pace and project 
the outcome, he said. 

Niles Trammell, president NBC, 
said television needs the _ best 
brains in radio and advertising 
professions to go to work on its 
problems now so that after the 
war it can go ahead with a mini- 
mum of delay. 


Calls It Greatest Medium 


“If radio and advertising ex- 
ecutives choose to remain ignorant 
or fail to keep abreast of what 
goes in television, they might as 
well look for new jobs right now,” 
Mr. Trammell said, adding that 
“television will be the greatest 
medium of advertising since the 
invention of the printing press.” 

The NBC president pointed out 
that television will permit adver- 
tisers to show their products in 
actual use and stressed that a 


valuable background for use of 
the medium has been furnished 
during the past five years, with 
some 125 advertisers making their 
debut over NBC’s television sta- 
tion in that period. Department 
stores will find television, “made 
to order,’ Mr. Trammell said. 

Dr. Alfred N. Goldsmith, chair- 
man, Radio Technical Planning 
Board, said that “among those 
energizing the television program 
will, of course, be the advertisers 
who sponsor them and the agen- 
cies which in turn represent the 
advertisers. Their knowledge of 
television and their support of its 
activities will advance its advent 
and expand its appeal.” 


RELAXES OWNERSHIP RULE 


Washington, D. C., May 18.—The 
FCC today voted to relax its re- 
strictions on the multiple owner- 
ship of television stations to per- 


The shape of things to come 
MRR 0 ew a aca it 


Lx time is coming when it won’t be 
particularly novel to lunch one day 
in Chicago, the next day in London. 


For the needs of war have de- 
veloped transportation beyond its 
years, along with many another item 
adaptable to civilian pleasure and 
comfort. When to expect these mira- 
cles is an important consideration. 
A bit of reflection suggests that we'll 
use many a well-known, pre-war 
product while industry is converting 
and diverting to peace. The change 


than revolution. 


one newspaper. 


will be gradual — evolution rather 


Industry has the responsibility of 
reacquainting us with its once- 
familiar brands, as well as the new 
things it will have to offer. The im- 
portant centers of population, such 
as Philadelphia, offer the surest way 
of contacting vast groups of people. 
Philadelphia is the nation’s third 
largest market and nearly 4 out of 5 
of its families are reached daily by 


That newspaper is The Philadel- 


phia Evening Bulletin. It goes home 


handicaps. 


in this city of homes and continues 
to enjoy a high degree of readership 
and prestige, in spite of wartime 


IN PHILADELPHIA — 
NEARLY EVERYBODY 
READS THE BULLETIN 


Buy more War Stamps from your newspaper boy 


Advertising Age, May 22, i949 


mit a single organization or jngj 
vidual to control five instead of 
three outlets. 

In granting television license 
in the future, the Commission 
said, it will give consideration 
“the development of a nationwide 
television service, the Seographic 
relation of the various proposed 
locations and the public neeq for 
the proposed service at such loca. 
tion.” 

Previously the FCC had per. 
mitted ownership of more thay 
one television station only when i 
could be demonstrated that syc) 
ownership “would foster competi. 
tion” or “provide a distinct ang 
separate” broadcast service, |, 
any event the Commission jp. 
garded the ownership of three sta. 
tions as “a concentration of con. 
trol inconsistent with public inter. 
est.” 


Lightens Requirements 


At the same time the Commi. 
sion proposed to relax the require. 
ments on the identification of cer. 
tain types of recorded programs 
to permit stations to identify re. 
cordings at hourly intervals jp. 
stead of every 30 minutes. 

Forums, speeches and other 
events “in which the element of 
time is special significance” must 
continue to be identified at the 
beginning and end of the program, 
and in all cases the station must 
not attempt to create the impres. 
sion that recorded program js 
offering live talent. 

In a third action, the Commis. 
sion announced that it would 
study the programs of all standard 
stations for the week of April 25, 
1943, and April 23, 1944, to deter. 
mine the effect of the network 
monopoly regulations on_ local 
service. 


Plans New Magazine 


Magazine World, new monthly 
trade publication described as “the 
magazine about magazines,’ will 
make its debut with the June 
issue. Roy Quinlan, formerly of 
Lord & Thomas and former pub- 
lisher of Opportunity, is editor and 
publisher. Offices are at 40 E. 49th 
St., New York. 


Jackson Boosts Two 


Robert Hiatt has been named 
vice-president in charge of engi- 
neering and product development, 
and David H. Thomas has been 
named vice-president in charge of 
sales of G. McStay Jackson, Inc, 


Chicago industrial design con- 
pany. 
Heads McC-E Radio 


M. W. Wood, for the past seven 
years with Jam Handy, Detroit 
has been named director of radio 
in the Chicago office of McCann- 
Erickson, Inc., succeeding James 
Shelby, now in the Marine Corps. 


Names Benton & Bowles 


Procter & Gamble, Cincinnati 
has appointed Benton & Bowles 
New York, to handle advertising 
of its White laundry soap, effective 
July 1. 
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If it’s 
A TEST 


you want... 
TAKE 


NEW HAVE 


¢ The Register is rated* the 
7th test market in the U. 5 
—2nd in New England. Wit 
@ minimum cost you 
urban and suburban popult 


tion. 


“Independent Survey of Providence Bull 
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FOR A COPY DEPARTMENT WALL 


We're not kidding. Our suggestion that you tack this 
reproduction of Joe Druggist’s homely face on the copy 


department wall is sincerely made. 


? 


We'd like to have you look at Joe’s wrinkled facade 
just before you sit down to write any DRUG TOPICS 
copy. We'd like to have you spend a few minutes think- 
ing about Joe and the 180,656 otker drug trade Joes 
(3,254 wholesalers’ salesmen . . . 55,438 drug store 
proprietors . . . 121,964 drug store clerks) before you 
type a line. 


Think of the multi-thousands of counter and window 
displays that the drug store Joes of America can give 
to your client’s product if your copy makes them want 
to give. Think of the hundreds of thousands of cus- 
tomer recommendations that these chaps make to 
customers monthly. Think what their warm endorse- 
ments will do to your client’s profits if your ad skill 


can influence them to cooperate. 


Think of the tens of thousands of newspaper ads that 


are placed and paid for by druggists and consider what 
will happen to your client’s sales volume if, through 
your persuasiveness, you can manage to get his product 


plugged in a lot of them. 


After you've reviewed these too often feugetton facts 
... and after you've looked at Joe’s honest pan for a 
few moments . . . it’s likely that you'll turn to your 
typewriter excitedly instead of apathetically. You'll 
think of the job of turning out DRUG TOPICS copy, 
not as a boring, time-wasting task but as a challenging 
opportunity ... an assignment worthy of your Sunday 
punch . . . a chore which, if well done, will add im- 
measurably to the effectiveness of your client’s con- 


sumer campaign. 


Dv ORES 


330 West 42nd Street, New York 18, New York 
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N.Y. Telephone Co. 
Ads Tell Home 


Phone Situation 


New York, May 18.—Queried by 
telephone subscribers who move 
from one address to another, and 
by thousands of new applicants 
seeking new service, with no com- 
prehension of the difficulties under 
which ‘it is operating, the New 
York Telephone Company next 
week will launch a series of large 
space newspaper ads designed to 
educate the public on the home 
telephone situation. 

Initial insertions will break in 
1,000-line space in standard size 
metropolitan New York newspa- 
pers and 700-line in tabloids. Some 
275 weeklies will be used through- 
out the state, in addition to 177 
dailies outside New York City, 
which have also received 700-line 
space orders for initial ads, and 
16 metropolitan New York papers. 
About 25 foreign language papers 
- are also on the schedule. 

_ Following insertions will appear 
in large space about every other 


week until it is felt the message 
has been duly impressed upon the 
public, with smaller in-between 
reminder ads appearing more fre- 
quently. Later on an occasional 
large-space unit will be inserted to 
give greater emphasis to the con- 
tinuing small-size insertions. 


150,000 Applicants Waiting 


The first ad reveals that there 
are about 150,000 applicants on 
the waiting lists of the company’s 
business offices throughout its ter- 
ritory. 

Signed by James W. Hubbell, 
president, the copy says the reason 
for shortage of telephone equip- 
ment is because of suspension of 
manufacture for normal civilian 
needs late in 1942 and explains in 
detail the three factors on which 
depend the fulfillment of orders 
for phone installations. “From 
present indications the waiting 
period will be a year or longer for 
those of you who are currently 
placing orders,” the ad says, and 
promises that applications will not 
be forgotten and will be filled 
strictly in order of receipt. Bat- 
ten, Barton, Durstine & Osborn is 
the agency. 


Magazine Series Pushes 


Kelvinator Service Setup 


Pressing its wartime service pro- 
gram, Kelvinator Division, Nash- 
Kelvinator Corporation, Detroit, 
has released a new series of four- 
color insertions for appearance in 
national magazines in May, June 
and July to help dramatize the ap- 
pliance dealers’ determination to 
keep owners “in refrigeration” and 
“cooking facilities” for the dura- 
tion. 

Through its advertisements the 
company is offering two new 
“User’s Guides,” which tell house- 
wives how to keep refrigerators 
and electric ranges in efficient op- 
eration. Kelvinator is also mail- 
ing to dealers a new plan book, 
“Keeping Friends Through War- 
time Service,” listing ways that 
will help them over the service 
hump this summer. 


Curtis Advanced 


James E. Curtis, associate east- 
ern advertising manager of 
Esquire, has been named to handle 
the magazine’s men’s’ apparel 
classification nationally. 
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WHK 


“By the beard 
of the prophet-- 


worketh miracles!” 


customers. 


Once upon a time, there lived in Bagdad- 
on-the-Cuyahoga, which is called Cleve- 
land, a sad and unvisited merchant. Trade 
passed him by. 


shop after shop was daily thronged with 


Yet, upon his very street, 


Then upon a certain day, the forlorn mer- 
chant—disguised as a vendor of lotus buds 
—mingled with the populace. And in shop 
after shop, on all lips, he heard a strange 
and magic word .. . “WHK.” 


Quoth customers by the score, “Over 
WHK hath come news of this thing—and, 
forsooth, I must purchase it!” 
garded merchant pondered this magic 
word. At the close of day he bespoke a 
fellow shopkeeper — 


The disre- 


“Tell me, brother, meseemth ‘WHK’ is a 
magic spell, a veritable ‘Open Sesame!’ ” 
And the prosperous merchant replied, “Are 
you kidding? Listen, Pal—compared with 
WHK, Aladdin’s lamp was strictly from 
the junk pile. Just peddle your goods over 
WHK and you'll see why it’s RETAIL- 
ERS’ CHOICE IN CLEVELAND!” 


Cleveland merchants buy more time over 
WHK than over any other leading station. 


United Broadcasting Co., Operators of 
WHK-WCLE, Cleveland; WHKC, Columbus 


is 


Retailers’ Choice in Cleveland 


Represented by Paul H. Raymer Co. 
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Winners Named 
in Pabst Postwar 
Employment Award 


Chicago, May 17.—Winners in 
the Pabst Postwar Employment 
Awards were announced today 
with the first prize of $25,000 
going to Herbert Stein of Wash- 
ington, 28-year-old chief of the 
WPB economic analysis section, 
and the second prize of $10,000 to 
Leon H. Keyserling, general coun- 
sel, National Housing Agency, also 
of Washington. Fifteen $1,000 
awards also were made. 

During the week of May 22 
Pabst will run 1,500-line adver- 
tisements in newspapers through- 
out the country to announce the 
winners. They will be announced, 
also, over Pabst “Blue Ribbon 
Town” broadcast next Saturday 
night over 108 CBS stations. Offi- 
cials have not yet decided whether 
the awards will be tied in with 
future advertising promotions of 
the company. 

Fifteen other prizes of $1,000 
each were announced by the 
judges in the wind up of the com- 
petition which drew 35,767 entries 
from all parts of the nation and 
abroad, the largest number ever 
entered in a competition® of this 
type and 13,000 more than com- 
peted for the Bok Peace Prize. 
The awards opened Dec. 1, 1943, 
and closed Feb. 7, 1944. More 
than 5,000 entries came from 
members of the armed forces, 
indicating the strong interest of 
service men and women in the 
problem of postwar jobs. 


Free Enterprise Chief Theme 


All of the winning plans are 
designed to make the free enter- 
prise system work more effect- 
ively. Mr. Stein’s winning plan is 
based on stimulating a high level 
of private expenditure, which he 
says is the only method “consist- 
ent with the achievement of other 
national objectives—political de- 
mocracy, personal liberty and effi- 
cient satisfaction of wants.” While 
recognizing the effectiveness of 
controlled government spending as 
an instrument of economic stabili- 
zation, the plan... “would mini- 
mize the amount of public spend- 
ing necessary for this purpose.” 

Mr. Keyserling outlines a tech- 
nique for developing “an Ameri- 
can economic policy” and “an 
American economic goal” by a 
committee established by Congress 
with three members from the Sen- 


Advertising Age, May 2 é - 


ate, three from the House, three 
appointed from his cabinet ) 
President, and six appointed b 
the President to represent Amer} 
can enterprise, including two 
from industry, 
labor. 

He suggests that the “American 
economic policy” would not be a 
regulatory “code” of obligations 
“but only a framework of refe;. 
ence for an affirmative, Purposefy! 
economic program.” 

Judges in the national compe. 
tition, set up by the Pabst Brey. 
ing Company in observance of its 
100th anniversary, were: Clareng 
Dykstra, president, University g 
Wisconsin; Wesley C. Mitchel 
professor of economics, Columbj; 
University; Beardsley Rum, chair. 
man of the Federal Reserve Ban; 
of New York and treasurer o 
R. H. Macy & Co.; Alexander 7 
Whitney, president, Brotherhoos 
of Railroad Trainmen. 


Von Zehle Starts Agency 
Under Own Name 


William Von Zehle has take 
over all accounts of the dissolve 
Colonial Advertising Agency, Ney 
York, as of 
May 10, whey 
he opened his 
Own agency, 
William Voy 
Zehle & Co; 
Colonial 
which wa 
formed aboy 
a year ago 
was headed 
principally } 
Mr. Von Zehle 
who boughi 
out the inter 


: ea 
agriculture = 


W. Von Zehle 
ests held by two other agency 


partners. Offices will remain a 
28 W. 44th St. but space is being 
doubled. 

Among the clients to be serve 
by the new agency are Norcros 
Greeting Cards, Tastyeast, Charm 
Candies, Capitol Converters, Pan 
ish Controls, Home Altar Shrine 
Gage & Tollner and Duffy’s Tay 
ern. Mr. Von Zehle was former 
radio director of the West Coa 
office of Music Corporation @ 
America. 


Addressograph Boosts 
White and Ward 


D. E. White, vice-president 0 
Addressograph-Multigraph Corpo 
ration, Cleveland, has been giver 
broader duties including speci 
development of domestic and for 
eign markets, and J. B. We 
Chicago sales agent for the com 
pany, has been named vice-pres 
dent in charge of distribution 9 
the U. S. and Canada, taking ove 
Mr. Ward’s previous duties. 
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IN DES MOINES, JUDY CANOVA’S AUDIENCE IS Am 


Yes, Judy and Colgate get a Des Moines audience 52.4% above their 
national Hooper. Exceptional? Not at all. The 48 CBS commercial 
evening shows on KRNT average exactly 30.3% greater than their 
national Hooperating. No wonder more than 150 national and regional 
advertisers use KRNT in Iowa's No. 1 Market — Des Moines. 


Des Moines - CBS basic - A Cowles Station 


KRNT 


Affiliated with Des Moines Register-Tribune - Represented by Katz 


52.4 
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Washington Whispers 


a | under-the-hat chitchat about Washington 


emain a 
Y is being 


adi —_ 7. 
"Nore people—what they are thinking, what they 
st, Charm 
ers, Pan 
ir Shrine 
fy’s Tay 
former); 
est Coa 
ration ¢ 


are saying, what they are thinking of doing 
— WASHINGTON WHISPERS critic Reg. 


osts 


asident 0 


sh Corp U. S. Pat. off.) Often anticipate the news 


een give 
ig speci 
> and for 


B. Was before it happens .. . Here’s a “Whisper”, 


yice-presi 
ibution 
iking ove 


me printed way back in the July 30th issue 
of The United States News 


“Inside word has it that Cordell Hull 
has not been at all pleased by some 


of the statements on foreign policy Every week and wait after week the im- 
. = 55 portant news of national affairs is spot- 
contained in speeches by Sumner Welles. analyzed in pictures, Pictograms and in 


simple English — clear, crisp, concise. 


(Resignation of Undersecretary Welles an- 


. I not only read it but 

man e-read it each week — I make it 

“ee Point to t to k lert t 

Bp 22s soak aan nounced September 25, 1943)....... 
a fram by reading everything I 

Meet but there is one ‘must’ on i 

Mee List and that is to read your WASHINGTON WHISPERS is one of 14 regu- 

me-eezine thoroughly for I be- . 

leve it to be the most enlight- 


Ming publication which has come lar departments appearing exclusively in 


my attention." 


mee M. Mosier, Vice President 


Daniel W. Ashley, 


; 0 ERICAN AIRLINES,: INC. this one-track magazine seeeees#6veees Vice President in charge of Advertising 


TIONAL 
ATING 


NEWS OF NATIONAL AFFAIRS—more than ever important in the periods that lie ahead 
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D. J. Pykett Advanced 


Daniel J. Pykett, with Arthur 
Kudner, Inc., New York, since its 
inception in 1935, has been ap- 
pointed director of media for the 
agency, succeeding Lucian L. King, 
on leave of absence because of ill- 
ness. Mr. King will continue as 
a media consultant. 


Ad Managers to Meet 


The Interstate Advertising Man- 
agers Association will hold its 
semi-annual conference, May 19- 
20, at the Hotel Adelphia, Phila- 
delphia. 


BOOKLET MAILED TO | 
EXECUTIVES ON REQUEST 


~ WILLIAM BALSAM 


540 N. MICHIGAN + CHICAGO » WHITEHALL 7819 


To supply men and women now 


vicemen’s Pony Edition.” 

This special edition will be sent 
to servicemen without charge. It 
will be eight pages, approximately 
8x11 inches, four columns to the 
page, and will carry no advertis- 
ing. 

Material in the Servicemen’s 
Pony Edition will be especially 
written for this edition. Primarily, 
it will consist of a summarized 
discussion of the month’s news in 
advertising and marketing, with 
selections from many of the popu- 
lar ADVERTISING AGE features, and 
with material of particular inter- 
est to men overseas. 

Because of the difficulty of 
maintaining lists, ADVERTISING AGE 
will not mail copies directly to 
men in service. Instead, it will 


supply any desired quantity to 


FREE ‘PONY EDITION’ OF ‘AA’ 
AVAILABLE FOR SERVICEMEN 


in the armed forces who were for- 


merly in the advertising or marketing field with news of develop- 
ments on the home front, against the day when they return to civilian 
life, ADVERTISING AGE announces the publication of a monthly “Ser- 
The first issue will be published in June. 


companies or individuals who de- 
sire to mail copies to their own 
former employes, associates or co- 
workers. The Servicemen’s Pony 
Edition will weigh considerably 
less than one ounce and will fit 
comfortably into any No. 9 or No. 
10 envelope. 

The edition is designed pri- 
marily for servicemen serving 
overseas, but we shall be glad to 
supply copies for servicemen still 
in this country as long as copies 
are available. 

To secure copies for your for- 
mer employes or co-workers, ad- 
dress your request for the required 
number of copies to Editor, ADVER- 
TISING AGE, 100 E. Ohio St., Chi- 


cago 11. In order to make certain 
that no copies are wasted, each re- 
quest MUST include the following 
statement: 

“We agree to mail copies of the 
Servicemen’s Pony Edition of Ap- 
VERTISING AGE promptly upon re- 
ceipt each month to the following 
men and women in the service:” 
(list here the names and ranks of 
servicemen to whom the paper is 
to be sent, and whether they are 
overseas or in this country. DO 
NOT include their addresses or 
APO numbers.) 


Riso Named Ad Chief 


Ovid Riso, formerly with Young 
& Rubicam, New York, has been 
named advertising director of 
Great American Industries, with 
headquarters at 247 Park Ave., 
New York. He will have charge 
of the advertising and public rela- 
tions of all divisions of the com- 
pany, including the Connecticut 
Telephone & Electric Division, 
Meriden, Conn.; War La France 
Truck Division, Elmira, N. Y.; Vir- 
ginia Rubatex Division, Bedford, 
Va.; and Rutland Electric Products 


Division, Rutland, Vt. 


ANCHOR TO WINDWARD 


Seller’s markets are not normal — and they’re not healthy. One of these 


days, the honeymoon will end rather abruptly. Consumers will again become brand- 


conscious, quality-conscious, value-conscious — selective in their buying. 


Do not let the onset of normalcy catch you flat-footed. Wise use now of the 


overwhelming coverage of WBZ and WBZA will find you firmly / 


intrenched in the rich New England Market when peace breaks. 


range of WBZ's 50,000 watts. Crystal-clear reception of high-calibre programs 


lures them to 1030 on the dial. Your message will be translated into 


terms of current sales— and acceptance and good- 


will which will stand you in good stead in the 


more competitive days ahead. 


Lay down your sales-barrage now, 


and you'll have the situation 


well in hand, come war's end. 


wowo - 


WESTINGHOUSE RADIO STATIONS Inc 


WGL - 
REPRESENTED NATIONALLY BY NBC SPOT SALES 


WBZ + WBZA «+ 


KYW + KDKA 
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BOSTON — SPRINGFIELE 


TAKES OATH — William H. Horsley 
president, Pacific National Advertising 
Agency, Seattle, takes the oath of of 
ce as a lieutenant commander in the 
Coast Guard temporary reserve from 
Capt. F. A. Zeusler, 13th naval die 
trict officer. Lt. Comdr. Horsley wil 
command the Volunteer Port Secun 
Force, to be expanded to about 2,095 
men, and also will continue his agency 
operations. The force is made up gf 
business and professional men whe 
give 12 hours’ time weekly to guard 
and patrol duties. 


Vanish Appears in 
New Advertising Push 


Expello Corporation, Dove 
N. H., has started a new campaigy 


—— 


and deodorizer, breaking with 
30-line insertions in 14 newspapers 


advertisements scheduled to gq 
pear at least three times weekly, 

Larger ads of 150-line units wi 
be used weekly in the magazines 
section of the New York Time 
and the metropolitan edition @ 
This Week Magazine for a period 
of 13 or possibly 26 weeks. 


was slated for May 14. Half-cok 
umn units will also be employed 
about seven leading women’s mag 
azines starting with July issue 
J. M. Mathes, Inc., New York, 
the agency. 


SPOT 
BROADCASTING 
REACHES THE 
MOST PEOPLE 
FOR THE 
LEAST COST! 


Exclusive 


National 
Representatives: 
ere. B 
Geib ebtesipey ry Cincinnall 
KDAL in 6ouedscsuinéen chateau 
WISH atessesseseussesesceh Ql 
MD 4c0es deundegaeehadea Kalamaso 
IR eee areien> - Kansas Gy 
Es J. ec cnanaasnkae Louisville 
a cea die pan Minneapolis-St. Pag 
SEED . coccccctacceseascscena Peoria 
ME Ticsscstossckccacksenatonaaee St. Leu 
MS <sabeccceaadankeecesean $s 
1OWA 
RN 405s cccendssemeueneere Des Moise 
ay” Dave 
MEN. 6.355.600446000300S4e0 anes Shena 
SOUTHEAST 
OE . .. . cecduabencsedenessbal Baltimen 
DEE <i... pcaxgaakbacabecuasdel Charlesti 
RE nes cp iale save pee Colum 
SE. 3. avcercncdensadsn hae 
SED cnc. cacéuntemakucsealeanee R 
SOUTHWEST 
RT Pere itp: Albuq 
MM. . ccsshvekanewcasenen ot oe 
RS cccecckscececceceaodacuene 
PACIFIC COAST 
ED. ... ccavasnseccsancinnate Los A 
SEE csncasaehebehnananeesieee Po 
ir 35 sheaewhs ud Oakland-San Frana@ 
ED. ¢cuncoeadwehGhaaaniannnee a 
SD . scaacnancnras tal Fairbanks, Ala 


and WRIGHT-SONOVOX, Inc. 
& 
For latest radio information, call 


FREE & PETERS, i= 


Pioneer Radio Station Representati® 
Since May 19382 


CHICAGO: 180 No. Michigan...... Franklin @ 
NEW YORK: 444 Madison Ave...... Plaza 54 
ATLANTA: 322 Palmer Bidg.......... Mais 


SAN FRANCISCO: {11 Sutter........ sutter 


HOLLYWOOD: 638! Hollywood Bivd....--.% 
Hollywood 


for Vanish, toilet bowl cleanser i 


in the New England territory, witht 


C ; First 
insertion in the latter publicatingit 


Pied 


’ ” MS J ; “ 
ae ; ‘aes as hc 
ae 4 Me i a 
a fo: | : Pe -. ‘ . ee oe a. fo 
. ie : Bac | daca : a " eo =: a Fs oo 3 
= "ie ee he a aii - 8 
7 a te ec a, a = 
_ ae wali { » i 
i a ALY ro 
a aan o 
~~ ) Wh aun BUDGE, | ap 
oe hes dvertinne z 
aa oan 
: ae fe 
oa DERD ns ie ° 4 : ke ? a 
Pie i F Fe ba 
te ee Sr ons woe 
: ss ™ 
a a4 
S : , oe, 
ae Eight out of every ten New England radio families are within point-blank 4 by, * 
i J ‘= 
oe ai + 
’ ‘- (@) ee) 
Bae ee Becis __—: BAF - i 
bor ck ‘ 2h 
die ! ey ki * 
_ o 60 CU ia 7 mee CCG ee 
: 3 P e Oe  * 
i So (i ° | | =e 
ro Te /t —_ <a —— > - = —_ | . 4 
7 aN S— SSS - 
— , =a SSE > —!-- - a 
es oe . KF — a 
//*3 : SO —— ® 
a ° is © ies 
. al i ae  - | — ~ | 
7 le SS See | is 
4 ——— Cae = ts ee —Y—-Fi-—=4AA=f—- ,;~ 
———— OE > 
sere LL = ‘ 
| * | _.._-/ fie fS Afr a. 
~ —_ : Sk 2 i mn = 
: _- --= =| Be oS aS Hy 7M ~ * 
© SS See SSF ae, 7 s 
a ae -— _ fer ge » = in Se4 k . : : 
a )) Wij ee ET 
; : lt y Vy : V / | ‘ 
/ N 3 ae f feed | . 
a / D fi y le a " 
a r < 4 : a "ae Q , W 4 eh " 
iy A " i 9 a | \F ‘ - : i 
% a . a ~ ‘y i <a \ my) a 
oa - , ’ y 7 
. = - as 4 > ne 
3 ee 74- rs | 
i ——_— — eee Rs kd oo —_—_—_—_—_— | . 
: es WBZA ————— a 
eee | 


. Dave 
shena! 


It’s just that simple in Central Ohio where To get maximum sales results in this mar- 


the Columbus Dispatch circulation is more ket where retail sales now top $750,000- 


than double that of the second newspaper. 000 annually place your advertising in 


THE DISPATCH, COLUMBUS 16, OHIO 
Ohios Greatest Home Daily 


NATIONAL REPRESENTATIVES - OMARA & URMSBEE, NEW YORK - CHICAGO - DETROIT - LOS ANGELES - SAN FRANCISCO 
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Legal Phases of Advertising 


The legal costs of advertising 
are getting more important all the 
time. Few advertisers or agencies 
are willing to run the risk of pub- 
lishing advertising or sending it 
out over the air without getting 
the approval of their legal depart- 
ments. The more important and 
responsible the company happens 
to be, the more seriously, as a 
rule, does it regard its legal lia- 
bilities, and the more carefully it 
considers the possibility of using 
copy which may attract the un- 
favorable attention of the Federal 
Trade Commission and other gov- 
ernment agencies. 

The considerable increases in 
costs which follow the necessity 
for legal advice not only on prin- 
ciples but on the details of adver- 
tising copy have another adverse 
effect, according to the experience 
of many important producers of 
advertising material. The head of 
one of the largest agency copy 
staffs in the country recently com- 
mented to ADVERTISING AGE that 
his copywriters are becoming 
“muscle bound,” in the sense that 
the legal restrictions imposed by 
the agency’s own attorneys, plus 
those of its clients, are tending to 
reduce the spontaneity and sparkle 
which good advertising copy ought 
to have. This may be an inevitable 
result of government supervision 


of advertising. 
One ray of hope which the ad- 


vertising world has noted recently 


is the dismissal without prejudice 
of FTC proceedings against the 
manufacturer of Listerine. After 
exhaustive hearings, which inci- 
dentally must have been extremely 
costly to the Lambert Pharmacal 
Company, the commission decided 
that there was no evidence that 
the public welfare required an or- 
der to stop the advertising prac- 
tices complained of, in which 
Listerine claims were predicated 
upon certain assumptions regard- 
ing the causes of the common cold, 
dandruff, bad breath and other 
conditions for which the product 
is recommended. 

While the commission itself be- 
lieves that it may reopen the case 
whenever in its opinion new infor- 
mation may justify further con- 
sideration of the issues, the minor- 
ity opinion of the FTC holds that 
the dismissal established a prece- 
dent which will be followed by the 
courts as well as the commission 
itself. If it is true that the case 
will have such an effect, it is a 
consummation devoutly to be 
wished. Advertisers can only hope 
that other precedents will be built 
up which will take the legality of 
advertising copy appeals out of the 
realm of speculation and define as 
clearly as possible a broad area in 
which there will be neither reason 
nor occasion for asking advertisers 
to assume the trouble and expense 
of defending themselves from FTC 
complaints. 


Are Advertising Men Essential? 


A paradox of the manpower sit- 
uation is that advertising men who 
are working directly for manufac- 
turers whose operations are essen- 
tial to the war effort are usually 
classed as essential, while adver- 
tising men connected with the 
agencies of these same manufac- 
turers, and turning out work 
which may have a direct bearing 
on its contributions to the further- 
ance of the war effort, are refused 
this essential rating. 

Many local draft boards have 
refused to recognize the value and 
importance of work which men in 
the agency field are performing. 
They may be assisting in produc- 
tion campaigns inside the plant; 
they may be turning out instruc- 
tion books for the use of the armed 
forces to which the manufacturer’s 
products are sent; they may be 
writing war bond copy or working 
on other projects directly related 
to the government’s wartime ob- 
jectives on the home front; yet 


generally speaking they are classi- 
fied as non-essential and given no 
consideration from the standpoint 
of draft deferment. 

Advertising has made a mighty 
contribution to the war effort in 
many directions, and we believe 
the time has come to ask the War 
Manpower Commission to rule 
specifically on the essential status 
of those whose work is spécifically 
related to the national welfare. If 
advertising itself is essential to the 
war effort, then it should follow 
that those whose work is necessary 
to the production of advertising 
are likewise essential. 

Refusing to consider advertising 
men for deferred classification is 
inconsistent with the general pol- 
icy of the government to use 
advertising to promote national 
objectives and to ask and encour- 
age its use by advertisers, agen- 
cies, media and suppliers. This is 
an inconsistency which should be 
promptly eliminated. 


THE POETIC TOUCH 
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GENTLEMEN , WE MUST INJECT 

A DASH OF POETRY INTO our. 
RADIO COMMERCIALS. ASK 
YOURSELVES TAIS —— HOW 
WOULD KEATS OR SHELLEY 
HAVE HANDLED NOSE-DROPS ? 
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—Webster in the New York Herald Tribune. 


Washing Dirty Linen 

Ed Kobak of the Blue Network 
said something the other day that 
seems to this column to be worth 
further discussion, although we 
can’t decide whether he is wholly 
right or not. 

He said that in his opinion too 
many groups, including business 
groups, have developed a penchant 
for airing their troubles and their 
squabbles in public, via ringing 
interviews with the press, paid ad- 
vertising, etc. And he implied 
that if the parties affected would 
devote as much energy and en- 
thusiasm to the job of settling 
their disputes as they do to airing 
them, the dispute might be re- 
solved more quickly and more 
amicably. 

He was referring particularly to 
his own business, of course. And 
he cited as examples of what he 
meant the fact that the Blue did 
not bother to issue public state- 
ments about the controversies it 
might get into with the musicians 
or the FCC, but did its best to cut 
whatever Gordian knots developed 
by fair and open negotiation with 
the party or parties involved. He 
hinted strongly that other com- 
panies might find it far more satis- 
factory to pursue the same policy 
in their negotiations. 

Mr. Kobak obviously was not 
discussing the merits or demerits 
of public relations, whether of the 
advertising or the publicity type. 
He was talking about rushing into 
print, or onto the air, with state- 
ments relating to a particular con- 
troversy. 

The joy of telling off your op- 
ponent in the choicest possible 
phraseology and in good bold type 
is undoubtedly a real joy (and in 
many cases the only joy you can 
get out of a controversy); but 
whether, basically, such tactics 
contribute anything, one way or 
the other, to the settlement of the 
particular dispute, or to the public 
regard for the company involved, 
is debatable. 

The point is certainly interest- 
ing enough to merit a little 
thought. 


Short Contest 


Did we tell you about the con- 
test Jas. P. Marsh Corporation, 
Chicago, had planned, to award 


$2,000 in war bonds to those who 
came nearest to guessing the time 
of the end of the war in Europe? 
If we didn’t, don’t let it bother 
you. Marsh, which makes gauges, 
was going to have a lot of fun 
with the “Marsh Gauge of Public 
Opinion,” but the Post Office has 
decided that it’s a lottery, so the 
whole deal is off. And your Ad- 
libber, who had the time of the 
end of the hostilities nailed right 
down to the hour and minute, 
thereby loses a $1,000 war bond. 


Turnabout 


When bigwigs of Knox Reeves 
Advertising, Minneapolis, found 
that about 35 of the girls on the 
staff were giving their time every 
Monday evening to Red Cross sur- 
gical dressing work, the biggies 
decided something should be done 
for the girls. Now each week the 
girls get a buffet luncheon in the 
office and on the house. On the 
menu: one hot dish, salad, coffee 
and dessert. Top Knox Reevers 
do the serving. 


Jottings 

McGraw - Hill Publishing Com- 
pany is now producing a monthly 
“overseas digest” at the request of 
the government, for technical men 
in overseas service. The digest, 
which represents a careful selec- 
tion of important articles in Mc- 
Graw-Hill magazines in the fields 
of engineering, industry and busi- 
ness, is currently going to about 
70,000 officers and men and dis- 
tribution is being stepped up about 
2,000 monthly. . . 

The Magazine Advertising Bu- 
reau, connected with the Periodical 
Publishers Association, has just 
issued a report to the magazine 
publishers who participated in the 
anti-inflation campaign. It’s an 
impressive record of whole-heart- 
ed, effective cooperation with a 
very essential government war 
theme... 

Marmon - Herrington Company, 
Indianapolis, is said to be making 
a substantial contribution to a 
better understanding between the 
Chinese and American peoples. 
Its contribution—underwriting the 
preparation of an English-Chinese 
automotive dictionary, in anticipa- 
tion of the important part trans- 
portation will play in the develop- 
ment of postwar China... 


The following documents may 
secured without charge from ga 
panies sponsoring them, or throm 
ADVERTISING AGE, by any natig 
advertiser or advertising agg 
executive writing on his busim 
letterhead. 


No. 2338. The National Broadg 
ing Company in 1943, 

The story of NBC’s conti 
tions to the war effort anda 
effect war had on its varied agi 
ities last year is described by 
network in this illustrated fol 
which also lists NBC affiliates 
clients during 1943. 


No. 2334. 
Morale. 


The story of the Army Exchay 
Service—the post exchange @ 
merchandise, operations, spegq 
services, profits, etc.—is told] 
this 36-page booklet published} 
Post Exchange. 


Merchandising 


No. 2335. Industry Speaks. 


The views of leading industria 
ists on Corpus Christi’s postwat 
future, as well as current stati 
tics on its trade area, are prese 
in this volume by the Corp 
Christi Caller-Times. 


No. 2336. American Home Reade 
Consumer Panel. 


The postwar demand for varigi 
goods and other data are sii 
marized in the current Amerg@ 
Home poll covering replies tg 
questions sent to the 2,119 meq 
bers of the reader-consumer pai 
in March, 1944. 


No. 2337. Distribution—the Ba 
tleneck to Farm Electrification 
Successful development of th 
farm electrification market d- 
pends largely upon effective sale 
and distribution policies, Farm 
Journal and Farmer’s Wife poinlj 
up in this 32-page booklet. 


No. 2326. Responsiveness of Trai- 
sit Advertising. 

National Transitads has issu 
this report of a Wrigley car cat 
offer in 37 urban market ares 
which, with a circulation of 16; 
255,220, drew a preliminary actio 
of 1,094,550 reply cards removel 
and actual requests received total- 
ing 205,336. 


No. 2327. National Humane Re 


view. 
The official magazine of th 
American Humane  Associatiol, 


which has just changed its polit) 
and is now accepting advertising 
has issued a brief review of tlt 
association, the National Huma 
Review, founded in 1912, and tt 
market this publication serves. 


No. 2328. When You Invest 
Advertising. 

The Nation’s Schools has ™® 
leased this folder discussing ge 
eral quality, useful coverage # 
advertising acceptance, and offe™ 
ing additional copies of its data” 
the public school market and 
medium. 


No. 2329. Rate Book and Market 
ing Guide. 

The Minnesota Editorial As* 
ciation has issued this 24-pa# 
booklet of rate and market dé 
on the 425 daily and weekly new 
papers which belong to the as” 
ciation. 


No. 2331. Democracy in Action. 
The story of KYW, Philadelph* 
and its achievements in educati® 
by radio are told in this ill 
trated, two-color booklet. 
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Hundreds of Adanos, known by other 
names and scattered throughout the world, 
find daily consolation in bells the Axis hasn’t 
been able to silence—the NBC chimes. 


Every night and day of the year, America’s 
best-known radio signal rings through 
friendly and enemy countries alike, carry- 
ing hope among the downtrodden. . . sound- 
ing a warning to this nation’s enemies .. . 
echoing a welcome and familiar note to 
Americans fighting abroad. 


An Italian prisoner now in the U.S. writes: 
“When I think how the voice of NBC brings 
daily comfort to so many Italians suffering 
in the homeland under the German heel, I 
should like to shake your hand.” 


Long before Hitler marched into Poland, 
NBC began broadcasting in six languages 


They all tune to the 


National Broadcasting Company = 


It’s a National Habit 


over two powerful international short-wave 
transmitters beamed to various parts of the 
world. Countless hundreds abroad learned 
to rely on NBC for news and entertainment. 


Pearl Harbor marked the beginning of 
increased, and ever increasing co-operation 
between the Government and NBC. Its In- 
ternational Division became a hard-hitting 
front-line weapon in the field of psycho- 


logical warfare. 
* * * 


NBC’s international broadcasts began as an 
experiment . .. just one of the many types 
of experiments NBC carries on constantly 
to maintain its leadership in radio. It is the 
results of these experiments. ..experiments 
in many fields... which help keep NBC out 
in front, help make NBC “The Network 
Most People Listen to Most.” 


America’s No. 1 Network 


a 


A Service of Radio 
Corporation of America 
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Publishers’ Poser 
ls More Linage, 
Less Newsprint 


Inlanders Hear 
Conflicting Views on 
Further Newsprint Cut 


Chicago, May 17. — How to 
reconcile a glut of advertising 
with a paucity of newsprint was 
the not altogether unhappy prob- 
lem confronting members of the 
Inland Daily Press Association at 
its 60th spring meeting and round- 
table conference here yesterday 
and today. 

While no satisfactory answer 
was found to resolve the difficulty, 
the publishers revealed, they have 
alleviated the situation in some 
cases by increasing the proportion 
of advertising to editorial matter 
and by effecting such economies 
as eliminating streamers’ on 
women’s and sports pages, using 
smaller size captions, fewer and 
smaller cuts, and dispensing with 
one or more editorial features. 

The publishers had their choice 
of two conflicting views on the 
newsprint outlook for the third 
quarter of this year. Reports that 
newspapers face a further 10% 
cut in that period are “probably 
not correct,’ reassured Franklin 
D. Schurz, vice-president of the 
Tribune, South Bend, Ind., and 
member of the special Inland com- 
mittee which presented the case 
for the graduated formula for 
newsprint cuts to the WPB ad- 
visory committee last fall. 


Urges Salvage Efforts 


On the other hand, John R. 
Robinson, chairman of the Chicago 
Newspaper Publishers Association 
salvage committee, warned that 
the publishers will suffer a 10% 
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reduction in newsprint “unless 
things are radically changed.” 
Declaring that salvage of scrap 
paper “is one of the things you 
ean do about it,’ Mr. Robinson 
urged the publishers to press sal- 
vage campaigns in their respective 
territories. He cited the success 
of the Chicago scrap paper drive, 
which, he said, had been pretty 
much of a failure until it was 
taken over last winter by the 
newspapers. 

Users of 30-pound newsprint 
were unanimous in reporting they 
had found it satisfactory, experi- 


encing “no difficulties of conse- 
quence.” 

Circulation revenue of Inland 
dailies continued to rise in 1943, 
revealed John Huston, publisher 
of the Courier, Ottumwa, Ia., citing 
the association’s recently com- 
pleted costs and revenue report. 
In all circulation brackets there 
was a slight rise in the average 
circulation revenue per subscriber 
and, without exception, an increase 
in net revenue from circulation 
over 1942, he said. 

The study showed that the 
average percentage of circulation 


revenue to total revenue for news- 
papers under 5,000 circulation in- 
creased from 28.32% in 1942 to 
30.26% in 1943; for papers of from 
5,000 to 10,000 circulation, 3542% 
to 38%; 10,000 to 15,000, 33% to 
37%; 15,000 to 25,000, 34% to over 
35%; 25,000 to 50,000, 35% to 36%; 
and papers of over 50,000, 41% 
to 4414%2%. 

“The 1942 survey showed,” said 
Mr. Huston, “that out of 142 news- 
papers reporting, only six received 
more than 45% of their revenue 
from circulation. Four of these 
got between 45% and 50% of their 


advertising Age, May 22 Tam 
revenue from circulation. Thy. 
survey just finished for 1943 drew 
replies from 127 papers, of Which 
10 received 45% to 50% of thei 
revenue from circulation and thre, 
got more than 50%. One actualj 
reported 5814%2%.” y 

The war has brought advertiser, 
to the classified columns of news. 
papers never seen there before 
pointed out Felix S. Towle, gep. 
eral manager of the Association 9 
Newspaper Classified Advertigjp 
Managers. Urging the publishe, 
to make plans now to hold they 
advertisers in the postwar era, My 


London, (Eng.) ( 


A few months ago this adver- 
tisement was published here 
as an indication of the kind 
of journalistic enterprise that 
makes the New York Journal- 
American the most widely read 
standard size newspaper in 
New York City... enterprise 
best expressed by City Editor 


Paul Schoenstein in these — 


words, “When a big story 
breaks, we don’t just cover it 

* —we endeavor to take posses- 
sion of it!” 


Today the Pulitzer Prize for * 


the best newspaper reporting 
job of 1943, one of journalism’s 
most coveted honors, rests with 
Paul Schoenstein and the 
Journal-American reporters 


who worked with him on one. 


of the most dramatic stories in 
New York’s history. 

In the wording of the Pulit- 
zer Prize committee, which an- 
aounced its annual awards, the 
prize awarded was: 


“For a distinguished exam- : 


ple of a reporter's work during 
the year, the test being aceu- 


racy and terseness, the pref- _ 


ererice being given to news 
stories published in a daily 
newspaper prepared under the 
pressure of edition time, relat- 
ing to matters of special in- 


terest of a local or regional — 


character.” 


This prize, the committee an- 


nounced, was: 


“Awarded to Paul Schoen- 
stein, city editor of the N. Y. 
Journal-American, and to the 
reporters who cooperated in 
the development and publica- 
tion of news story on Aug. 12, 
1943, which saved the life of 
a two-year-old girl in the Luth- 
eran Hospital of New York 
City by obtaining penicillin.” 

Reporters who worked on the 
story and share in the $500 
cash award, are: 


James D. Horan, assistant 


city editor; Neil Maguire, _ 


Charles E. Davis, Jr., Syd Liv- 
ingston, Robert Spellman and 
photographers Bill Hearfield 
and Len Morgan. 


So once again we proudly 
publish the story behind the 
story that earned the much 
sought-after Pulitzer Prize 

| Award, 
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place. Yet the fight to save the life 
of a two-year-old girl was one of the 
great stories of 1943. 

This because humanity has compassion 
and pity and has never hesitated to give of 
them freely to a stricken child. 

This because the story held out a bright, 
shining promise of countless lives to be 
saved in the future. 

This because it was the story of a great 
and new disease destroyer . . . penicillin. 

Going back to that afternoon of August 
11, I doubt if many of us then had more 
than a vague bnoraliediae of penicillin. For 
that matter, the medical world knew little 
about it. 


I A world at war, death is common- 


It was sultry in the Journal-American 
office that day. The clock showed 3:40 
p.m. For most of us the day’s work was 
almost at an end. 

It was then that a light, a tiny button 
of brilliance, flashed on the city desk 
switchboard. 

This light was to set Journal-American 
reporters, deskmen and photographers in 
swift, coordinated motion. 

This light was to magnify itself mag- 
nificently to a beacon of mercy as a city 
and a nation watched with hands held in 
prayer. 

Neil Maguire, an assistant city editor, 
answered the call and over the telephone 
heard these words: 
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Towle further suggested that “now 
js the time to put our house in 
order.” He recommended a revi- 
sion of rate structures, where 
necessary, based on a careful sur- 
yey of costs, asserting that in 
many newspapers classified rates 
have been established on a guess 
work system instead of scien- 
tifically. 
‘Liberty of Advertising’ 
Forecasting increasing govern- 


ment directives and restrictions 
during and after the war under 


Towle warned that federal agen- 
cies are turning their attention to 
the advertising columns, naming 
specifically the United States Em- 
ployment Service. Divisions of 
this agency, Mr. Towle said, have 
informed workers that “the way 
to get a job is to come to the 
employment service.” Declaring 
that newspapers should be on 
guard against infringement of 
“liberty of advertising,” he added: 
“We should enlighten these bu- 
reaus of the possibilities of the 
full use and potency of classified 


In a roundtable discussion con- 
cerning advertising copy deadlines, 
some publishers upheld rigid ad- 
herence to deadlines, while others 
observed that in accepting national 
advertisements past deadlines, 
when possible, they were per- 
forming a real service to adver- 
tisers and demonstrating the 
effectiveness of newspapers as a 
medium superior to others. 

A strong argument for news- 
paper advertising was made in a 
presentation by W. A. Daniels, 
western manager of Scripps-How- 


retail store advertising compiled 
by the New York Newspaper Pro- 
motion Managers’ Association. 
The survey demonstrated that 
the median radio audience for 
New York retail advertising pro- 
grams is only about one-fifth the 
size of median audience for retail 
newspaper advertising. It also 
showed that most readers welcome 
newspaper advertising and dislike 
radio commercials and that the 
median cost of the newspaper ad- 
vertising analyzed was approxi- 
mately one-fourth the median cost 


the guise of “emergencies,” Mr.| advertising.” 


_—_eo 


ard Newspapers, of an analysis of 


of the radio advertising, exclusive 


“My little girl is in Lutheran Hospital. 
The doctors say she has only seven hours 
to live—unless she gets the new drug, 
penicillin. 

“It is her only hope. The doctors have 
used sulfa drugs and everything else. I 
og find someone with enough to help 

er. 

“Can you help me?” 

The caller identified himself as Law- 
rence J. Malone, of Jackson Heights, 
New York. The child who lay near death 
in the Lutheran Hospital in upper Man- 
hattan, was his daughter, Patricia, vic- 
tim of a deadly blood disease, staphylo- 
coccus infection. 

After completing the call, Maguire 
shouted his information across the city 
desk to City Editor Paul Schoenstein. 

In bare seconds, Schoenstein had his 
staff moving. 

“Call the wholesale drug firms. See 
if they have penicillin,” he snapped at 
me 


“Try the Halloran Army Hospital,” he 
ordered James Horan, an assistant city 
editor. 

“You,” he directed Maguire, “call the 
Surgeon General’s office at Washington.” 

Other orders flashed. Police reporter 
Sid Livingston was told to get his car 
ready for an emergency trip—anywhere 
and at any moment. A copy boy was sent 
dashing to the reference room for clip- 
pings on penicillin. Two photographers 
took up a vigil beside the city desk, 
awaiting developments. 


Meanwhile, those of us on the 
telephones threw occasional 
glances at the clock on the wall. 
We knew that this was the great- 
est deadline we had ever worked 
against. Little Patricia Malone 
had seven hours to get the pen- 
icillin, or until 10:40 p.m. 

The telephone calls now began 
to produce results, but the min- 
utes were fast flying by. 

We learned that E. R. Squibb 
: Sons were producers of penicil- 
in. 

We learned that there was a 
supply on hand at the Squibb 
6 ape at New Brunswick, 
But the penicillin at the Squibb 
laboratories could not be released 
except on the orders of one man, 
Dr. Chester Keefer, of Boston, 
who had been designated by the 
government as the sole allotter of 
the rare drug in civilian cases. 

Dr. Keefer was called at Bos- 
ton, but the release could not be 
effected as simply as that. 

“I'm sorry,” said Dr. Keefer 
regretfully, “but I must talk to 
the doctor in charge of the case. 
I must have a diagnosis to know 
that penicillin would really help 
this child.” 

However, Dr. Keefer promised to put 
in a rush call to Dr. Dante Coletti, staff 
surgeon at Lutheran Hospital. He did 
and at the close of their conversation 
promised the New York doctor: 
“You will receive the penicillin.” 
To expedite matters, Schoenstein di- 
rected that a telephone call from Dr. 
Keefer to the Squibb laboratories at New 
Brunswick authorizing release of the 
me drug be relayed through the 
ournal-American switchboard. 

While Dr. Keefer was telephoning the 
release, Schoenstein snapped other or- 
ders. Dr. Coletti had to make the race 
to New Brunswick to receive the drug. 
Tell him to speed downtown in a cab. 
Tell Livingston to have his car ready, 
with motor running, in front of the build- 
ing. Order a police escort. 

As soon as Dr. Coletti arrived at the 
Journal-American building he was bun- 
dled into Livingston’s car in which Liv- 
ingston, Horan, Photographer Bill Hear- 
field and myself were waiting. 


* 


Then began the dash to New Bruns- 
wick. It was exactly 6:30 p.m. Only two 
hours and 50 minutes had been required 
to locate one of the rarest drugs in the 
world and to arrange for its release. 

Through the Holland Tunnel and 
over the highway to New Brunswick we 
roared with Livingston’s low-moaning 
= siren clearing a path through the 

eavy lines of traffic. 

At 7:30 p.m., a guard at the entrance 
to the Squibb laboratories handed the 

recious carton of penicillin to Dr. Co- 
etti. 

A New Jersey State Police car, red 
light winking ominously and siren sing- 
ing dangerously, escorted us to the Hol- 
land Tunnel entrance. At the other end 
of the tunnel, a New York City motor- 


cycle policeman was waiting to escort: 


us the last lap of the journey. 

We sped up the West Side Highway 
at a speed none of us like to remember 
today .. . eight minutes from Holland 
Tunnel to Lutheran Hospital in Harlem. 

At 8:38 we pulled in front of the hos- 
pital. And 30 minutes later, after the 
drug had been prepared, magical pen- 
icillin spread through the veins of little 
Patricia Malone. 

The rest of the story can be told in 
a few words. Patricia Malone was re- 
turned to her home a few weeks later. 
Penicillin became a name known to all 
America. 

But for the world the story does not 
end there. Penicillin, now emblazoned 
as the bright, new name of science, will 
save many lives in the future. 

City Editor Schoenstein and the rest 
of us who had a hand in that memorable 
story will never forget it. 


Pulitzer Award winner 
Paul Schoenstein, city ed- 
itor of the Journal-Amer- 
jean is a veteran of nearly 
two decades of newspaper 
work in New York and in 
California. He has been 
city editor of The Journal- 
American since 1938. 

Mr. Schoenstein joined 
The New York Evening 
Journal on Sept. 14, 1925, 
and rose successively from 
make-up editor, night ed- 
iter and assistant city ed- 
itor to his present post. 


* * 


WHAT NEW YORK NEWSPAPER WILL YOU CHOOSE IN 194V? 


Journal-American readers want their news quickly, completely, dramatically. 
The importance of the Journal-American to them was never better shown 
than when its newsstand price was raised to five cents and its circulation con- 
tinued to dwarf that of any other New York evening newspaper. In 194V, 
the year of Victory, when you are again looking for civilian markets, we sug- 
gest you investigate New York’s most enthusiastic newspaper readers. 
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AMERICAN Hf PEOPLE 


Nationally Represented by The Hearst Advertising Service 
New York Chicago Detroit Pittsburgh Boston Philadelphia Baltimore San Francisco Los Angeles Seattle 
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of talent. In presentation and 
booklet form, the survey is avail- 
able to newspapers throughout the 
country. . 

An analysis of food advertise- 
ments—headline, copy theme, size, 
illustrations—pointing out the rea- 
sons why some received as high 
as 12 times as much readership as 
others, was given in a slide pres- 
entation by Joseph X. Gooris, 
Chicago, western manager of the 
Bureau of ‘Advertising, ANPA. 
Prepared by the bureau, the pres- 
entation will be shown to food 
advertisers and their agencies 
throughout the country to dem- 
onstrate concrete methods they 
can employ to get higher returns 
on their newspaper advertise- 
ments. 


GMA Group to Stress 
Merchandising Topics 


When the Grocery Manufactur- 
ers of America holds its mid-year 
meeting at the Hotel Waldorf- 
Astoria, New York, June 14-15, 
merchandising and operating prob- 
lems facing the food industry, 
both currently and after the war, 
will be the main subject. Morn- 
ing sessions on both days will be 
executive meetings, according to 
Paul S. Willis, GMA president, 
while the afternoon conferences 
will be open to all members of the 
industry. A special merchandis- 
ing session has also been sched- 
uled June 13 for delegates of the 
regional Association of Manufac- 
turers’ Representatives. 

Chairman of the eight-man pro- 
gram committee, currently plan- 
ning the agenda for the meeting, 
is L. J. Gumpert, sales director of 
B. T. Babbitt, Inc., New York. 


Thomas to Leave Y&R 


William J. Thomas Jr., man- - 
ager of the radio publicity depart- 
ment of Young & Rubicam, New 
York, since 1937, has _ resigned, 
effective June 1. He will take a 
long vacation and has announced 
no future plans. Y&R has named 
no successor. 


HIGH-SPOT CITY 
OF OKLAHOMA 


Sales Management 
estimates Tulsa's re- 
tail sales and services 
for May 18.5% 
ahead of last May 
and 7.7% over the 
total probable na- 
tional change. Ac-— 
cording to Hooper, 
KVOO has an overall 
average of 54.07% 
listeners in Tulsa. 
KVOO blankets the 
Magic Empire with 
bonus counties in 
Kansas, Missouri and 
Arkansas. 


Incorporated 


Representat 
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Poloris Names Agency 


The Poloris Company, Jersey 
City, N. J., has named Noyes & 
Sproul, New York, as its agency. 


| Publishers Representatives 
i" SINCE: 1928. 


LOS ANGELES 


GARFIELD BLDG. J 


NL&B Appoints Three 


Richard F. Linsert, formerly 
advertising manager of Red Star 
Yeast & Products Company, Mil- 
waukee, has been named an ac- 
count executive of Needham, Louis 
& Brorby. H. A. Countryman, 
formerly assistant editor of Indus- 
try & Power, St. Joseph, Mich., 
has been named office manager in 
Chicago. Barbara Hotchkiss, for- 
merly chief copywriter of the fur- 
niture department of Sears Roe- 
buck & Co., Chicago, has joined 
the agency’s copy staff. 


Don Wirth Advanced 


Don C. Wirth, sales manager of 
Station WMAM, Marinette, Wis., 
for the past two years, has been 
named vice-president and manag- 
ing director of the Wisconsin Net- 
work, comprised of WRJN, Racine; 
WCLO, Janesville; WHBY, Apple- 
ton; KFIZ, Fond du Lac; WHBL, 
Sheboygan; WIBU, Poynette - 
Madison; WFHR, Wisconsin Rap- 
ids; and WSAU, Wausau. He will 
assume his new duties June 1 at 
the network headquarters, Wis- 
consin Rapids. 


WFIL Adds New Dept. 


Station WFIL, Philadelphia, has 
added a new merchandising de- 
partment to operate as part of the 
station’s promotion department, 
directed by Ted Oberfelder. It 
will function in a service capacity 
to advertisers using the station’s 
facilities. Regular schedules will 
be established for a WFIL repre- 
sentative to visit dealers, distribu- 
tors and consumers for in-person 
promotion and to conduct spot 
checks and surveys of dealer and 
consumer reaction. 


Spare Three am 
Dimes?” 


; foo * 
Sa R FS A imi Sen, 9 


I n co-operation with the “Forty and Eight 
Club” of the American Legion, The Detroit 
Free Press launched on September 30, 1943 its 
“Cards For Fighters” fund. The appeal slogan 


in this campaign: 


“Brother, can you spare 


three dimes?” swept through every stratum of 


humanity in this market. The response was ter- 
rific. Within sixty days, 395,100 dimes flowed 
into The Free Press, which bought 131,700 


The Detroit Free Press 


ae { : eo z as) 


packs of playing cards for shipment to service 


men overseas. 


This result is a testimonial to 


the spirit of the Detroit market, and also to the 
manner in which its people follow their only 


morning newspaper. 


With your advertising 


you can put this same spirit—this same inten- 


sive reader-reaction at work for you in over 
370,000 of the best homes in America’s Fourth 


Market. 


STORY, BROOKS & FINLEY, Inc., Natl. Representatives 


John S. Knight 
Publisher 
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IT'wo N. Y. Dept. 
Stores Bid for Adv 


a = = a = subscrif 
Dividend’ Whisky 
Name— 
New York, May 16.—Two Ney 
York department stores whj 
maintain liquor department, Compan) 
placed ads in today’s New Yop, 
Times offering to purchase “diyj. Address- 
dend” whisky of American Dig. 
tilling Company. : 
The American plan, recently City and 


approved by the courts, provides 
for the disposal of some 237,09) 
barrels of whisky to stockholder 
as of the close of business Fe} 
29, 1944. Any stockholder may 
exercise the privilege of purchag. 
ing 16 cases of a blend of straight 
whisky at cost price for each shag 
of stock and he may also purchags 
for each such share one case eagy 
of bottled in bond bourbon am 
rye whisky at a total cost of $46 
for both cases (AA, April 17). 
One of the ads says “Macy 
will buy dividend whisky of ti 
American Distilling Company, @ 
offered in accordance with stam 
and federal laws.” Directly unde 
the Macy ad, in half the spac 
Abraham & Straus, Brooklyy 
makes the same offer, using idem 
tical copy. 

Park & Tilford recently am 
nounced a plan similar to that @# 
American Distilling whereby 
too, will dispose of its whisky @ 
stockholders. 


OTHERS PLACE ADS FOR 
STOCKHOLDERS’ WHISKY 


New York, May 17.—Two mor 
advertisements made their appear 
ance today, this time in the Wala 
Street Journal, both carrying copy 
similar to the Macy and A&S agg 
offering to purchase the “divi 
dend” whisky of American Dig 
tilling Company. 

One of the ads is by Hearn’s De 
partment Stores, which maintaing 
a liquor department, and the otheg 
is by M. Lehmann, Inc., wine com 
pany, only advertiser of the fout 
which is not a department store, 


Offers Home Study Course] 


The American Council of Publig 
Relations, Palo Alto, Cal., has se 
up a correspondence course if 
public relations open to interested 
men and women throughout thé 
country. Special attention is being 
given to the needs and desires @ 
those in the armed forces. 


Caryl Joins FS&R e 
C. R. Caryl, formerly of Amer 

ican Cyanamid Company, New 
York, and recently with the WPER 
Chemicals Bureau, has joined ti 
creative staff of Fuller & Smith® 
Ross, New York. 


Consistent 


is the word for 


WINSTON-SALEM 


Winston-Salem's growth is consi 
tent by any standard. Retail sa 
continue to go up! Sales Manag 
ment's figures shows sales in Fof 
syth County topping $52,750,008 
in ‘43. . . a gain of over & 
millions. Winston-Salem's indi 
tries are busy .. . and they're ne 
“war babies" — they're here 
stay. Payrolls are up... baa 

clearings ... up... post offcaam™ 
receipts ... up. In fact, every 
thing in Winston-Salem is UP .« 
making this a "must" market ff 
advertisers in North Carolina. 


JOURNAL and SENTINE 
Winston-Salem, North Carolina 


National Representatives: 


KELLY-SMITH COMPANY 
NBC—Radio Station WSJS—RED 
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Advertising Age: Please enter : 
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Painted for McCall's by Francis Criss 


SHE fle it with 1) 


The making of the chest is man’s work but the 
“making” of the home is woman’s . . . and the 
hope chest has ever been a symbol of what 
that home is to be. She fills it not only with 
the tangible expressions of the home — fine 
linens and shining silver — but with faith and 
love and dreams. Naturally, this difference in 
interests and responsibilities between men 
and women creates a difference in reading 


interests, too! 


Out of these differences the women’s mag- 
azines were born — and they now fill a place, 
and do a job, unapproached by any other 
magazines published. That McCall’s is read 


by one American Woman out of every five is 


no accident but the direct result of this mag- 
azine’s ability to think the way women think. 
Today, when marriage and the home have 
even greater and graver significance, more 
and more women are finding McCall’s clear- 
eyed, editorial perspective a truly informed 
guide to living. 

In war as in peace, McCall’s is edited 
to the three primary interests of the American 
Woman — Her Heart, Her Home, Herself. 


MME 


THREE MAGAZINES IN ONE 
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KID Joins Mutual 


Station KID, Idaho Falls, Ida., 
has joined the Mutual network as 
a full-time affiliate, effective 
July 1. 


Looking For A New Line? 


OG; 


~ Then we have it. VITAMINS is the 
big profit field today. Let us pack 

you a good Multi-Vitamin or B 
Complex formula, under your own javel. We 
can handle a few more good accounts. Write 
today for complete information 


THE GIBSON COMPANY Gitsen Sviicine 


Lambert Releases 
‘Post’ Page for 
Scholarship Plan 


(Picture on Page 59) 


Detroit, May 18.—In its first use 
of national magazine advertising, 
Cunningham Drug Stores of De- 


troit and its subsidiaries, Mar- 
shall’s and Shapero’s, is announc- 
ing a veterans’ scholarship and 
job plan in full-page space in the 
May 20 issue of The Saturday 
Evening Post. 

The sectional drug chain, long a 
prominent advertiser in newspa- 
pers in its markets, breaks into 
the national field through the 
courtesy .of Lambert Pharmacal 
Company, which released its Page 
1 position in this week’s Post to 
Cunningham so that it could ex- 
plain its plan for providing schol- 
arships to discharged veterans. 


Cunningham thus becomes the 
first “one-shot” advertiser to ap- 
pear in the Post in two years. 
The advertisement invites appli- 
cations from honorably discharged 
service men who would like to 
become pharmacists, and offers a 
four-year university pharmacy 
course with all tuition paid, plus 
a job in the Cunningham organi- 
zation. Service men interested in 
the plan will be sent informational 
literature and an application blank, 
after which selected applicants 
will be invited to Detroit for final 
interviewing. During their stay, 
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Food 


in the 


Postwar Picture 


Peruaps we'll dine on some sort of glo- 
rified K-ration in the postwar period. 
It’s far more likely that the great staple 
foods will continue to be our basic diet. yey 
Certainly Chicago will continue as the 
second greatest market for food prod- 
ucts, with the Herald-American an 
indispensable aid to food-product w+ 
marketing in the postwar picture. 


Chicago 
HERALD-AMERICAN 


EVENING and SUNDAY 


Nationally Represented by HEARST ADVERTISING SERVICE 


a 
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Advertising Age, May 22, 194" 


they will be the guests of Nate 
Shapero, president of Cunning. 
ham’s. 

Mr. Shapero hopes to provide 
scholarships for a minimum of 100 
men at first, with students entereg 
at Wayne and Detroit universities 
and jobs provided in the Cunning. 
ham stores. Later, it is his hope 
that other drug chains will develop 
the same pattern for building yp 
the supply of pharmacists, and to 
that end he is making mats of 
the scholarship advertisement 
available in newspaper style to 
any who may care to use it. He 
also has visions of the same or 
similar work - and - learn p 
being developed in other fields, 

The pharmacy scholarship plan 
is an expansion of the plan fol. 
lowed for 10 years by Mr. Sha- 
pero, under which he offered 
annual pharmacy scholarships to 
employes in his stores in Michigan 
and Ohio on a competitive basis, 
The war made it necessary to dis. 
continue this plan, and also wij} 
result, he believes, in an acute 
shortage of pharmacists, perhaps 
totaling 25,000, so that the scholar- 
ship plan “enables us to do a two- 
fol¢ job—provide adequate and 
con:rete help for returning service 
men and build for ourselves a 
progressively increasing number 
of high grade pharmacists.” 


Lambert Gets a “Credit” 


The Post advertisement, placed 
through Bisberne Advertising 
Company, Chicago, carries a smal] 
footnote: 

“The Lambert Pharmacal Com- 
pany, recognizing the significance 
of this announcement, has gladly 
transferred to the Cunningham 
Drug Stores, Inc., its priority on 
this advertising space.” 


Nancy Sasser Plans 
Buy-Lines for Men 


Publication plans for an edi- 
torialized column on_ nationally 
advertised products appealing to 
men has been disclosed by Nancy 
Sasser, Inc., New York, creator of 
“Buy-Lines by Nancy Sasser,” 
currently appearing on the wo- 
men’s or society pages of 44 news- 
papers. 

The new column, which will be 
headed “For Men Only,” will 
appear on the news or sports pages 
of most of the 44 newspapers now 
carrying the women’s. column. 
First publication date of the buy- 
lines for men will not be an- 
nounced until present newsprint 
restrictions are lifted. Don Herold, 
cartoonist and author, recently 
announced a somewhat similar 
men’s column, “Man to Men,” 
which will appear when paper 
shortages and space rationing per- 
mit newspapers to accept the new 
feature (AA, April 17). 


prescription for pos 
war profits in the plastic 
field. 


The alert ones are now pavill 
the way by advertising 
PLASTICS WORLD—the new 
monthly for men who produ 
buy, design and use p lastit’ 
products. Send for SAMPIE 
COPY and full facts. 


Post War it will be a Plasti@ 
World. 


Cleworth Publishing 
Company 

551 Fifth Avenue New York 17, &! 

ad 


TH 


wae | | 
ae 
Re eek 
- ee. 
ee 
pe 
a? ee 
ee ae 
<a teles 
a ee | 
3 ; oe 
= zs I I RR 
a 
> 5 is 
nie: 4 gp ete ame ick ee te ie p bes. Bi é aaa BE ha igs Pee Se iar ee a gt A EN ge LR ie A 
i - 2. ee 8 Bae GI a ee ee me a AE ge RA EE ein 
3 7 7 ae Me: 
. — ee ; ‘ ag 
aa sm ; ‘ ve 
Ae : : ee 
_— 7 © % es é ae 
woe re es i 
oa a a ee 
a: ee 2s : Be 
Be ay ‘es j is 
i Pi : j ee 
a f og , 
’ . 2. a m at gee - 
ide % ie oe 
% % j Z iis. 4 es 
; By ——— S 
a me i 
eo yy fee 
: a ce be ts 
Sk g pa Bes 
Bes ae i bs 
a ae : ae ee ae 
co r hog i Ee 6) “ ‘ am : ‘ ag ie ei. —m bie ee ak? ae Pg ee bee oe dl 
— eee rr) , prs “ p66 o., ’ ‘ ‘ Vee a ae, ee et eee 
+ = Penh Ca. Pa s ; —— — a a a. ee x 
i ; st es * wt) CUR at : tt bye ar . 3 a att a s <a ° ee Mice ee a # pies a 
a 2 a, , ae — — Pigs & a Pig 4 — Sani eM - re; m 
hak , ee oe . , a le a rem a ‘ ; c bad eet = ae intel 
ae Re a, Y oo ae ggen eer as sy EP ieee 
oe a — Fe a eC ? a 
j es ‘ ee ft ; : we —_—«—~<—~=S Rites | ha ‘ ee ss Se ' = 
——— ee : Joa +, é or wee a ne b i) : as 
a : * , : bam | r «See ee sie : oO eS ‘oa sie ae # me 
D3 — ae” \“ cn eae ae, . oe a ee ll — ek ae ae 
ie = . | : eile | ae ee: a aa 
" bid es ater ~ ' Ld a 
. “f ~* ‘ : ; * a i ~— . 
i a A “ Pa ‘ 
. ae ” Ci 7” * *. Ch « et ‘ ae A eR 
i. ret 2, } ' oe 
tae eS inks SMe . eee UE yUy EE EE EEN SU UENNEE UE EnEIENNEEEEENENnDpeemeeneeeneeeemeneemeen? ” 
= oe ae ic a Re em ~daeeh snes ie may | 
ee se ; i ii settee ; : oy " * 
Se 4 H it smi sp AES eS Mg. Feast : OE ha il ae - 
Pee ee al! _— 5 te 5 es i sai pre Me seseie Me 
r. is 20 eee : + sae Sippy = % a6 Wes ae a ae Ne a m. 
a ae ae + ae PP ilieg ith ; 6 ess ‘< 
ae ee i vets. ng 7 ; rs ae ae Pe ge 4 oe Bite. i Lb ” 7 will 
i saualilaes by) ee ee ee, On, a: yO La: 
3 , ae “i he, : a “SES Aas ME eas 
i ‘or’ ay ote « > a yin LA : oo eae me 
e oe gl ing % rr na im # ay i‘, we S&S Sy < ‘ po 3 Ee 
ate : itl « ~ s Meg fe ‘. 
Mins ph i A ee 
Eee Hee” -=* he 4 - * i: 
ne ee dix: a i - oD at K o a w , 
a ae ie “4 : Fe P . ; bl 
ee’ a ey : : ; , -_ P : 
; a f ~ 4 2 * ¥ 
a < — > 
oe : Seer es . f 
ee ae ae eS Re pnp HE Ge Sg thao DRE ai lee ; : > 
a RO aa Me Laetitia Pee ae : iy 
Pies Seca > oi . a oF ee ~ oa: ‘ 4 at gchite ‘ eg: ig bs 4 
— Sar, 4 ny pete i aa ee wed, rhe W) 
jo ae ‘ais <s sat de ad 4 jis 4 iy 4 wie an Se  * . . AY 
a Ta arte, Sal Pte ae inten bees lity ge a : \y/, A) 
et i é * . és ¥ 64 gh a 2 w Nid ‘ os is \\5 
a ‘ wo hte CP ane re e J; 
> 4 a PRN ESG oe sania wy : eps 
x a ere’ 7 5 ae we as”) 4 . > he A 
_— od a Pe ee ee y? “fs 
a ™ eh iy OLA te a ay Ly } 
j _ _ y : i a 4 ; gh é f AV 7f ay ; 4 a 
“ 4 +4 : +. 3 . ” j 3 
J %. 8 *y he Deli, ‘ & °F 4 ve yt y Ny 4 
* = o \ f % f is 4 ey 
P “= oun? i P Sate — vt ‘ - ‘ é /, 
ee ie Sega RSS OL as Cen }/ Many manutacte 
E" Os = ages bt ow. 7 ; N 4 ‘ 
- pe : ; ~~ a ; 
‘ai NOG ae ‘3 SSL 
ene, ai ge a - — 4 nd 4 ine 
‘ i aes % oo P Le 7 , 
‘ i. : ‘ es f 7 te, ¥ ioe u me 
i ee : ee ~ “ ain . = nee ‘ 
coed a dl , ae eh 
ee en ls ah s , * a +t . 
: eae 2 SP ie be L. a his en i \. * A 
. ar ae : ° i ee see .—o 4 ee gy 
vow Yr) oa a ‘a * ame a Me 
77" fy i =~ a Pe . i gee” te 
? me oe ; al ~~ 1 : rg ‘ 
\ a : i * re sie 
a id. Z aes Age aii. —____—_ ie 
” , + - a » Reed ee Oats : ; “ ° 
ce ee ee “. Ea a at Ai cae " ™! ™ 4 og? se 
~ - MOGI = re R: “a 
- ? “ d ; “ F P e4 
: * ww ot , hg ker eae 
Se i ue . i MEG Y + pte AS 2 A = 4 ‘i 
An as _ k i - as ee ay; > , “ + it .| 


a Plastie 


ishing 
rk 17, &! 
OO 


E doctoss are for the ill. I am not ill. I am dead,” 


Maria said, and her statement was the beginning 
of a strange and dramatic love. “You could not 
marry a dead woman” ... but, though it threat- 
ened almost certain ruin, Rev. Rob MacDonald— 
man of God who believed in the Resurrection and 
the Life—made this tortured girl his bride, in 


THE WHITE BIRD 
by NELIA GARDNER WHITE 


He was a fighting pacifist. And she, a refugee from 
the realities of a war that had destroyed her soul. How 
he brought her life and she showed him the light 
makes memorable reading in Nelia Gardner White’s 
great complete novel, The White Bird, in the June 
issue of The American Magazine, now on the newsstands. 


We 


Share your American Magazine, then save it 
forthe government's waste paper drive. 


NO NEUTRAL 
GROUND 


by ABRAHAM 
POLONSKY 


In the rambling house, 
mystery and evil 
closed in on Paul Ryder, back from 
the Pacific with a new face and the 
scars of Jap torture on his body. In 
his heart was a secret he almost lost 
with his life; a secret that could save 
or doom thousands of American 
fighting men; a secret you'll share 
when you read this powerful, com- 
plete novel of mystery and intrigue 
in our June issue. Don’t miss it! 


OTHER JUNE FEATURES 


MASTERS OF TOMORROW .. . Challenging 
article on the post-war problem posed by 
the return of 10,000,000 American vet- 
erans to civilian life, by Captain Eddie 
Rickenbacker. 

6 FAVORITES IN THE G.O.P. SWEEPSTAKES 
. » » Keen political observations on the 
outstanding bets in the Republican 
presidential stable, by Beverly Smith. 


FUSS KELLY AND THE 4-F HAM .. . Again 
Kelly, King of solid New Orleans jazz, 
makes with the cupid stuff for George 
Blake, the jive law clerk, and his dar- 
ling hepcat, Janie, by Richard English. 


PLUS OTHER GREAT SHORT STORIES, 
AUTHORITATIVE ARTICLES 
AND FASCINATING FEATURES 


Who edits The American Magazine? Who selects its fine fiction, its 
timely, informative articles? Who, month after month, sets its table of 
contents with a balanced reading diet for both the head and heart? 


In the final analysis our readers do! Their desires, 
their aspirations, expressed in our continuing 
studies of reader reaction, plus their letters to our 
editor ... make The American Magazine; make 
it a newsstand sell-out; make it as individual as 
the thumbprints with which they turn our pages. 


You can’t afford to ignore these solid, substantial 
middle millions who, according tc cne latest avail- 
able figures, still make 60 per cent of this nation’s 
purchases. They’re the big reason why far-seeing 
advertisers regard The American Magazine as 
the happy medium to America’s middle millions. 
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Admiral Radio 
Expands Consumer, 
Dealer Campaigns 


Chicago, May 17.—Plans for an 
extensive consumer advertising 
campaign in magazines and news- 
papers, as well as a business paper 
series designed to help radio and 
home appliance dealers modernize 
their stores, were revealed this 
week by Admiral Corporation. 

In all, the company, peacetime 
maker of the Admiral radio, has 
budgeted almost $1,000,000 for its 
1944 advertising expenditure—to 
create a sound market for the 
greater production it plans after 


program broadcast Sundays over a 
42-station CBS network. 

Admiral, which in February 
purchased the electric refrigerator 
and stove lines of Stewart-Warner 
Corporation (AA, Feb. 7), intends 
to swing into production on these 
products as soon as conditions per- 
mit, and has set its sights for a 
$35,000,000 to $40,000,000 business 
the first postwar year of un- 
limited production, Mr. Mintz de- 
clared. 

Prospective distributors and 
dealers have been told in recent 
trade advertising of the company 
that Admiral’s expanded produc- 
tion facilities permit the postwar 
addition of this line of major 
household appliances “that will be 
revolutionary both in quality and 
price.” 

Ross D. Siragusa, president of 
Admiral, takes the position that 
the manufacturer’s responsibility 


to his distributors and dealers 
goes beyond merely providing the 
merchandise to'sell. And to prove 
that it means business, the manu- 
facturer next month will launch a 
series of six full-page ads in 14 
publications serving the radio and 
home appliance fields, announcing 
a new type of merchandising coop- 
eration. 


Engages Designer 


Admiral has engaged the serv- 
ices of George Walker, who heads 
the industrial design division of 
the U. S. Ordnance Department in 
Washington, D. C., to develop a 
store modernization program 
which will be made available to 
all radio and appliance dealers 
without cost. 

The program will be based upon 
a booklet containing articles on 
store modernization and suggested 
plans adaptable to any size store. 


Such phases as floors, lighting, 
floor coverings, wall treatments 
and merchandise arrangements 
will be treated, and supplementary 
designs will be provided for such 
departments as radio and televi- 
sion, record, service, and model 
kitchen and laundry. 

Highlight of the plan will be a 
contest among dealers, designed to 
bring in ideas of value to the 
entire group, with prizes consisting 
of complete store remodeling jobs. 

Admiral, now engaged almost 
100% in production of com- 
munications equipment that goes 
directly to the war fronts, was in 
fourth place in its field before the 
war started. Last year its produc- 
tion soared 90% over 1942—its 
biggest peacetime year—and dur- 
ing 1944 estimated output will be 
double last year’s peak. 

Cruttenden & Eger, Chicago, 
handles the Admiral account. 


Advertising Age, May 22, 1944 


WESTINGHOUSE AGAIN 
TO MAKE HOME RADIOS 


Pittsburgh, May 17.—As soon as 
war conditions permit, Westing- 
house Electrio & Mfg. Company 
will resume making home receiy-. 
ing sets, an activity it dropped in 
1928, Vice-President Walter Evans 
director of the company’s radio di. 
vision, has disclosed. Since that 
year the company has devoted its 
radio research and manufacturing 
facilities entirely to the production 
of radio equipment for the milj- 
tary and for broadcasting stations, 

Westinghouse has enormously 
expanded its radio capacity to 
meet war demands, said Mr. Evans, 
adding: ‘““When peace comes again 
instead of closing down these 
greatly expanded facilities, with 
resulting unemployment, we will 
turn them to the building of home 
radio receivers.” 


the war and to line up the dealer 
and distributor organization it be- 
lieves will be necessary to market 
Admiral radio-phonographs and 
the new Admiral refrigerators,| — : 
electric ranges and home freezers. 

The consumer campaign will be 
launched in July issues of publi- 
eations, according to Seymour 
Mintz, advertising and publicity 
director, who joined the company 
last March. He was formerly 
advertising manager of Electric 
Household Utilities Corporation 
and sales supervisor of home ap- 
pliances and radios merchandised 
by Montgomery Ward & Co. retail 
stores. 


Expands Magazine List 


On the list for this segment 
of the expanded Admiral adver- 
tising program are The American 
Weekly, Collier’s, House Beautiful, 
Liberty, McCall’s, the Metropoli- 
tan Group, Parents’ Magazine, 32 
independent newspapers, and 12 
farm publications. The manufac- 
turer also sponsors and plans to 
continue the “World News Today” 
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Lorenzen G Thompson, Inc. 
National Representatives 
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Craven to Join 


Cowles Interests 


Des Moines, Ia., May 17.—Ap- 
pointment of T. A. M. Craven, 
retiring member of the FCC, as 
vice-president of the Iowa Broad- 
casting Company was announced 
this week by Gardner Cowles Jr., 
president. ; : 

It was revealed in Washington, 
D. C., that Commissioner Craven, 
a frequent dissenter from FCC 
majority opinions and a_ former 
Navy lieutenant-commander, had 
written President Roosevelt asking 
that he not be reappointed for 
another term. After 30 years’ 
government service, the last seven 
of which were as an FCC commis- 
sioner, he will retire from govern- 
ment work June 30. 

Mr. Cowles said he regarded 


Commissioner Craven as one of 
the top authorities in every phase 
of radio, FM and television. “Mr. 
Craven will continue to make his 
home in the East,” he explained, 
“but will devote his full time to 
the expansion of our companies in 
these new broadcasting develop- 
ments.” 

Iowa Broadcasting Company 
operates KSO and KRNT, Des 
Moines, WMT, Cedar Rapids, and 
WNAX, Yankton, S. D. Approval 
of sale of KSO to Kingsley H. 
Murphy, part owner of WTCN, 
Minneapolis, for $275,000 is now 
pending before the FCC. 


WKMO Joins CBS 

Station WKMO, Kokomo, Ind., 
has become affiliated with CBS as 
a special supplementary station, 
which brings to 141 the total num- 
ber of CBS outlets. 


W. A. Irwin Reelected 


William A. Irwin, art director 
of Dancer-Fitzgerald-Sample, New 
York, has been reelected president 
of the Art Directors Club, New 
York, and William L. Longyear of 
Pratt Institute was renamed treas- 
urer of the group. Other officers 
elected were: John Jamison, J. M. 
Mathes, Inc., first vice-president; 
Garrett P. Orr, Outdoor Advertis- 
ing Company, second vice-presi- 
dent; and Arthur Hawkins Jr., 
Alley & Richards, secretary. 


Bureau Adds 4 Members 


The Bureau of Advertising, 
ANPA, has announced a total 
roster of 717 newspapers with the 
recent addition of the Express- 
Courier, Fort Collins, Col.; Bulle- 
tin, Latrobe, Pa.; Milwaukee Sen- 
— and the Free Press, Nampa, 

a. 


Westinghouse Elects 
Four Vice-Presidents 


Westinghouse Electric & Mfg. 
Company has elected as vice- 
presidents R. A. Neal, formerly 
manager of the Switchgear divi- 
sion at the East Pittsburgh West- 
inghouse works; J. K. B. Hare, 
manager of the company’s central 
district sales activivies, with head- 
quarters in Pittsburgh; John H. 
Ashbaugh, manager of the West- 
inghouse Electric Appliance divi- 
sion, with headquarters in Mans- 
field, O.; and H. H. Rogge, man- 
ager of the company’s Washington 
government office. 

Mr. Neal will serve as sales 
manager, reporting to B. W. Clark, 
vice-president in charge of all 
sales activities of the company. 
Mr. Rogge for the time being will 
continue to make his headquarters 
in Washington. 


(_ WHO-—WHAT—WHERE—HOW-IN METALWORKING ) 


vy 


Majority of Metalworking Plants 


Will Require Little Time 


for Reconversion 


STEEL Magazine Study - 


reveals 74.7% can 
make quick shift 


Contrary to accepted belief, most met- 
alworking plants will require little or 
no time to reconvert, according to data 
gathered from top executives of nearly 
3000 plants. Assuming that necessary 
equipment and materials are available 
and that government policy permits, 
74.7% of the plants in the nation’s 
No. 1 industry indicate they plan to 


effect the transition immediately. 


This high percentage is not surprising 
when you consider that 49.4% of the 
plants in the industry are still making 
their normal pre-war products — 35.6% 
have changed partially, and only 


15% completely. 


Effect of Plant Size on 
Reconversion 


Industrial advertisersand sales managers 
looking for active markets immedi- 
ately after the war will be interested in 
the contrast between large and small 
plants. For instance, 77.9% of the 
plants employing up to 500 expect 
to go ahead immediately when the 
signal is given, compared with only 
50% of the plants employing over 
1000. Significantly, 38.6% of the plants 
employing over 1000 think it will take 
three to six months or more to rfe- 


convert. 


Influence of Changed 
Products 


Naturally plants that have not been 
compelled to change to new prod- 
ucts during the war will be in a posi- 
ton to go ahead immediately. Some- 
thing like 90.5% of these plants ex- 
pect no time lag at all. Even where 
Ptoducts were completely changed, 
59% of the plants expect to convert 
immediately, while 25.9% of such 
plants estimate it will take a month, 


How long will it take to reconvert? STEEL'S new study on the metalworking 
industry answers many questions that affect your sales planning. For a complete 
analysis of the data gathered from nearly 3000 plants, ask your STEEL represen- 
tative to show you the new 1944 Market Study. 


Postwar Pattern 


industry demobilization in 


uation of sub-contracting. 


5% three months, and 10.1% six 
months or more to reconvert. 


As metalworking comprises the larg- 
est industrial market in the country, 
it may well establish the pattern for 


Therefore, STEEL'S study is of special 
importance to industrial advertisers 
and sales managers. It presents a 
cross-sectional picture, both geo- 
graphically and by size of plant, of 
the current thinking of top industry 
executives. In addition to the data 
already mentioned, STEEL'S study 
indicates the amount of product de- 
velopment work going on; 
tentions of the industry with regard 
to government owned plant ca- 
pacity; the outlook for maintaining 
present levels of employment after 
the war; and views on the contin- 


For help in planning your adver- 
tising and sales program, ask your 


other source. 


general. 


the in- 


~” 
. 
~ 
a - 


STEEL 


STEEL representative to show you this 
new, up-to-the-minute study, ‘The 
Who, What, Where and How of Metal- 
working—After the War’’. It contains 
information not available from any 


Reaching the plants 


every week 
that do 
over 90g, of the business 
in the world’s largest 


INDUSTRIAL 
MARKET 


Penton Building 
Cleveland 13, Ohio 
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3 COMPLETELY COVERS 
=; BALTIMORE — AMERICA’S 


a. 
an 


Advertising for the new, de-| weekly magazine distributed to 
hydrated coffee which the Borden|shopping housewives chiefly 
Company last November an-|through chain store outlets, failed 
nounced it would introduce “at a|to reach its readers. Reason: The 
later date,” through Kenyon &|April 28 issue carried an illus- 
Eckhardt, remains quiescent. It} trated article titled “What Is It 
will remain thus until the com-| Like to Have a Baby?” Small 
pany gets word from the WPB/children accompanying their 
that it can have the necessary|mothers were helping themselves 
containers in which to package its|to the magazine and mothers soon 
product. found themselves being asked a 

oe oe host of embarrassing questions by 

Following the Wrigley letter to| the inquisitive youngsters. Pub- 
dealers throughout the country,|lisher of the Family Circle wisely 
which has been prominently | decided to curtail further distri- 
posted in stores, announcing that | bution of the issue and called in 
it would confine its entire produc-| all those outstanding. 
tion of standard brands to the su 


military, New York and Chicago “Compton Advertising is study- 


subway riders fed all their avail-|. ai - di 

able pennies into slot machines, |i2& every medium, including mo- 
draining them of all the Wrigley |tion Pictures, in anticipation of 
gum available. Orbit, the Wrig- the decline and fall of soap opera. 


ley “war baby,” will go into the * ¢ ¢ 


machines ore ie a Tea agave may be able to re- 
i pe sume its cooperative campaign in 
a Aerial Sureeys, Inc. For the first time in its 12 years| this country through William Esty 

Fate — of publication, the Family Circle,|& Co. on a $500,000 annual basis 


SSS B. 


‘SIXTH LARGEST CITY 


LvsMine EXPERTS 
® 


v 

at? es IN AVIATION 
a de 

a 


TEALEARA 


INDUSTRIAL AVIATION is nox snobbish. Merely 
exclusive... very exclusive "in a way that builds up an 
aie extra value for the advertiser. 

/Subsftiptions are limited to some 15,000 key men in the aviation industry. 


id ane eee outside ofthis field... never on newstands... and the men 
| bse: Saeed INDUSTRIAL AVIATION are those who have direct influence 
yy \ inane parchase of aircraft equipment, parts, accessories. 


leemendaus reader demand made it necessary to remove it as a special 
Sesame Blying” and turn it into a full-fledged magazine in its own right. 

TeaeaMDUSTRIAL AVIATION delivers news to the entire industry ... 
Setaseas it can be released . . . terse, interesting, vital news written by ex- 
perts im terms of production methods and —— development. Hence this 
magazine holds a high place in the thinking o aircraft executives. 

The new format of INDUSTRIAL AVIATION is worthy of its editorial 
content. Four color covers and enamel stock make this magazine out- 
standing in its field. 

’ Get the facts. Write to our nearest office for rates and full details. Please 
do this now. 


“2, Industrial Aviation 


i 
G oe 


ZIiFF-DAVIS PUBLIS HIN G CcCOMPAN Y 


540 North Michigan Avenue, Chicago 11, Illinois «© Offices: New York « Washington « Los Angeles * london ¢ Toronto 
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aave wg AQe, May > 10 
by Oct. 1. Benjamin Wood, man. 
aging director of the bureau, has 
just returned by bomber from 
London, where he has been trying 
to pry loose bureau funds there § 


* * * 


Distillers are quite confident of 
getting a holiday for whisky pro. 
duction soon. Construction of a 
$1,000,000 alcohol-from-pulpwoog 
plant in Oregon, to be completed f 
soon, would relieve some WPBg Rog 
pressure on them. 


* * * 


General Motors intends to have 
its suppliers ready to swing into 
action as soon as new car produc. 
tion is authorized. G-M execy- 
tives recently summoned 65 ma- 
chine tool manufacturers to De. 
troit, outlined the tools they need 
for postwar work and discussed 
possible improvements on them, 
The company is said to be plan. 
ning subsequent meetings with 
other groups of suppliers. 

o* * * 


WPB has been trying to write 
an order covering paper cOnsump- 
tion by publishers of consolidated 
catalogs, and is about ready to 
issue it. Books composed prin- 
cipally of manufacturers’ catalogs 
will have three different paper 
quotas: those of manufacturers 
using catalogs of 12 pages or 
more; those of printers producing 
the books, when the catalogs are 
less than 12 pages, and those of 
the publishers for paper used in 
indexing and supplementary ma- 
terial. On the other hand, con- 
solidated catalogs which contain 
editorial and general reference in- 
formation in addition to catalogs 
filed by manufacturers will be 
placed in the book classification. 


Bolan to Open Own 
Agency in St. Louis 
Charles W. Bolan, an account 
executive of Behel & Waldie & 
Briggs, Chicago, since last fall, 
will open i 
own advertising 
agency June 1 
at 918 Delmar 
Blvd., St. Louis 
1, Mo. Pre- 
viously, he 
served 11 years 
as advertising 
manager of 
Carter Car- 
buretor Cor- 
to agg 3 St. 
uis, leaving 

that post early Charles W. Bolan 
in 1943 to serve until last Septem- 
ber as administrative consultant 
with the War Department in 


Washington, D. C. LIFE Art’ 
A former president of the In- § air I ha, 
dustrial Marketing Council, chap- terrible 


ter of NIAA, Mr. Bolan was 
executive secretary of the National 
Council of Ellis Plan Associates, 
and for many years served as a 
instructor of advertising at Wash- 
ington University, St. Louis. 


‘Selling To Women While 

They're Young 
- Published by GIRL SCOUTS 
455 Eas: 4aath Soret, New York 17 
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| -He painted the dea 


LIFE Artist Tom Lea in his parka while painting Berndt Balchen and his air operations in Greenland. “Roughest 
air I have ever experienced,” says Lea; “‘as you look down on glittering icebergs . . . I think it is the most 
terrible, beautiful landscape imaginable.” Lea has been covering the War for LIFE since before Pearl Harbor. 


- 


h of the Wasp 


* Lea is one of 25 famous American artists com- 
missioned by LIFE as painter-correspondents on all 
fronts of the war. 


He has just finished painting three great U. S. air 
leaders—Balchen, Chennault, and Doolittle, and the 
stirring scenes around them in Greenland, China, 
and Italy. 


World War II is the first one ever to be widely 
painted on location by distinguished artists. The pic- 
tures which LIFE’s 25 artists have painted for LIFE 
are in a group which is touring the leading museums 
of the country, and the collection will eventually be 
given to the U. S. Government. 


Such graphic, on-the-spot reporting by LIFE’s dis- 
tinguished painter-correspondentssupplements LIFE’s 
word-and-picture coverage of tremendous events all 
over the world. It helps give LIFE’s millions of readers 
week after week the feel of these important happenings. 


And this new device for reporting will stand LIFE 
in good stead in peacetime. Art, old and new, war 
and peace, has long been extensively presented by 
LIFE. Making good art available to millions is one 
of the reasons for LIFE’s great popularity. 


No other magazine in America’s history 
ever had so many readers every week. 


Through a telescope from aboard the aircraft carrier Hornet, Lea saw a torpedo strike the Lea spent sixty-six days aboard the Hornet. He got off just four days before the Hornet 
starboard bow of the Wasp, later saw this flash that lasted only one second. Shells in for- itself was destroyed by bombs and torpedoes from Japanese aircraft in the South Pacific. 
ward gun gallery exploded, and aft on the hangar deck gas tanks of planes started burning. §_ For LIFE, Lea painted a series of pictures depicting the last fight of the gallant ship. 
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... f0r Meritorious Public Service’: ...... 


Open Letter To The American P 


MARY MARTIN WILLIAM N. ROBSON 


The Advisory Board of the George Foster Peabody Radio Awards has completed its judging of 1943 
radio programs eligible to award in seven classifications. The Columbia Network and its affiliates are 


the gratified recipients of six citations in five classes: 


1. For Outstanding Reporting of the News: 


EDWARD R. MURROW, CBS News Chief in 
London. 


3. For the Outstanding Children’s Program: 


“LET’S PRETEND”, a notable children’s fan- 
tasy originated, produced and directed by Nila 
Mack as a CBS sustaining program for 15 years, 
and currently sponsored by Cream of Wheat 
over the CBS Network. 


2. For Outstanding Entertainment in Drama: 


“LUX RADIO THEATRE” produced on the 
CBS Network by Cecil B. DeMille, and the J. 
Walter Thompson Company, for Lever Bros. 
—and 


“AN OPEN LETTER TO THE AMERICAN 
PEOPLE”, a single and memorable dramatiza- 


4. For Outstanding Entertainment in Music: 


MUSIC AND THE SPOKEN WORD, the glori- 
ous organ and choir service of the Salt Lake City 
Tabernacle, directed by Richard Evans, and 
originated by station KSL, Salt Lake City CBS 


tion of the vital cause of inter-racial tolerance, 
produced by William N. Robson, and broadcast 
on the Columbia Network on July 24, 1943 — 
with a summary by Wendell Willkie. 


affiliate. This program on April 30th presented 
its 603rd consecutive Sunday broadcast in a 
chain unbroken since it first took the air as a 
CBS sustaining feature in 1932. 


aml fae a <= " om ‘ ~ 
akan rs — , . 
i = , 
7 cre | 
ee 
ay 
Mm Be 
. ae 
— 
hg oe 
ieee 
ct alae: a 
a 
Sr a ee 
: ee i patinmice a § 
i De ties * Ge ‘ 
gi ss cere ean Br ey Bogor ae ae eer <2 P ay ad a te ae : 
et Re ie ue an a 0 as scat Tage ; ; 7% mal > © i - 
- i ue aay ‘a < a eine ee ae ha € ia “5 Reh eee ras ee See , ; 7 
eee —_— te eee a : , ae a bes co. ae Se. a“ Ps i ‘e an e . aes 
—— Yi tag ae ; ae eee " Xd jes aes Se bs clad re he pie ae 2 tage ? one ee 
7 | rie . eid Sd eS 5 Sal ere ee. a. ee ae aes ane Pe he ger ‘ees a Cae ss ies, 
E - | a we Sie ’ r Ye i oe | i oe i a ‘ " ee ea = ee Ee Opera vial -_ AN aa gn esc ee ne pen erie: ia 
ilies i: a —: . a i. ee ee ae Ce aawpe ee He arte. a emcc Tice “ae a ei ., Te Big i oe > ——-s Hi od als = 
RF: : 2A ee q — ee 4 er ; ee 4 . b nee a” : zo Verena ira ; Po a gt oe ts ae ee ee ae 
= , ‘ é ie, ah . ees aa —_ Pt iene ” ae ee) oe a G: Eee "Eee ee a. a eo 
—— aii? a 3 ere ee 3 a. *} Ps Se bi a Poa tee Bey Bd ¢ MOR: ES yl a oS Soe 
— | a ie J “ies os ame: toe ae | re a ae i a a i = a ey ete 
=a al eee ta Sigh 7 i Rip 8 ch MN ST rine aioe , oP oI io, Sid. eee oe ee a an 
ro OO eee i aie a on. . 8 fe See sae - sie nae he —— ll ee ~~ 7 a _— 
Rel oe i x) a jae | : : eee ee 2 ee ak * 2 ae ortega Beil eerie oe ie ma tk 4 7 i be " a 
vl es ss fac 2 Mic ee hte . ‘ «  ageliic.* il eas a a » oe ; ; a i 
sea 5 aL ae ? i ae ie Res ey oe a : Be: ae’ 2 a og er 
a +. ‘ x ——— ae y Ser eee eee PS il ee Oe , ee: ; > : >») 
a 4 # " ee 7 ao fe ’ : SE Be cae Sy Se i Pie ae ates” es - : ed yi F os: S&S 
, 4 a7 . A -. _ eet +, es $ fe yay Er <8 ae ; — ss ; a 
an. gat iS a - —_—  . — ae 9 ian - 
; “he te ; pr ae ; 4 adie > e se —— ae ’ Ea 2 oe  - ie © Pome 
<r 2 oe ur. Pees « a = ; re, “A ‘ a bo) eae . e f: oe 
; ye a . ‘¥ : Base ic et a -, Se a i 4 is Pee , — a a Bi re, ee oe 
) as - re : a ‘ é ee aes : ae . : hae Bi Rey Ni al te * 
yaa r . ae ei : ae * 4% ‘ Bee es oo he . as 3 q -_ ag 
= ar ees “f * Bae es 2 ‘ —— fll — eae eae s é % eee “<? can ines : a 
¥ — oe ; * lee oe : Sa Fes . ; eS oh a j ; — e 
Sail ce 5 . aan ee io eae ee a ee . by ce Se. # |  __—_—, ae 
ae Set “8 =) k ey ; = ee Se SS a bi sil a : “es hee 
Se \\ ee : : . ane cos ee pa OS * es, le — a : 
i sam | ‘ 2 ee ‘ : | _ ee eS kg 5 es a ee = spa es ey S < ae I al ave ‘ ; 
: a pat ‘ % Fe ; he | = ‘oe "he. nn * if R a, ee ch) a Ss om SEES . y é ? i a a mi 
‘ie Pig Oe . , Wan ~. ae ‘ See Bai i nb Se” , . eo ae i? 7 
a Ge “a — Y ‘ . Peck: ». ~ — i oo eo he. 
3 P 4 ae * 1 F * ; : ~ f ae a c- gy <= 2 . —— Se 
a. 2 : “ ‘ % : * e 5 a Hd a as — 
ee : ; a a t ; ate b eo a P44 (pa ee f a wa. 
a a aa Pee. ee *sS 2 Ee : Fo me, « ee a —— Pa. ae 3 > “% — 2 
ee = at Ses eS et) aa eee 1 an 2 a . > a a ia eo. rr 
ie a Ter ee tt eee ae ‘i. alee % a ar *. 4 ia ie ‘* i r ee = 
a E ie ¢ oe ee — a ~ aS i ee, ae - See ey ‘ — 
‘a ie re . a ates i e 4 Ng. «Sa. * ” i, + - 

: ’ er i an ee ‘ F ‘ setts 4 Se ie » al P 4 ae ae io 
ae ‘ $1 ae tececest ste a . . ale . — | 
<~ | a: ts Perot ; afeteses ae is a a 4 a ' : / ae o" | 

: ~ es ‘ Sad - t = = “= fad ore i ‘ ' of ; 
— oe é .. : athe cif ; Sstetecss 4 & i oe pre 2 tea a =a ne : . x 
—— : . so. = Sacecee A si al re % = ie 
‘ ‘ - en a a é -. s aie I is f a 
es ‘ ~~ > ae — re: i —- Ns > / : 7 | 
3 3 . ge zs 5, . a a oi e 
— - oe : " 7 >) ‘ess ‘ 4 9h ; eh ca ; tb se , OS guitare 
oxmuas < cteheee rs es we a iad ; r i a eb sa —_ * . ) ie i x r i" ——— 
Bri! teas : 1 é va ae i ee aa a — ae iyi : ¥ i ig ' if | 
ee ; ee er Sate a 7 ee ane ial ie 5° ; : . ‘ i } | i. } = 
| ke . : ie ef . A Pe , ae | ———e ie i si aaa 7 P ae eo: os i iy : ae ou 
Ke a . o ee Je ue ee ee FY Bi ay a a ee Per i ahi : S 
— a a “3 get pk. ~ ee . P Te tek iw | = Jagelties ee 4 i ae : 2s ee ees eS FS oer : 2 ry a i Pale ¢ oa ger ae on iM SS ag 
r y , ae 3 | ie a a : a : i ee A So an oa . i. 3 ; ee : eS a oe 
_. ve <alal Fe us ; <a See Vor e Pe y fae At - 3 = is oe : : ce aa Z me. Fe. Re te > aa 
& as fas ; e. Aghu, ae 4 me 4 dei eee = : ae ie: * # i am de - OS d 
Bie” s ce. , eee : Pom aa ee ce aes oi fe a Spies : — je : ee 4 7 i ; : aa 
cay - ill es ; : : a” ee Ne yee . el hi ie Se ie ii. Sek ae : Sid P pt - ahs eA 
. ; 4 : | ™’ ae = ae eee ae wie rs AE a ae ye ee ie ; : r ne ges Bre 
he | a i. 3 } J” - ae mee gee a chee, Se eee es gle 4 . sellin pire! | ; ea ef “te 
ee r os ey. e cies te owen ee ». pens fe oe Siac i we ey ee te oe ee eae ae a A a ee by i Pa a we 7 
cera uae ee PR gy oa me x ee ela See A eS as aa Bal Sat © esate, GY kee all ae’ a “ za i i a tgs 4 a i 
a fap ie ea ‘ Yee k eat ress tem ease . Pe ee oe ieee ars Seen) eae ee «Se ¥ : aia 10 fides > na a . gee Pr 
Be aoc ee ie ey * fe a ene: ee ak ee 4 — oe en ee a ey r 
oo Say { ie ae be as Bria < : u Me ee. ee sda SS ae: er ee ee ane gO ‘ Z — i eae sal ne aie 
a ie Sv ge i Pee = i q g i: ie Res a Ot els are ee Ber, ied SS Th. eres eaeae % iam > 4 aa pie ble bie onc Bes in 
ae ee . a a ‘ BM j he a : i: ee sg Ee bona nt . = ’ . 
| or’ . py aed oe pe 7. en ‘ haa £ x a i oo. oe 1 Sastre” et = ee a ae cs ee rs wee Se Te i ae 
- e : 4 as ei é ik 5 ie all tities a oe Ss ee ' : ee ila pt gli Lan Sie at 
a a > mo ae é oe | Be - 4 i. Sen allel 7 A Bo ese oe ae ae ae Noe “— ig -- pil . ‘ 72 
: on = a a re ' , , Biss Ys on . t z= aoe ae ae. ae ae 2 el Seid cea 7 Tee <> alae i Sate: oe Bea 
rape a ¥ oe tae cee 8 a cso gil ey = aa s i .: = : - jae a s heats a ae a oe oe os ; ha se ei" : Pi oe, av 
eae feta eee Ss a ee i . al j hr «6 i a ; 3 5 Te Cy Oe oie Re enh ce ce). ae eer “ae Pe eee — 
Be % ‘ aS Bas he dee x a _: ne J en a ee a, MR i Ror aaa ei ee. Cig ae wii 
ne co a a ie cea ee ect ae.. sae: o a. i a: S c.. Sie a S ae J iis. Braet eiinn: be %, (ac vas Pers eae i acotebeal Sie ee 2 eis Hela a 
a 5 a o ae Diglhs a ae ae aa _— i Jaa a é ; ae =e” ate. = 4 . 1 ee ai | eihy si as ae ie> oar Seer iiss, 3 
A oe Page eg ir ae a Se = e E a ‘ ca = a pera — eo ae a a a oe a a a Py ae ee es ee oe ae 
: “oe aa ‘ : ae ae ae oj 1 ines ‘4 bet lee - aie es a iy: ie...’ . a 2, ee —_ fee a Mee ee eee 
é ry J p “4 z - ae - Par 3 % _ * en ‘ ar a a ee . - fs 4 a 
; zi ‘ i . +: ee lo a es seniec ? Pi el cg cee ‘es Rees eo 7 ) 
= P ue ¢ 7 ae aaa ig i er i as a a sdillliags > 
ie i ‘ i i a eer ea! ee 7 “a 
ime ames 7 a i i nnaanan eC , - , : P 
oe ee 
i 
* Si enmeay 
3 
ean ti 
ada i oe 
cee oh 
BE ><. 3) es 2 
iy 2 ge 
ee 
a ‘ = 
e i, 
; nag ; ee 
penis Shs 
te oS 
ee 
oa aN, 
ee na Raee Yh 
: paca 
ii 
os, ee 
an 
a 
: . an 
. eee 
. 
- ¥ ws 
_— s - be 3 
uy , Z | j : : ‘ : 5 ey 
7s = eS. “ta * Pee 4 7 ; : ‘e . 
2 + re ae a a : 


5. For the Regional Station Making an Outstand- 
ing Contribution to the Community served by 
the station: 


CBS STATION KNX, LOS ANGELES, for its 
special original series of 6 programs. These Are 
Americans was broadcast from August 5 through 
September 9, 1943, aimed specifically towards 
inter-racial tolerance in the community. The 
series was written and produced by Chester 
Huntley under the direction of Mrs. Frances 
Farmer Wilder, educational director of KNX. 


It is a continuing ideal. In the 4 years since the Awards began, 24 awards have been 
granted. Of them 13 have gone to CBS and its affiliates. Whether future years maintain 


this striking leadership or not, one thing is sure: the ideal of excellence will not be 


relaxed. 


This is CBS... the Columbia Broadcasting System 


The preponderant tribute of the Peabody Ad- 
visory Board to the efforts of this network, its 
affiliates, and its clients and their agencies, is sig- 
nificant. Significant because the Awards are “... 
designed to recognize the most disinterested and 
meritorious public service rendered each year by 
the broadcasting industry” ; significant because 
they illustrate the ideal of this network and those 
who are components of it. The ideal is not only 


public service, but excellence of public service. 


a? 3 


. a 
Fe aoe 
is sot 
RUNES 
ee aa 
‘ ees * 
2st = 
agit be a - 
i at 
> 7 
ee 
i te 
= 
¥ - 
| i! 
- eee an eee 
ne 
; . 
Rome —_ — f. 

a = - oP ig ft ae BP: es E area cf cf a. o ae ce ee ee Se, sais a ae - 
gee ka poe a 4 3 et a aor | a a ae ‘ = % putt eae lige pee ~~ a Pe 
ae ae Re tel Por ‘ ee se ce; i 7 rn che ~ ie 2 ee cee ee sel oe oe oe ae a a 
Ne ae oe ne ale be 2 i j es Sy ee! Ae ey * Po Oe ie Ae le i he : = 

Poa. ea ris Be i ee 2) a fy ee Se BE ae — | ; j = aa wy ‘Sa hig ts SS yee ee ere i Pe ee aC oY ie ~ ¥ | il 
ei anes nso as a. Eee ea LL ig ae Je - 2. ; fe ees ae + eS. al De. tl Jaa ee ee ee a a — . . = 4 
eee Pa Bern f Ses ¢ ee, 4 ih ; i . oo ee Me re cin Na e Q pee ee eee 2 at ae bin 3 : 
sae ee + Sm 7 a 4 oe % j oe) I | — a ‘ Ning. Pgs: a y Rn. li ee a ee ieee | eee ae ihe — ae ae : ~ 
a i fe eS al ae eo pay . A ie ee, re ed ly 4 Wega oe ane oe ee ee Ba on oe ama ca ee : 5S is 
3) sia oe : a Ne } ‘ h ee eile Be es. - gg See ad eS oe to Ae eee i ies ees: 3 ie bi r c 
eo a ae “a ‘ ‘ e< ’ al poe i cs ee vo Os 2S oy we bo an an So i 70 ames _ 
fi : \ b ba ae ie: ge | fie ‘ ed Tae Ming gn el q ae < "7 i? ae = fe Pons ge he gO acs ee ie " 
= tp. © p a POE es tae ; 4 ‘ thi iz . * . “i ee ed er Se, ore Ta ae a 4 ey S; 
of) ae : j eee eg et 4 PF j ides tel on ti ie ke Re: 2. ae ae it on ed ee, 
fit ae Dak “2 i 2 S 3 ve # a: ie a F A q ae i Si ee ae veagie” ie ig poe 7 
Bae eee | et > pode, es Pi .. $ ‘ Ht ity 4 4 eae a E ¢ ‘4 : oie a - mf 3 q 34 i a _ : ee 
Pet aan " Z g 7 Py. j 4g ee ee ee a wail _ a ) 
aa ne tke i ig = fl es i r eee pe eas | a. ae aaa » i 
az sina , ae, i a . ae is. waa) eet ee? Wl ee eee ee 
a oy , ~ fits - » j ee a ee co ele er 
ae ? — =. j ' i —— P ss a 7 
+e: : a 2 ; | Li t. — = as Ee ee ee 
. ote , wee H yy i > =~ ae” é a ere ore ae we: 
' gi ; F j yy } a ee Pa 
J 4 ib 38 - a} j ra ee a : j } a oF 4 eZ =. i ne gee rs 
-m \e — —— ; te -_— 2 aa —_ oe 
eer. ee ee —_ ~ Pt = a : ek ae ; a — es 
a . : a are e it j een ead ae poy ae : - ‘a ‘ la ls ie Te 
oe a re be Ph Key! ae 4 » a * ae. Bit, om 
a se a: = 0) ae . i 4 — /. ib et 
fe ae tosis Ss i ‘ie Ce j i Pres. ; 1 — a he. a ~ <a gs er Pe 
Shee ee laa ee te yoy i , P eee ’ ; os. Ae ae ; 7 
_ . ee cml " - : E ' ’ es oe bd 
+ . a Oe . 4 4 , ‘ i, ; Pat ; ° eae 
-. > ‘ ee oe a 2 a . ie J 4 J | 7 3 iss es st ii : wa ‘ “hee : Y ia 
» [oe - ad tet ‘ val * al oe ek é Z ae aes 
ie. Ne. nn .~ ! =. ; cf Va ad : Z # ‘| H = 
ie. . to 3 Pt nana 7 . ‘ - = ; 
ge BS age | ‘ ” 2 4 _ ¢ 4 eee 2 aa Pee fe 4 5 Se; <eye See 
iy. -* my 2 ed an me a , x rn + .« 7 in ae od a’ Rr an a cone a Po 
> . ~ ar \ ony ip q 7 ees es rs f th a ee P  —_ ‘ ‘4 Be hs 
— a : a ase 18 7 emia . » 5 . : ao. . ; a i at se ss ee 
os 3 in Sy a awe = Reo Be mS <i y a : , eS “i a a ae i * 4 a ; Meet Roce Sots 
a 7 aon It hd = ? Bo, © \ ? ij oe aes hie, ie: . a “ Pie a eign aa ‘ Se ea ey r # Y th ae } ak anes 
ada Se Tae F nN ie oR Pett ti” ae tg thes Sy, Ek: a oo sh os ’ eS Ot) i= reer eat. 
wae os ie: a as : ES ee —_ ee nag a ae Shed i . a a a trie if om ‘ , ee 
, 3 a . , ; a aes ie . . - * ) ee Se 7 ng ag “ne sire, tr on, “ Ri Se etka Pest ae ee z a “ + ae F 4 +x x 
Oe & a ss an - ae > ew Je ee ae oe Sees. wt ve a ae wey i, ce aggasae Se Se = tJ ow 5 
era * - §- an x 7 as cease Sees ¥ i | A Wee are! aoa gs oa a | ae ie / af nie, 
oe Aare o a a sere : eee : = ae eae eR oe pean ah east. 's ee ae ee Pe Fo ae ogi is KP tel igs ee ce 
ae ek ‘i oo ge ee ademas ee et Ie ‘i pee ar ere Cee ae gos: ee oe Bare: Bei” Renae Clee aa were g a ine a Bre ney ate oe 
Be ae 4 ake c ee, : i gn a a ae Z ‘a i aA es Eas sh i os Fe he ee SS, Seem te ae eee: | eel ; ee f ‘ > ees 
ao ee a. a ae ;. - ee: ae ee ——  * . —a— rs a a te sc eeagmenmeraey. i. e:. htah be Pn rr aa. a 3 a 
= gi Eg a = > age ee Tin ct oe ae . sian ile ae Renee Re a a oe a <a aM Lge Se Tene ie a: a oa tae ae ee ate 
eee dae. | aii. ss eam a _—_,. iy aes sale By ee eee ‘ Sy ee ; a oe . ec ere ys ee a Ne ee ae: rae a a 
ae ee 0!  g See". aia a poe age eRe a ing to a re a z ee : a ae i 2 : Sil = ; : a a ~ apaaeniaae 
ae is a BE: 4 “4 \ a ?.. ae eee i ae 4 Wee: aa Pan. er 7 let. _ * Se ie re ais 2 , Cs. PK hah peice <a r 
a Ear, 2 — 2 ae thine tel oy = ae - = a as ges 
¢ “Tie Sal rhe — . aa ; ye an woo 3 ee ” es i d vac aan ‘ ee * ‘ BF = a ae A Ba Bere! icilagie se Ae ar a r mm aon? i 
he ae Oe ee ee ee ee?  hUChUve ——e 
. . Vek c a 
Bint a 
NILA MACK CHESTER HUNTLEY “ge ae 
Me | 
i. re 
ee re 
2 ae ae 
tel te 
es yaaa 
ere ear ey 
, ae i ig 
er ee 
ee 
aes 
ae ee 
' ic ee 
ne 
a eee 
is i 
—_— 
ye 
7 - 
7 ee ae 
we 
eS 2 
mere aan 
a eer 
i ed = 
¥ 
7 ee 
‘ 
i ia 
. Bet wi 
F . # 7 
) ae ia a 
. a 
ie a sd ae. ae 
ae g. fee 
es 9 Var 
é 
a 
- = ae 4 “a i me a. 4 « J z 9 - . AG 2 L, 7 : " oe 
le 3 : 2 ‘ f ~ é i i % * % fh oie * 


Rill Names Leighton 


Penny Leighton, formerly of Di- 
rector & Lane, Inc., New York, has 
been appointed publicity director 
of Rill Associates, New York. 


MULTIGRAPHING —FILLING-IN 
ADDRESSING — MIMEOGRAPHING 
THE LETTER SHOP, 


431 8S. Dearborn St., Chicago 


Inc. 
Wab. 8655 


Penton Names Three 


E. S. Lawson, formerly adver- 
tising manager of the Foxboro 
Company, Foxboro, Mass., and 
James M. Wells have joined the 
business staff of Machine Design. 
The former’s headquarters will be 
in New York and New England 
and the latter’s in Chicago. H. G. 
Rowland has joined the business 
staff of Steel, with headquarters 
in Cleveland and Pittsburgh. Both 
publications are published by 
the Penton Publishing Company, 
Cleveland, O. 


Don S. Hall, assistant director of 
advertising of the Gruen Watch 
Company, Cincinnati, and Howard 
L. Nations, publicity director, re- 
signed early this month to enter 
the military service. Mr. Hall, 
who has directed the Gruen adver- 
tising campaign for the past few 
years, was assigned to Camp 


Fannin, Tex., while Mr. Nations 
began his boot training with the 
U. S. Maritime Service at Sheeps- 
head Bay, N. Y. 

Martin Himmel, former assist- 
ant to the president of Vitamin 
Corporation of America, Newark, 
has joined the Army. 

Kenneth E. Merry, with the dis- 
play advertising department of the 
Gazette, Schenectady, N. Y., has 
joined the armed forces and has 
been sent to Camp Blanding, Fla., 
for basic training. 

Harry L. Lance, manager of the 
Charleston, W. Va., office of Beau- 


Source: U.S.D.A. (Preliminary Estimate) 


These Government figures will probably astonish you: 


1943 Cash Income from Hogs.............. + $2,953,000,000 
1943 Cash Income from Poultry and Eggs... .. . $2,424,000,000 


mont & Hohman, joined the Navy 
May 1. 

Ivan B. Veit, promotion manager 
of the New York Times, will re. 
port to the Navy next month as 
a lieutenant (jg). He will be suc. 
ceeded by William J. Enright. 
Arthur E. Tatham, vice-presj- 
dent of Young & Rubicam, New 
York, and former advertising man- 
ager of Bauer & Black, Chicago 
has been commissioned by the 
Navy and reported for duty ip 
Washington, May 20. During his 
Chicago career Mr. Tatham served 
as manager of the Y&R Chicago 
office and as president of the Chi- 
cago Federated Advertising Club, 
E. R. Richer, formerly promotion 
manager of the Chicago Sun, and 
before that vice-president in 
charge of advertising for Hart, 
Schaffner & Marx, who joined the 
Office of Strategic Services in 
Washington several months ago, 
has been commissioned a captain 
in the U. S. Army and transferred 
to London. 


Gumbinner Appointed 

Pearl-Wick Corporation, Long 
Island City, manufacturer of bath. 
room furniture, has appointed 
Lawrence C. Gumbinner Adver. 
tising Agency to handle its ac. 
count, 


Here Today 
Here Tomorrow 


THE 
ALBANY MARKET, 


compact, productive and re- 
sponsive, has been established 
on a foundation of years of solid, 
steady progress. Its future stabil- 
ity and prosperity is proven, not 


The next time you enjoy “Bacon and Eggs,” give a thought He depends upon his favorite Poultry Farm Magazine for annus 
to their relative importance as sources of farmers’ income. guidance and is exceptionally responsive to its advertisers. \ 
For every five dollars produced from hogs, more than four When you make up your advertising schedule, don't leave THE r 
dollars are coming from Poultry. You'll find it worth while @ $2,000,000,000 hole ... don’t overlook America’s Leading s 
to advertise to the Poultry farmer, because with him every Poultry Farm Magazine . . . Poultry Tribune. ALBANY TIMES-UNION, t 
day is pay day. h 
established in 1853, has won the loy- 
To Cover the Most Responsive alty and confidence of its readers by a , 
° and 
Section of the Farm Market ee 


unfailing service to the community. It is 

the only paper in the market that serves 

and covers all part of the market. It will 
continue to grow with, and serve the Albany 
market of the future, 


USE... 


POULTRY TRIBUNE 


Home Office: Mount Morris, Illinois 


Representotives: 
New York: Billingslea and Ficke 
Chicago: J. C. Billingslea Company 
Member: 
AGRICULTURAL PUBLISHERS’ ASSOCIATION 
AUDIT BUREAU OF CIRCULATIONS 


ALBANY TIMES-UNION} 


DALY AND SUNDAY 


BA 

A Hearst Newspaper ‘ | 
Represented Nationally by ; 
HEARST ADVERTISING SERVICE BC 
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~The Greatest Sampling Process | 
the World has ever known 


HE biggest sampling process the 
world has ever known is now going 
on in every country American troops oc- 


cupy. 


It is a sampling process not alone of the 
courage and drive of American fighting 
men, though the world is seeing plenty of 
that. 


It is a sampling process not alone of Amer- 
ica’s ability to produce fast planes, hard- 
hitting tanks, sharp-shooting big guns, 
behemoth bombers and not untasty K- 
rations. 


It is a sampling process of something 
vastly more than this, of something spring- 
ing from the free air and rich soil of these 
United States — a sampling of what kind 
of guy an American really is, what he thinks, how 
he lives, what he wants. 


Far Pacific fuzzy-wuzzies have been sampled — 
the gallant Chinese millions — Tunisia and Sicily 
— the Near East and the Far — Iceland — the coun- 
tries “down under” — all these know the Amer- 
ican breed. 


Who made fighters out of these easy-going, friend- 
making, share-their-last-meal softies of ours any- 
how? 


One of them back from the front said it was some- 
thing in the free air these kids grew up in that 
made ’em good — a thing as nebulous as the spirit, 
or the brain turbulences of a keen inventor — but 
indestructible as the habit of men in America to 
think for themselves. 


The Hearst Newspapers are pretty strong for this 
thing that makes a guy an American. 


Why shouldn’t we be — it’s what has spawned the 
richest, greatest nation on earth, with the highest 
standard of living, the highest level of education, 
the richest degree of human freedoms the earth 
has ever seen. 


It’s a thing that was obscured, for a while, by a 
momentary fascination with some outworn alien 


ideas dressed in fancy phrasing. 


But our people are beginning to realize all over 
again that the best blueprint for getting places 
ever drawn was contained in a couple of docu- 
ments called the Declaration of Independence and 
the Constitution of the United States. 


So Hearst Newspapers are going to continue to 
boost the things that make a guy an American, 
going to continue to believe in America, and 
preach its still unmeasured greatness. 


Doing this has, among other things, given us 
nearly 5,000,000 families in a dozen key American 
cities who think pretty highly of Hearst News- 
papers on certain definite counts — to wit: 


If it is on-the-minute, accurate news they want, 


they look to Hearst Newspapers first. 


If it is authentic interpretation of events or trust- 
worthy editorial counsel they want, they look to 
Hearst Newspapers first. 


If it is features, newspictures, cartoons, colum- 
nists’ comment, society, sports or business news 
they want, they look to Hearst Newspapers first. 


There is a lesson here which no sensible advertiser 
with an eye on the future will ignore. 


It is simply that in planning marketing programs 
to reach these people, he should look to Hearst 
Newspapers first, as do they. 


It was Hearst Newspapers that first 
used photographs as a part of news-story 


JOURNALISTIC FIRSTS BY HEARST NEWSPAPERS 


In the great and varied task of making the modern newspaper interesting, interpretative, entertaining and serviceable to 
the public, Hearst Newspapers have a record of pioneering accomplishment which includes these “firsts” : 


the use of color in news and editorial columns. 


It was Hearst Newspapers that first 
used regular by-line writers and col- 


coverage. 


It was Hearst Newspapers that first 
developed the cartoon into a regular strip, 
and then into the comic pages which have 
become such a factor in American life. 


It was Hearst Newspapers that piqneered 


It was Hearst Newspapers that first 
used full-time foreign correspondents to 
assure full coverage of mews from beyond 
our borders. 


It was Hearst Newspapers that developed 
the first comple: magazine distributed with 
Sunday newspapers. 


umnists to provide specialized coverage of 
important subjects such as finance, radio, 
politics, entertainment, society, etc. 
It'was Hearst Newspapers that first 
used and developed the idea of special 
features, such as serial stories, household 
hints columns, cooking news, etc. 


HEARST T_NI EWS PAPERS 


aca = Mijy\\ AS 


Serving the American People — their Freedom, Security and Progress — by providing them trustworthy News, Comment, Counsel, Entertainment, and Advertising. 


ALBANY TIMES-UNION 


Morning and Sunday Morning and Evening 


BALTIMORE AMERICAN CHICAGO HERALD-AMERICAN 
Sunday Evening and Sunday 
BALTIMORE NEWS-POST DETROIT TIMES 
Evening Evening and Sunday 
BOSTON ADVERTISER LOS ANGELES EXAMINER 


Sunday Morning and Sunday 


BOSTON RECORD AND AMERICAN 


LOS ANGELES HERALD-EXPRESS 


Evening 


MILWAUKEE SENTINEL 
Morning and Sunday 


NEW YORK wee 


Evening 


NEW YORK MIRROR 
Morning and Sunday 


OAKLAND POST-ENQUIRER 


Evening 


PITTSBURGH SUN-TELEGRAPH 


Evening and Sunday 


SAN ANTONIO LIGHT 
Evening and Sunday 


SAN FRANCISCO CALL-BULLETIN 
Evening 


SAN FRANCISCO EXAMINER 
Morning and Sunday 


SEATTLE POST-INTELLIGENCER 


Morning and Sunday 
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Mead Rejoins B&B 


Ed Mead, formerly in the copy 
department of William Esty & Co., 
has joined the radio department 
of Benton & Bowles, New York, 
where he had previously worked 
as a script editor. 


Cardus in New Post 


J. Cardus, formerly export mer- 
chandising manager of Sharpe & 
Dohme, Philadelphia, has been 
named director of export for 
Nutrition Research Laboratories, 
Chicago. 


WBN 


HAS THE STUFF 


CENTRAL OHIO'S ONLY CBS OUTLET 
ASK ANY BLAIR MAN oRUS / 
Rie 


/ 


‘Oral Hygiene’ April Ad 
Volume Totals 151 Pages 


Oral Hygiene, published by Oral 
Hygiene Publications, Pittsburgh, 
carried 151 pages of advertising in 
its April, 1944, issue, compared 
with 117 pages for the April, 1943, 
issue. These volume figures were 
incorrectly shown in the tabulation 
of business paper figures reported 
in the May 8 ADVERTISING AGE. 
Oral Hygiene has a 4% by 73-inch 
page size. 


Medical Adv. Named 


Medical Advertising Service, 
New York, has been appointed to 
handle advertising for Van Pelt & 
Brown, pharmaceutical specialties; 
Teca Corporation, electrotherapeu- 
tic units, and E. K. Demmel Com- 
pany, surgical goods. 


Industrial Admen Elect 


H. A. Standing, Gypsum Lime 
and Alabaster Canada Ltd., has 
been elected president of the In- 
dustrial Advertisers Association of 
Ontario. V. R. Young, Canadian 
General Electric Company Ltd., 
was named vice-president. 


Art Club Awards 
Eight Medals, 
25 Citations 


New York, May 16.—The 23rd 
annual exhibit by the Art Di- 
rectors’ Club of the best advertis- 
ing art of the year was launched 
last night at a pre-exhibition din- 
ner at the Waldorf-Astoria Hotel 
with the presentation of eight 
medals and 25 citations to the 
winners. The exhibit of the 313 
entries selected from the 5,000 
proofs submitted will remain open 
at 630 Fifth Ave. through June 5. 

Additional winners were slated 
for announcement as selected by 
a “Consumer Jury” May 17, the 
jury consisting of a war worker, 
Wave, bartender, waitress, actress, 
business executive, school teacher, 
salesgirl, housewife, farmer, cab 
driver, soldier, sailor, Marine and 
several Columbia University art 
students. 

The club’s eight medals were 
awarded for the best color illus- 
tration, Peter Helck, for Pacific 
Mills, through Williams & Saylor, 


MONG the many personal con- 
tacts with traffic managers in 
industry, TRAFFIC WORLD'S field 
reporters talked to Mr. E. J. Leger, 
General Traffic Manager of Butler 
Brothers, whose responsibilities 


hingearound the shipping of 55,000. 


items, which, as he puts it, is “no 
picnic, even in peacetimes,” 


Mr. Leger’s business problems, 
accentuated by the war, have to do 
with jurisdiction of inbound trans- 
portation, outbound transportation, 
internal movement and handling of 
products, as well as adequate and 
proper packing and marking. 

To briefly touch upon just a few 


This is the current and fourth of 


of the many specific on-the-job 
spots where Mr. Leger needs help, 
here in his own words, we report 
to you what he recently told our 
field reporters: 


Wants to know about containers 

and other shipping supplies . . . 
“Any improvement in carrying ability 
and service of containers and other 
shipping supplies that will reduce 
damage to goods is something in which 
I am definitely interested.” 


Interested in transportation 
equipment, wants protection . . . 

“I may not buy outright much trans- 
portation equipment, but I am defi- 
nitely interested in knowing about all 
developments which contribute to 
speedier and safer delivery of my 
goods, I believe in the theory that a 
carrier is known by the equipment 
he keeps.” 


Post-war activity will mean 
more exporting than pre-war. . . 


“In normal times, we exported to over 
40 countries. Our export business was 


the series of “Reader-Problem 


Interviews with Traffic Managers 
in Industry” bulletins. There is a 
lot of helpful information in 
these bulletins of interest to 
those having anything to do 
with products or services in the 
field of shipping, distribution, 


Ce ee, Pe ea ee ae ae rag Ts a a 


TRAFFIC WORLD is the $15-a-year weekly transportation 


news magazine of America 


good sized but it will be dwarfed by 
our export activity of the post-war era 
when we really expect to make a drive 
for that sort of business. That will 
mean more shipping activity for me 
and my department.” 


These, of course, are butan abridged 
sample of the sort of information 
reported in the original, factual, 
and reliable TRAFFIC WORLD 
bulletins entitled, “Reader Problem 
Interviews with Traffic Managers 
in Industry.” The excerpts on Mr. 
Leger’s interview are typical of 
those now being reported. Bulletin 
No. 4 is off the press. Bulletin No. 
5 is now in the process of pro- 
duction. 


IF YOU EVER WONDER how fo 
odvertise in these times, write us 


a ere today for a FREE copy of THE 


TRAFFIC WORLD 


418 SO. MARKET ST., CHICAGO 7, ILL. 
250 PARK AVENUE, NEW YORK 17, N. Y. 


ASSOCIATED BUSINESS PAPERS’ 
portfolio “Transition Themes for 
Business Poper Advertisements.” 
A.B.P. doesn’t pretend to know all 
the answers on this subject, but 
you may find useful maierial in 
their brand new study of today’s 
trends in business poper copy. 
AN A.B.P. SERVICE 
FROM AN A.B.P. PUBLICATION 


Advertising Age, May 22, 1944 


WINS PRIZE—This celebrated shot of 

Mrs. Eleanor Roosevelt and a native 

Maori guide rubbing noses in New 

Zealand won a medal award from the 

Art Directors Club as the best black 

and white editorial art submitted in its 
annual exhibit. 


————————_ 


Inc.; for best black and white 
illustration, Robert Riggs, for 
Pan American Airways System, 
through J. Walter Thompson Com- 
pany; for best black and white 
photograph, Lejaren A. Hiller of 
Underwood & Underwood, for Bet- 
ter Vision Institute, through Len- 
nen & Mitchell; best continuity, 
Otto Soglow, for Pepsi-Cola Com- 
pany, through Newell - Emmett 
Company; best ad in poster, maga- 
zine cover, car card and window 
display category, Joseph Binder, 
for Sharp & Dohme; for booklets 
and direct mail, Suzanne and Lu- 
cerne McCullough, for Aberle, 
Inc.; for best editorial art in color, 
Serge Balkin, Conde Nast Publi- 
cations; and for best black and 
white editorial art, J. Thompson, 
for Look. 


Three Name Hirshon 

Hirshon-Garfield, New York, has 
been named to handle advertising 
of Ansley Radio Corporation, New 
York, maker of Ansley dynaphone 
radio phonograph combinations, 
The Boston office of the agency 
has been named to handle the 
advertising of Flamingo cigars by 
Charles Odence Company, Boston, 
and of its shoe fabrics by Inter- 
national Fabric Corporation, Bos- 
ton. 
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NUMBERS 


F numbers were every- 
thing China would 
tule the world. 


Even equal numbers 
are equal only numer- 
ically, for the nature of 
things is not determin- 
ed by the symbols of 
reckoning. 


There are newspaper 
circulations in Boston 
comparable with that 
of The Herald-Trave- 
ler, but there is nothing 
comparable in their lin- 
age totals because The 
Herald -Traveler is not 
merely an aggregate of 
numbers but a concen- 
trate of incomes. 


Always First in Boston 
Often First in America 


HERALD-TRAVELER 
Boston, Massachusetts 
a 


George A. McDevitt Co. 


National Representatives 
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“MEASURE of a NEWSPAPER 


NATIONAL SPORTS AWARDS 


DINNER 


antag outstanding slides 
of 1943... attended by nearly 
ind fans... and broad- 

Cast nationally, this Los Ange 
' “SPONSored event 
raised more than $3,700 this 

year for charity, Amon 
Suest-celebrities: ' 


BOB HOPE 

BING CRossy 

SGT. JOE DIMAGGIO 
SGT. “RED” RUFFING 
ELLSWORTH VINES 
A. A. STAGG 
MANUEL ORTIZ 

JIM JEFFRIES 
ESTHER WILLIAMS 
DEAN CROMWELL 
“POP” WARNER 
JIM THORPE 


Do you judge a newspaper by advertising linage and circulation? By 


those measures, The Los Angeles Times stands out on the Pacific Coast. 


But how about interest? The interest a newspaper creates for— 
and receives from— its readers is a mighty important measure, too! 


SWTEREST FOR ALL 


Rate The Times that way. The National Sports Awards Dinner is 


one measure. Victory Garden Clubs, Benefit Concerts, Army Shows are fos An In cles Cimeg 


others of a continuing parade of Times-sponsored events. They’re typ- REPRESENTED py 


ical, too, of the variety of interests created by The Times. NEW York . padi 
* BET 


And response comes from all over Southern California . . . from all 
groups—war plant workers, housewives and busy executives. 


For this wid f Ti doings has i for all Lh LR YBODYS MUSPAbép 
or this wide-scope of Times-doings has interest for all. It measures $< , 


readership. Proves again that The Los Angeles Times is ‘‘tEverybody’s 
Newspaper.”’ 
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Trade Publication Ad 
Aids War Bond Drive 


To the Editor: The attached is a 
reprint of a war bond advertise- 
ment scheduled in 21 trade pub- 
lications for issues appearing just 
before the opening June 12 of the 
5th War Loan drive. 

This advertisement, we believe, 
sets a new “all-out” pattern for a 
manufacturer’s use of trade paper 
advertising in support of the war 
effort. The war bond message of 
this advertisement is its main issue 
and is not incidental to any mer- 
chandising theme. 

Knowing that trade paper pub- 
lishers generally will wish to ex- 
tend full support to the 5th War 
Loan drive through editorials and 
news column publicity, we are 
submitting this advance proof of 
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THE MANSFIELD TIRE & RUBBER 


CENTURY, RICHLAND, | 


This department is a reader’s forum. Letters are welcome. 


mobile dealers, garages and repair 
shops; tire and accessory dealers; 
hardware stores and by other re- 
tailers, should help to attain the 
Treasury Department objective of 
a wider distribution of war bonds 
among small individual investors, 
including thousands of proprietors 
and employes of retail business es- 
tablishments. 
C. C. WARNER, 


Sales Promotion Manager, 
Mansfield Tire & Rubber Com- 
pany, Mansfield, O. 


Co-ops Pay All Taxes, 
Believe in Advertising 


To the Editor: Noticing an at- 
tack on cooperatives contained in 
a letter to the editor in your issue 
of April 24, I am sending you our 
issue of March 8 for our side of 


there is a price thax ure be paid. 


Not ali ox do the fighting. Same mast 
shupe the weaposs Bur all-oun wartenves 
me ann, Not ever dollars cas stay on rhe side tines and win 


Frveryone will help by baying War Bonds 


pour victory and wine. 


and welt win the 
vaetery 


COMPANY + MANSFIELD, OHIO + 


MANSFIELD, UNITED 


100% SUPPORT—With this two-color spread in 2! trade publications, Mansfield 
Tire & Rubber Co. passes up product merchandising entirely to give a boost 
to the 5th War Loan drive. 


our latest war bond advertisement 
as something you may find to be of 
newsworthy interest. 

The publication of this advertise- 
ment in magazines read by owners 
of gasoline service stations; auto- 


the story, especially as it relates 
to taxes. It is, of course, ridicu- 
lous to say that cooperatives have 
been granted any more “favors” 
or “privileges” than other forms 
of business. It is equally ridicu- 
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That could be a common order if people realized 
how many eggs come from Worcester County, the 


WTAG Market. You have only 
dozen counties of the nation’s 


to look at the first 
3000. There you'll 


find Worcester in 12th place in total egg production. 


Egg raising in an industrial market? Yes, and both 
these major incomes are yours from the INSIDE 


with WTAG. 


A survey by the Worcester County Extension 
Service is a case in point. From 55 different towns 
came 403 mailed replies from farmers, of which 
395 said they listened to the agricultural program 
on WTAG at 6:45 a. m. When you buy time, buy 


an audience. 
PAUL H. RAYMER CO. National 


Sales Representatives 


WAG Fh 


WORCESTER 


ASSOCIATED WITH THE WORCEST 


ER TELEGRAM.GAZETTE 


lous, as you know, to make such 
a statement as Mr. Schuler does 
regarding the co-op attitude to- 
ward advertising. 

The fact is that cooperatives will 
be advertising more and more as 
they grow bigger and bigger. They 
have no quarrel with advertising 


as such. They need to advertise, 
for it pays them, too. The Na- 
tional Tax Equality Association is 
composed, as you know, of busi- 
ness men who are afraid they 
won’t be able to stand the gaff of 
cooperative competition. They 
can’t take it, and they’re squealing. 
Davis DouTHIT, 

Editor, Midland Cooperator, 

Minneapolis. 

[Editor’s Note: The article to 
which Mr. Douthit refers has this 
to say on the subject of taxes: 

“Midland Cooperative Wholesale 
pays absolutely every tax—federal 


es 


Advertising Age, May 22, 1944 


income, state income, capital stoc, 
property and every other tax 
that any privately-owned corpora. 
tion pays. It pays income taxes 
on every cent which is not re. 
turned to its patrons. . . It does not 
pay income taxes on savings which 
it has made for and which are re. 
turned to individual members foy 
the simple reason that those say. 
ings belong to the members, not 
to Midland. . . Any other compan 
also has the privilege of distribyt. 
ing its net earnings among its cus. 
tomers and it does not need to pay 
income taxes on the amounts go 


Other 33 States 
SIGNIFICANCE: 


Who 


deggie 


se 
* differences... -».2ledby dl tabule 


U.S. BURiEAUEd 


Average Expenditure for Implements and Machinery Per Farm (#100 by U 
SUCCESSFUL FARMING SUBSCRIBERS $190 


Neighbors (Non-subscribers) 
Heart States, New York, Pennsylvania 


$151 
$146 
$67 


.. » Successful Farming Subscribers are BEST... in their CO 


NOTE: Ask Successful Farming Salesmen to show you proof of 
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distributed. . . All cooperatives are 
privately owned and may properly 
and accurately be classified not 
only as private enterprise but as 
free enterprise.”’] 
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Krawit Presents Case 
for Three Feathers 


To the Editor: In your depart- 

ent, “The Creative Man’s Cor- 
ner,” issue of April 24, you draw 
odious comparisons between Four 
Roses advertising copy and prac- 
tically every other whisky now 
peing advertised in periodicals. 


While we have no desire to enter 
into a discussion regarding the 
merits of your findings, it is rather 
difficult to move to the purpose of 
this letter without commenting on 
the fact that the Four Roses 
phrase, “The one whiskey that 
simply can’t be matched,” differs 
little from “America’s finest 
whiskey.” 

We should like to call your par- 
ticular attention to some facts 
regarding the advertising cam- 
paign of Three Feathers which 
you have graciously included in 
your discussion by illustration but 


without comment. In the light of 
a number of impartial surveys, the 
observation of Three Feathers ad- 
vertising equals and in many cases 
excels that of any other whisky 
advertiser. 

This Three Feathers campaign is 
designed to illustrate and make 
memorable the name and symbol 
of the brand. In its own distin- 
guished way it provides a vehicle 
through which the brand is reach- 
ing high figures of acceptance and 
which avoids any question of 
banality in copy, by simply not 
using copy. 


During the past months a care- 
ful examination of Three Feathers 
advertising, as measured under 
the impartial yardstick of the 
Starch magazine studies, indicates 
that in Life, for example, Three 
Feathers has the highest seen- 
associated standing, not alone 
among whisky four-color pages 
but almost invariably among all 
four-color full pages. 

Secondly, impartial survey 
checks by Fact Finders Associates, 
Inc., to determine the recognition 
of the trademark, indicate that 
although Three Feathers has been 
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always leads the parade? 


_ sled by #4 tabulation by the 
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Successful 


... THERE ARE DIFFERENCES“ 
IN FARMERS 


HE Memorial Day parade is over. 

“Veterans” from the nearby farms are 
reviewing the day—talking about farm- 
ing—seeds and seeding—livestock and 
breeding. In every group there’s a leader 
—a man whose opinion counts most— 
who commands attention. 

These men are America’s topmost farm- 
ers. Theirs are the crops with bumper 
yields... their cattle are always market 
toppers...their homes more modern and 
their farm buildings better than those of 
their neighbors. You'll find them Success- 
ful Farming subscribers—preferring it to 
all other farm magazines. 

For, Successful Farming has helped 
them to success. To them and a million 
other farmers like them, this farm maga- 
zine deals so intimately with their daily 
problems that it has become a part of 
their lives. To its readers—the top fam- 
ilies—in America’s richest agricultural 
region—Successful Farming is an old and 
trusted friend ...a valued adviser whose 
guidance is accepted without a question. 
Yes, to these families Successful Farming 
is the great exponent of a way of life as 
American as the deep, rich soil from 
which it springs. 


wok 


al 


Farming 


Serves the Nation’s Farm Leaders 


MEREDITH PUBLISHING COMPANY, 


DES MOINES 3, 


IOWA 


31 


advertised nationally in magazines 
only since last September, con- 
sumers chosen at random in four 
of the largest cities in the United 
States recognized the Three Feath- 
ers trademark as second only to 
Old Dutch Cleanser, among 14 
trademarks submitted for identifi- 
cation. These trademarks included 
Kool and Raleigh cigarets, Dutch 
Boy White Lead, Sherwin-Wil- 
liams paint, Wrigley’s Spearmint, 
Metropolitan Life, Jantzen’s swim 
— Fisher Bodies, Socony gaso- 
ine. 
We think you'll agree that the 
Three Feathers advertising, 
handled with distinction and with- 
out copy, promoting a product 
with a natural trademark, has pro- 
duced acceptance far more quickly 
and efficiently than advertisers 
normally presume is possible. - 
Harry KRAwIT, 
Vice-President, Peck Adver- 
tising Agency, New York. 


+ i 
All in Fun 

To the Editor: In answer to 
Copy Cub’s squib poking fun at 
our 16 billion bus passengers since 
Pearl Harbor. 

However this figure is right. 
Passengers mean number of riders 
and one person could ride 600 
times a year—and many do. This 
does not mean 16 billion indi- 
vidual people. 

Geo. H. Scrace, 

Director of Advertising, White 

Motor Company, Cleveland, O. 


—. eae 
That Weston Bouquet 


To the Editor: Truly, patience 
is a virtue! And deserves as many 
bouquets as can be thrown its 
way. 

From coal to cookies is quite a 
throw, too! And we were glad to 


JETRO CITY ICE 6 FUEL CO 


see, in the May issue of ADVERTIS- 
mNc Ace, that our bouquet had 
made it ... apparently pleasing 
the Weston Biscuit people as much 
as it had the Detroit City Ice & 
Fuel folk for whom we worked up 
the poster shown in the enclosed 
snapshot, last November. 
W. R. Hoskins, 
Sales Manager, Walker & Co., 
Detroit. 


_~ o, 
Urges Collection Depots 

To the Editor: Here is a par- 
ticularly worthy instance in which 
your wide-awake paper might 
be able to play an active role in 
enlisting the help of everyone in 
advertising. 

One of the space buyers in our 
agency, Mrs. Corinne Dougherty, 
has a brother on a ship in the 
Pacific area, to whom she has been 
sending extra copies of magazines 
not needed in our files. The warm 
letters of appreciation for the 
magazines from this boy and his 
shipmates show that such reading 
matter is worth far more than its 
weight in gold, helping to main- 
tain top morale. Or, to bypass 
that much kicked-around word, 
“morale,” magazines are worth a 
million in making the boys feel 
darn good, feel in touch with 
home. 

Yet, and here’s the point of this 
letter, so far as we know there 
is no organized way in which 
advertising agencies can easily 
turn over their excess magazines 
to men in the service. If we knew 
of such a depot, we’d appoint 
someone in this office to see that 
our extra magazines are collected 
and routed there every week or 
so. Practically every other adver- 
tising agency would do the same 
—eagérly! 

Perhaps you or your readers 
have the answers to these ques- 
tions: Are there any magazine 
collection depots for the advertis- 
ing profession in centers through- 
out the country? If not... would 
the advertising clubs of New York, 
Chicago, -etc:,-offer to become cen- 
tral collection depots (and then 
turn over magazines to the serv- 


ices) — and advise advertising 
agencies in their cities accord- 
ingly? 


SammM S. BAKER, 
H. M. Kiesewetter Advertising 


Agency, New York. 
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: : WNEW, New York, and WPAT, 

Starts Radio Series Paterson, N. J. On WNEW, Koven 
L. O. Koven & Bros., Jersey| sponsors five-minute news com- 
City, N. J., maker of boilers and|mentaries three times weekly by 
fabricators, has started an institu- | Bruno Shaw, former associate edi- 
tional radio campaign on Stations|tor of the China Weekly Review, 


and AP correspondent. The WPAT 
series is a Monday through Satur- 
day 10-minute program entitled 
“Bob Bright’s Bandstand.” Lu- 
cerna Company, New York, is the 
agency. 
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DOLLAR MARKET 
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THE DISPATCH - COLUMBUS, OHIO 


Farm Purchases 
Boost Canada’s 
6th Victory Loan 


Ottawa, Ont., May 17.—A sus- 
tained upsurge of farm buying was 
credited here this week with being 
responsible for the outstanding 
success of Canada’s Sixth Victory 
Loan. Final figures are not yet 
available but every indication 
pointed to a new high goal. It is 
expected that total subscriptions 
will exceed $1,400,000,000 when all 
returns are received, of which 
$650,000,000 is expected to come 
from individuals. 

Total farm income in Canada is 
believed to be rising by $250,000,- 
000 in 1944. Compared with 
$1,100,000,000 in 1943, the figure 
for the current year is expected to 
rise over the $1,300,000,000 mark, 
despite poor prospects for the 
western wheat crop. Better cam- 
paign organization in agricultural 
areas and the improved farm cash 
position have given the present 
campaign a considerable boost. 

Outstanding about the new loan 
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: WATS WHY i A 
VICTORY 
BONDS / 


WITHDRAWN—The Negro porter in 
this poster for Canada's 6th Victory 
Loan started such a controversy that 
the National War Finance Committee 
ordered its withdrawal from govern. 
ment buildings. Provincial chairmen 
were told to use their own judgment 
about its use. The poster proved the 
most popular of all, however, in more 
than one plant. 


is the extent to which individual 
subscriptions have mounted, | 
seems likely that in the campaign 
now ending, as many as 3,300,000 
to 3,400,000 individual subscrip- 
tions will be received. A com- 
parable figure for the United 
States would be something like 
40,000,000 applications. 

Loans in Canada are now en- 
tirely of the “blitz” type and occur 
every six months. The current 
loan was spearheaded with the 
slogan, “Put Victory First,” and 
was accompanied by a nationwide 
poster, advertising and sales cam- 
paign which enlisted between 
140,000 and 150,000 workers. Of 
this total, about 100,000 were 
engaged voluntarily in handling 
the campaign for payroll deduc- 
tions among shop and_ factory 
workers. There were about 15,000 
voluntary workers in other fields 
and a backbone of 15,000 trained 
paid salesmen. 


Lefton Named 


S. Frieder & Sons Company, 
Philadelphia, has appointed Al 
Paul Lefton Company, | Philadel- 
phia, to handle advertising for 
Hababello and Garcia Granée 
cigars. The company uses news 
papers and radio. 


Names Miss Schlect 

Dorothie E. Schlect, director o 
public relations for Ohio Tol 
Company, Cleveland, O., has been 
named chairman of the postwa 
planning conference committee 
the American Association of I- 
dustrial Editors. 


Will Joins F&S&R | 

Ralph Will, formerly adverti 
ing manager of Eastern Corpor 
tion, New York writing pape 
manufacturer, has joined the cres 
tive staff of Fuller & Smith & Ros, 
New York. 
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SELLING NEW HAVEN'S 


WAR WORKERS 


The Journal-Courier goes into waft 
plants by the thousands daily — 
each copy read by many, and 
passed on from shift to shift — 
each copy working 24 hours daily 
to bring you coverage of today’s 
best-spending customers . - + 
100,000 readers daily! 


* * THE * x 


JOURNAL - COURIER 
NEW HAVEN, CONN. 
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Reveal Television 
Prospects Now, 
McDonald Insists 


Chicago, May 17.—E. F. McDon- 
ald Jr., president of Zenith Radio 
Corporation, entered the television 
fray this week with a lengthy 
statement siding with CBS in call- 
ing for improved television, but 
warning that if it isn’t going to 
be available after the war, “the 
public and the dealers should be 
told now.” 

Television, said Mr. McDonald, 
has cried “Wolf! Wolf!” many 
times in the past 14 years and 
“the public has been fed with 
fables, plied with promises, en- 
ticed with the ‘Thousand and One 
Nights Tales’ of the miracles to 
be wrought.” But each time it 
appears television is ready, trou- 
blesome questions arise, piling up 
new problems. 

CBS brought the newest prob- 
lem to the forefront, he continued, 
by asking whether prewar tele- 
vision will be good enough after 
the war. “Of course, it won’t be 
good enough,” the Zenith presi- 
dent said. “Today research and 
science move at a rapid rate, 
accelerated tenfold by the crying 
necessities of war. Things obso- 
lete themselves more rapidly than 
at any time in our history. New 
processes in every field, new uses 
for materials, new methods have 
resulted from the experiences of 
war. 


‘A New Baby’ 


“TI, for one, say in regard to 
television after the war, ‘Why dig 
up the bones of dead prewar tele- 
vision for reincarnation, when 
there is a new baby on the way!’ 
That’s an axiom with me, to begin 
at the farthest point forward, 
when there is a beginning to be 
made as important as this one will 
be to the world.” 


AMERICANS 
1S A NEGRO 


ABOUT SALES —NEW 
MARKETS IN THE 
NEW WORLD COMING 


The seller’s market is drawing to a 
close. The buyer's market is looming 
chead. But, sales and markets shall 
be different, and in the selling world 
coming, you'll need vastly expanded 
markets to absorb present product 
output. The 13,000,000 Negro con- 
sumers give you just such new mar- 
ket opportunity. For per capita, or 
per family they are greater consum- 
ers for many goods or services than 
ore whites. 

This fast growing market with an 
estimated 1943 income of $10billion 
offers you a remarkable sales 
potential. You can’t afford to over- 
look it either, for it represents 10% 
or more, of your total market. 

In order to reach it effectively, 
you need the advice and counsel of 
Negro merchandising, advertising 
and research specialists who are ex- 
perts in the Negro field. We know 
how to reach them efficiently at 


Because Negro buying habits dif- 
fer, you should plan now to do 
| some market research investigation 

in order to determine just where 
you stand. It may be that, you are 
not getting your share of the busi- 
ness in this amazing market. We 
specialize in consumer, dealer, and 
opinion research in the Negro mar- 
ket. Service cost estimates submitted 
without obligation. 

Write or phone, today, for com- 
plete details about this rapidly 
expanding market. 


DAVID J. SULLIVAN 
NEGRO MARKET ORGANIZATION 
Marketing * Advertising * Research 
545 Fifth Ave., New York 17, N. Y. 
MUrray Hill 2-4217 


low cost. | 


Mr. McDonald said it isn’t 
known yet whether the Radio 
Technical Planning Board will 
recommend television standards 
which the FCC adopted for prewar 
television, or whether it will take 
due cognizance of the CBS pro- 
posal, adding “there is reason to 
believe it may not.” 

“The statement issued by the 
Television Broadcasters Associa- 
tion says that ‘Columbia’s sugges- 
tions are contrary to the carefully 
considered recommendations of 
engineers of the industry compris- 
ing the television panel of the 
Radio Technical Planning Board.’” 


Many Sets Outmoded 


Declaring that television receiv- 
ers sold as late as 1940 share the 
fate of earlier ones, with their 
screens dark unless they were re- 
built, the Zenith official said the 
public cannot be asked to accept 


prewar transmission standards. 

“Not if they believe the adver- 
tisements and the publicity 
stories,” he added. “Not if they 
are conscious of the developments 
of the war, and the advertisements 
have certainly made them con- 
scious. 

“The public may get prewar 
automobiles, prewar refrigerators, 
prewar washing machines. You 
can turn these in for a fair trade- 
in value and they will still run 
and give service. Not so with 
television sets. When standards 
are radically changed as they 
again must be changed, if we are 
not going to throw out all that we 
have learned in the past few years, 
television is to become junk, just 
so much wood and wire inopera- 
tive unless rebuilt at great ex- 
pense.” 

Dual operation—the prewar sys- 
tem and the improved system— 


would be illogical, confusing and 
certainly impractical on a nation- 
wide basis when chaining opera- 
tions are envisaged, Mr. McDonald 
maintained, “That investment 
which proponents of the old sys- 
tem now seek to protect, would be 
so injured by competition of the 
better system that the finger in 
the dike would hold but a very 
short time,” he said. 


Should Warn Public, Dealers 


“We are on the eve of writing a 
prescription that should serve for 
a long time to come,” he con- 
cluded. “The stake in television 
of my own organization is great. 
It has been in business for over 
a quarter of a century on only one 
basis, that of being fair with the 
public. I want television as 
eagerly and as soon as anyone 
wants it. I have everything to 
gain from its coming into public 
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use quickly. But if we are no 
coming out with improved teleyj. 
sion after the war, the public ang 
the dealers should be told now, 
“I am sure neither our stock. 
holders nor I want quick profit; 
from television receivers fore. 
knowingly built to die in their firg 
few years. When it comes to g 
choice of stepping backward jp 
television, carrying water on both 
shoulders, or striding forward with 
strong confident steps, despite some 
additional problems to be met, in. 
cluding the economic probl 
there can be but one decision,” 


Names Hayes, LaPlante 


L. D. Hayes, formerly of Rey. 
ben H. Donnelley Corporation, ang 
C. J. LaPlante, formerly of th 
Chicago Sun, have joined the Chj- 
cago staff of Gilman, Nicoll ¢ 
— newspaper representa. 
ive. 
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Houston Recalled 
for Army Duty 


ington, D. C., May 17.— 
Bg Houston, director of 
the rationing division of OPA 
since Nov. 1, 1943, has been re- 
called to active duty with the 
Army Service Forces, OPA Di- 
rector Chester Bowles announced 
today. Charles F. Phillips, di- 
rector of the OPA automotive 
supply rationing division, has been 
named in his place. 

Col. Houston had been loaned 
to OPA following the resignation 
of Paul M. O’Leary, a Leon Hen- 
derson appointee. He was recalled, 
Mr. Bowles said, “from urgent 
military duty” resulting from “the 
stepping up of America’s military 
efforts in both the Far East and 


According to Mr. Bowles, the 
Army had extended the “loan” of 
Col. Houston on Feb. 1 at OPA’s 
request “but the War Department 
has first call on the services of 
every citizen and Col. Houston’s 
return to military service has been 
expected.” 


Was Y&R V.P. 


Before entering the Army, Col. 
Houston was vice-president of 
Young & Rubicam, and before 
that, president of Houston & 
Wishar, Cleveland business con- 
sultants. In service, he has been 
assistant director of the Army 
Service Forces purchases division, 
including the contract termination 
branch, 

Mr. Phillips had been director 
of the auto supply division since 
June 22, 1942, and had formerly 
played an important role in devel- 


Europe.” 
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Willson Named Head of 
San Francisco Admen 


Robert H. Willson, manager of 
the California Chain Stores Asso- 
ciation, has been elected president 
of the San Francisco Advertising 
Club. 

Other officers named were: Her- 
bert H. Kirschner, president, 
Kirschner & Co.; vice-president; 
Valerie Kuhn, manager, Redwood 
Empire Association, secretary; and 
Harry F. Borden, manager, Pacific 
Neo Gravure Company and Bor- 
den Printing Company, treasurer. 


Goes to Nine Columns 


The St. Louis Post-Dispatch has 
changed its classified advertising 
page from eight to nine columns, 
employing a new type that per- 
mits as many characters or words 
to the line as had been used pre- 


oping tire rationing. 


viously in the wider measure. 


Mutual Billings Soar 
Mutual Broadcasting System 


reports gross billings of $1,675,609 
for April, 1944, an increase of 
74.2% over the same month last 
year, when the figure was $961,- 
918. Cumulative gross billings for 
the first four months this year 
totaled $6,848,778, an increase of 
84% over the like period in 1943, 
when gross billings amounted to 
$3,721,640. 


Three Name Woodley 


Albert Woodley Company, New 
York, has been appointed to handle 
advertising of Switlik Parachute 
Company, Trenton, N. J.; Weems 
System of Navigation, Annapolis, 
Md., and Youngs Rubber Corpora- 
tion, New York. Switlik and 
Weems will use aviation publica- 


tions, and Youngs is using drug 
trade publications. 
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Eight Name Ayer; 
White Rejoins Agency 

N. W. Ayer & Son has been 
named to handle the advertising 
of the medicated plaster division 
of Johnson & Johnson, New Bruns- 
wick, N. J.; Moore Corporation, 
and Burt Business Forms, Toronto, 
Ont.; American Sales Book Com- 
pany and Gilman Fanfold Corpo- 
ration, Niagara Falls, N. Y.; Pacific 
Manifolding Book Company, Em- 
eryville, Cal.; Cosby-Wirth Mani- 
fold Company, Minneapolis, Minn.; 
and Western Sales Book Company, 
Winnipeg. : 

Col. Arthur G. White, with 
Ayer’s Montreal office until he 
went overseas with the RAF early 
in the war, has joined the agency’s 
New York office. 


Names New Distributor 


Emerson Radio & Phonograph 
Corporation, New York, has ap- 
pointed Century Distributing Com- 
pany, Los Angeles, as distributor 
for the company’s radio products 
in Southern California and adja- 
cent territory. 
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P . s es s ages nes ages ] 
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Shows 31.7 (2) ain |La Cossitt Appointed tAmerican Magazine .. 66.9 28,093 65.3 28,008 | Screenland Unit ...... = fe 10,66, 3-} 
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Jones & Taylor, South Bend, Ind., his interest in and resigned as/ nue, New York 17, New York and leto§ 
to handle its advertising. _Busi- vice-president of Harry M. Miller,| send you some startling, profit-revedlit 
ness papers and direct mail will| Inc., Columbus and Cincinnati, O.,| facts about what the Negro Press can ot 
be used. agency. for you. 
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What are you getting for yourmoney? 
Here’s the 3-way test of your Balti- 
more radio dollar: 1. Coverage... 
find out how many radio homes 
you're getting in the Baltimore trad- 
ing area..2. Then check how many 
of those people are listening to the 
station you use at the time you use 
it. 3. Then divide the number of 
actual listeners by the cost of your 
program. You'll know then how 
hard your dollar is producing. All 
the facts prove that there is one sta- 
tion that delivers more listeners-per- 
dollar-spent than any other. That’s 
W-I-T-H . . . and the facts are all 
down in black and white. Like to 
see them? 
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Weber Joins Glidden 

Elmer L. Weber, formerly with 
Standard Envelope Mfg. Company 
and Edwards & Franklin Com- 
pany, both in Cleveland, has been 
named advertising and sales pro- 
motion manager of the Paint Divi- 
sion of the Glidden Company, 
Cleveland. He succeeds P. L. Lotz, 
who was relieved of the advertis- 
ing post at his own request and 
transferred to California, where 
he will be engaged in special sales 


work with the Glidden Pacific 
Coast division. 


‘Automotive 
Wholesalers Open 
3.Year Ad Drive 


Chicago, May 16.—A three-year 
advertising and promotion pro- 
gram, stressing the indispensable 
services of the automotive whole- 
saler in keeping America’s vital 
motor transportation rolling, has 
peen launched by the Motor and 
Equipment Wholesalers Associa- 
tion, members were told at a meet- 
ing of the organization here last 
week 


Dress Group Plugs City 


The New York Dress Institute, 
to promote New York as “the city 
of fashion heights,” is using full- 
page black and white advertise- 
ments in spring issues of Harper’s 
Bazaar and Vogue to reach adult 
readers. Similar ads, keyed to the 
*teen-age group, will appear this 
summer in Charm, Glamour and 
Mademoiselle. The account is 
placed direct, although the insti- 
tute plans to appoint an agency in 
the near future to handle its ag- 
gressive campaign. 


Name Salzman Agency 


Roselux Chemical Company, 
New York, maker of Rose-X 
cleaning compound, and Kraupner, 
Inc., manufacturer of Kay’s oint- 
ment, have named Hal A. Salzman 
Associates to direct their adver- 
tising. 


Buchanan Names Tarr 


Cedric W. Tarr, director of copy 
in the San Francisco office of 
Buchanan & Co., has been named 
by the agency to direct the adver- 
tising of its Tide Water Associated 
Oil Company, Pacific Coast Divi- 
sion, account. 


Covers BUYERS in Charge of Catholic Churches 


« Schools « lastited on 


A National Publication, published bi-monthly at Milwaukee, Wis. 


eek. 
Financed by the organization at 
an estimated cost of $100,000, the 
campaign was inaugurated with 
the first of a series of advertise- 
ments in current issues of almost 
a score of automotive trade pub- 
lications and will be supplemented 
with large blow-ups of the ads for 
store use and a direct mail pro- 
gram for members’ use. 
The campaign is designed to 
“promote a better understanding 
and appreciation of the wholesal- 
ers’ performance-proven products | 
and services,” to provide “an 
organized means for keeping gov- 
ernment officials and agencies in- 
formed about the automotive 
wholesalers’ services directly to 
the war eeffort and to the main- 
tenance of essential wartime motor 
vehicle transportation,” and _ to 
increase the “‘prestige of automo- 
tive wholesaling among manufac- 
turers.” 


Uses New Symbol 


Symbolizing the campaign is an 
illustration of the storied “Seven 
League Boots.” Copy points out 
that like the mythical wearer of 
those boots who “was everywhere 
performing indispensable serv- 
ices,” the automotive wholesaler 
has “provided the nation with an 
indispensable, immediate, on-the- 
spot source of know-how, machine 
shop facilities and service stocks of 
parts, equipment and supplies.” 

A decline of 7,000,000 to 9,000,- 
000 in the number of automobiles 
in use is in prospect unless volume 
production is resumed before 1947, 
the association was told by Walter 
F. Crowder, chief, distribution 
division, Bureau of Foreign and 
Domestic Commerce. 

“In 1941,” he said, “there were 
approximately 29,500,000 passenger 
cars registered. A number of esti- 
mates have been made _ which 
would indicate that the number of 
cars in use will be approximately 
23,000,000. If the production of 
cars should be suspended for as 
much as five years, there would 
be in the neighborhood of 20,000,- 
000 to 22,000,000 cars still usable. 
Thus, if we do not get into major 
production of passenger cars until 
1947, there will be a shrinkage in 
the number of cars in use...in the 
neighborhood of 25% to 30%.” 

Van Auken-Ragland, Inc., Chi- 
cago, is the agency. 


Moves Chicago Office 


18,800 


71,656 
119,688 
8,104 
125,546 
20,837 
17,090 
12,342 
18,622 
120,728 
55,584 
95,146 


51,532 
79,650 
4,609 
3,570 
157,864 
7,11 
42,593 
112,535 
86,608 
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Jookingt§ Electrical Equipment, published 
too. by the Sutton Publishing Com- 
u. So dpm Pany, New York, has moved its 
 Intersttfa Chicago offices to 307 N. Michigan 
Fifth Ave Ave. 

and let og -— 
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All over Western New York they 
tead the Sunday Courier Express. 
Scores of leading national adver- 
lisers are now using its columns 
for constructive selling to con- 


wmers, and at the same time 
building dealer influence. 


two questions: 


2 =SButtelo 


COURIER 
EXPRESS 


ly Morni 
Newspaper i 


reading habits of influential men and women in 
cities all across the country. 


Because local people should best be able to pick their 
own top fellow-citizens, TIME asked a leading research 
or advertising agency in each of 10 cities to draw up a 
list of their town’s most influential men and women— 
and then, on their own letterhead, to ask these leaders 


1. What magazines (all kinds) do you read regularly? 


2. What are your first and second choice magazines? 


The way to reach top people everywhere 


—--—~ 


COME FO 
Mad Raisded 
YF See nn waded’ 


The Way to Keach TOP P E OP, L 4 Everywhere 


FF” 10 months now TIME has been examining the 


In city after city* the magazine preference of these top- 
ranking, opinion-forming Americans showed amazing 
unanimity. A tabulation of 3526 replies (a 61.8% re- 
turn) shows that more of these top people read TimE 
regularly than read any other magazine (53.9% of 


the total). 


They prefer Time by almost 3 to 1 over any other 
magazine, no matter how large its circulation. 


*Evidence— city by city—on request. 
Adless Reader’s Digest excluded. 
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Two Join Ted Bates 


John O’Brien, formerly in charge 
of merchandising at Compton 
Advertising, New York, has joined 
Ted Bates, Inc., New York, as an 
account executive. Howard E. 
Taylor, formerly of the Golden 
State Company, San Francisco, 
and the Chicago Daily News, has 
been named art director of the 
agency. 


© © © the source of daily 
business news .. . the pref- 
erence of management men 
© © © jn the greatest indus- 
trial area—the central west. 


Chicago 
Sournal of 


Views Los Angeles 
as Detroit of 
Aircraft Industry’ 


Washington, D. C., May 17.— 
Los Angeles will be one of the 
airplane producing centers that 
will retain at least a portion of 
its wartime prosperity, the De- 
partment of Labor predicted today 
in its series of reports on wartime 
employment trends in the nation’s 
industrial areas. 

Nevertheless, while a heavy per- 
centage of postwar airplane con- 
struction may remain in the 
Southern California region, the 
survey warned, even optimistic 
estimates show that the number 
of prospective jobs will be only a 
— of the current opportuni- 
ies. 

According to the report, Los 
Angeles, which now has 300,000 
workers in aircraft factories, can 
expect a maximum of 100,000 


after the war. Other centers, such 
as Kansas City, Des Moines and 
Birmingham, Ala., may fare worse 
when the 2,000,000-man industry 
is pared down to an estimated 
200,000. 


Urges Planning Now 


Urging local groups to plan now 
for new jobs for war workers, the 
Department of Labor, through the 
employment and occupation out- 
look branch of the Bureau of La- 
bor Statistics, has published 
reviews of employment possibili- 
ties in more than 50 important 
industrial areas, tracing the war- 
time growth of each area, and 
highlighting the zones of postwar 
employment deflation. 

In Los Angeles, for instance, the 
bureau pointed out that manufac- 
turing has grown from 200,000 in 
April, 1940, to 680,000 early this 
year. While prewar industries, 
such as iron and steel, chemicals 
and machinery, have grown sub- 
stantially, aircraft and shipbuild- 
ing have been the mainspring of 
the wartime expansion. 

Between June, 1940, and Octo- 
ber, 1943, the area had $320,000,- 
000 worth of industrial plant 
expansion, most of it in these two 


industries, and $12,000,000,000 
worth of war contracts, nearly 
two-thirds of them for aircraft. 


Output Drop Certain 


While the aircraft industry may 
be expected to expand in the post- 
war period, the report said, it can- 
not hope to maintain anything 
like its wartime output, for the 
total output of commercial planes 
will be far below that needed for 
total war. 

“Moreover,” the department de- 
clared, “despite the rapid advance 
in flying among civilians in recent 
years, the airplane is likely to re- 
main a comparatively expensive 
means of transportation for some 
time to come. Landing fields, fuel 
and servicing facilities will have 
to be greatly expanded before fly- 
ing can become general among 
civilians.” 

At its wartime peak, the aircraft 
industry will have 2,000,000 em- 
ployes, the report said. “If post- 
war employment in the aircraft 
industry is one-tenth of the war- 
time peak—and it is not likely to 
be more,” the report said, “and if 
even half of the industry were to 
concentrate in Los Angeles, the 
total employment in this area 
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"THE NEEDS of 1944 GAVE US “PLASTICS” 


PLASTICS’ 


° peleeye 
reaching t 


“tomers, and prospects. . 
will make the buying decision — 
and in the post-war period. 


e Charts to indicate where specific 
plastics are being or may later on be 
used. Complete, accurate data on 
physical characteristics and processing 
for production engineers, chemical 


e Distingushed format. Full color 
photographs on enamel paper. 


e Fully keyed to executive readership 
and permits brilliant color advertising. 


e@ Underwitten by one of the 
most successful publishers in America. 


e@ No other medium offers comparable 
coverage at such low “Buyer Cost” 
per thousand. 


ZIFF-DAVIS 


Platform 


e Subscriptions purposely limited to 
selected key men. 


of approximately 14,000 
e entire industry, its cus- 
. the men who 


waipeion, 


engineers, etc. 


tremendous. 


PU 


540 N. Michigan Ave., Chicago 11, Illinois e Offices: New York e Washington e Los Angeles e London e Toronto 


for specific information. 


) Gave Us the Printing Press, Just So... 


History shows that a widely felt need builds up pressure until 
a solution is developed. The history of the publishing business 
- is no exception. 


PLASTICS didn’t just happen. A need for this magazine was 
discovered and it was tailored to that need. That’s why it commands 
respect throughout this complex market on the strength of its 
editorial scope alone. To uncover an“ un-covered market in this way 
is “creative publishing” in the business paper field. 


A selected type of reader turns to PLASTICS for information — 

for its charts and graphs precisely illustrating the latest designs and 
engineering data—or its photographs in natural four color 
reproductions on enamel stock. Here merchandise is so illustrated 
that it gives the actual appearance of the plastic itself. 


Some 14,000 carefully selected executives, designers and technicians 
look to PLASTICS for the data they want—look to its advertisements 
as further detailed information supplementing the editorial material in 
the magazine. Such is the regard built up editorially for this publication 
that every page becomes a vital part of this complete authentic 
magazine! For the advertisers, molders, fabricators, laminators, 
producers of raw materiels and machinery the sales potential is 


Take advantage of PLASTICS’ unusual coverage, its authenticity, 
its splendid format. Ask a PLASTICS’ representative to call or write 
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CA Report to lou 


on Life Insurance in America 


Life Insurance Companies in America 


REPORTING—The work of life insyr. 
ance for the national economy and 59. 
curity is stressed in this large-space ad 
appearing in 285 newspapers, through 
J. Walter Thompson Co. It ties in 
with the anti-inflation campaign being 
run by the Life Insurance Companies of 
America, also in dailies. 
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would be no more than 100,000.” 
The report predicts that Lo 
Angeles will continue as “the De. 
troit of the aircraft industry” be. 
cause it has certain advantages 
over other aircraft. centers. For 
one thing, it has remained the 
center of manufacturing operations 
for firms which were established 
before the war, even when they 
later opened branch plants jp 
other states. 

But Los Angeles’ greatest ad. 
vantage is its climate, allowing 
350 flying days a year, and per. 
mitting production and storage of 
planes outdoors, thus lowering 
costs. 

The future of the aircraft in. 
dustry will also be important tp 
Kansas City, which was previously 
a distribution and farm machinery 
center for the Southwest, but 
which now has a third of an ip- 
dustrial labor force of 150,00 
building planes. At Des Moines 
half of 29,000 industrial worker 
are in aircraft factories. 

Before the war, Los Angeles 
was an important trading center, 
with a fourth of its employed per- 
sons in gas stations, department 
stores, wholesale markets ani 
other establishments. Of 683,00 
currently in its industrial labor 
force, 407,000 are either in aircraft 
or shipbuilding. 

Shipbuilding represents an ad- 
ditional problem for Los Angeles 
while ordnance will provide a 
additional unemployment problem 
at Kansas City, Birmingham an 
Des Moines. When production of 
ordnance materials and aircraft is 
curtailed, or stopped, thousands of 
Kansas City workers will be ou 
of jobs for these two industries 
have been largely responsible for 
a 200% expansion of employmen! 
in the area. At Des Moines, whett 
cutbacks have already set in, th 
labor force in ordnance and ail 
craft has fallen from a high @ 
35,000 in November, 1933, to 28,00) 
this month. 


‘NJ’ Advances Jensen 


Irving G. Jensen, formerly & 
sistant editor of National Jewelet, 


tising manager. 


“If I tell the WFDF Flint N 
Reporter how I got my dec 
tions, will you tell him how} 
got yours?” 
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__. . . THE PAY-OFF . . . . OTHER FEATURES... | 


civilian life in the advertising business. 


Dear Joe: 
Heard the other day that you had a 
= puddy who wanted to be a salesman 

des when he got back. You told him, being 

a good advertising man, that the tie-up 

between sales and ad- 

ind se. “@ vertising was going 
ace ad to be even stronger 
hrough @ after the war. But 
ties in what was that about 
- being your buddy saying he 


nies of BF didn’t think he could 
get down to the brass 
——— Bitacks of humdrum 
10,000.” B jcarning to sell just 
At Los B common goods after 
oe * the world-wide excit- 
~ Bing experiences and 
“‘e i dacing experi- Jerome B. Taft 
ed the — ences? , 
rations Well, Joe, can’t you just get his ear and 
iblished & tell him “ ’taint gonna be.” For there are 
n_ they § plenty of sales managers of plenty good 
ints in B arms who, while they are over age and 
est ad their tummies look like Hill 269 are still 
lowing pretty keen and know what it’s all about. 
nd per. ™ Therefore, Joe, these smart men are plan- 
rage of™ning now just how they’ll ease your 
owering # buddy—and men like him who want to 
get back into advertising or sales—ease 
raft in-@ them slowly, carefully back into civilian 
rtant Bite. Tell him one company (you can 
hes plug the Ox Fibre Brush Company, Fred- 
st, but erick, Md.) has a sales training course 


f an in-@ ready, today—and it’s patterned right 

150,000 @ after the training course your buddy took 
to make him the real fighting, intelligent 
workers @ soldier he is today. No baloney, no frills 
in this sales training course . . . just solid, 
quick streamlined basic things he’ll en- 
joy learning. 

He'll get a “briefing’’ first, see the ob- 


al labor . 


Dear Joe , 


Each week G. I. Joe, former young adman, 
gets a letter from a prominent advertising 
man, discussing some basic situation or point 
of view that will be important for “Joe” to bear in mind when he returns to 


jectives as an over-all picture. Time out, 
too, for actual physical exercise, for we 
know how much it will mean to keep up 
the healthful, strong body. 

Then the “missions”; he won’t have a 
plane or a gun, Joe, but he will have 
goals to reach—step by step. We think 
he’ll enjoy the speed, the precision of the 
whole course and especially its attendant 
reading assignments, for like the govern- 
ment’s training, we’ve combined actual 
selling work with academic study. 

Then he’ll have a month in the field 
alone. Note that alone, Joe. NO one’s 
going to tag along. He can work it out in 
his own way. Then another quick 48 
hours at the factory to get straightened 
out on anything not perfectly clear. 

Sure, he’ll start out as a private in the 
sales force but there’s promotion, to a 
“non com” or an officer—only we call ’em 
sales supervisors, district managers and 
division managers. 

And he’ll find it’s as efficient and as in- 
teresting as Uncle Sam worked out for 
the boys of the armed forces. Tell him 
not to worry. We’ll understand how he 
feels and he’ll have plenty of time to ad- 
just himself and “find himself” while he’s 
getting this new kind of sales training 
built for the boys who will doff the uni- 
form in a short tomorrow. 

Sales and advertising executives are too 
smart not to know what you, Joe, and 
your buddy will take to when you step 
into the job waiting for you. 

Do the job today and we, back home, 
will hold the job for tomorrow. 

JEROME B. TAFT, 
Vice-President, The Richard 
A. Foley Advertising Agency, 
Philadelphia. 


Angeles Ihe i ag - Off NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


In this department, basic principles which have proved their value in mail 


uction a @ der advertising—and which are equally important to the advertiser who 
ircraft is § does not seek direct inquiries or orders—will be reviewed and discussed from 
usands ol § week to week. Pertinent case histories, queries and comments from readers 
ll be Bare invited. Whenever possible they will be answered here. 
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By THE MAIL ORDER MAN 


mi Several weeks ago “The Pay-Off” pre- 
and e dicted a drop in results from advertising 
A Pang 7 when we launch the invasion of Europe, 
’ " @>ased on similar drops in the past when 
some big news events grab the interest of 
he public. 

sen Victor O. Schwab of Schwab & Beatty 
merly 3 ends me some records of results after 
1 Jewele,mher big news events in corroboration of 
ed adver @™y point. I am sorry he did not include 
igures for the Pearl Harbor period, but 

here are those he did include: 


Lindbergh Kidnapping—March 1, 1932 


Inquiries 

a4 Daily Newspaper—Feb. 7, 1932.... 554 

sme Daily Newspaper, Mar. 27, 1932 280 
(51% drop) 

A Weekly Pictorial Magazine— Feb. 


DR cteakenadavcsenenankasens 125 
. ‘yy Same Weekly Pictorial Magazine— 
EN ren 37 


(70% drop) 

Four National Magazines—30% in- 

quiry drop in March from February. 

German Attack on Poland—Sept. 1, 1939 
Inquiries 

AMonthly Magazine, out Aug. 5, 1939 470 

7 Monthly Magazine, out Sept. 5, 

9 


my deco (34% drop) 
im how fq “ther Monthly Magazine, out Aug. 
EE i cbs ttrebeychoweksakanners 781 


(17% drop) 


Another Monthly Magazine, out Aug. 


Pe Es Ud cbsceesawha bikes eouee 432 
Same Monthly Magazine, out Sept. 10, 
Sa Se ree Sere po 354 
(18% drop) 


German Invasion of Netherlands and 
Belgium—May 10, 1940 
Inquiries 
A Monthly Magazine, out Apr. 5, 1940 964 
Same Monthly Magazine, out May 5, 
eR Serre re er ee Prey 619 
(36% drop) 
Another Monthly Magazine, out Feb. 


Ss bc PLA oe A ce ea eea eae 1172 
Same Monthly Magazine, out May 
i ES Re rr rere re 340 


(71% drop) 
A Sunday Newspaper, Apr. 21, 1940. 112 
Same Sunday Newspaper, May 12, 
DEE ce ccudsdee Resa aah ew ead Cas 59 
(48% drop) 

A large mail order advertiser using 
several scores of general weekly and 
monthly magazines regularly, has also 
given me his figures, weighted to offset all 
other variables. Interestingly, he found a 
5% drop at the time of the Lindbergh 
kidnapping whereas Mr. Schwab found a 
much larger dip, but his other experiences 
very much resemble Mr. Schwab’s. For 
example: 

In September, 1939 (the German 
attack on Poland), his inquiries 
dropped off more than 25% below 
normal for September. 

In May, 1940 (German invasion of 


Netherlands and Belgium), his in- 
quiries dropped off about 40% be- 
low normal for May. 

In December, 1941 (Pearl Har- . 
bor), inquiries dropped off 30%. 
Neither Mr. Schwab nor the anonymous 

advertiser gave me figures on relation of 
sales to inquiries in these periods but I 
am sure they found sales off also. Any 
salesman—personal or mail—finds it-more 


difficult to make sales when the public is 
absorbed in some big public event. 

I suggest that my readers keep a record 
of their results at the time of the invasion 
—from direct mail, radio, newspapers and 
magazines and send them to me. If 
enough of you do this we’ll have a unique 
composite story that will be of interest 
and value to all of us. Just address “The 
Mail Order Man,” care of ADVERTISING AGE. 


lhe Creative Uans Corner 


Any time an advertisement headline 
starts with Look what or How this Corner 
looks. And usually it is rewarded. 

This time it is by an Armstrong lino- 
leum advertisement in the Woman’s 
Home Companion for May and we give it 
to you in full not because we have the 
faintest idea that you want to make over 
an old-fashioned bathroom 
but because we’ll bet it will 
make you want to make 
over something, and soon, 
with Armstrong’s help! 

There are very few for- 
mulas in advertising better 
than the one used here and and * 
rarely is it better used: 

At first it looked so hope- 
less. I didn’t see how we 
could ever fix up that awful 
old bathroom without buy- 
ing all new things. The 
worst eyesore was that old- 
fashioned bathtub. But 
where could we get a new 
one these days, even if we 
had the money? 

If I could only do some- 
thing to camouflage that 
ugly old tub. Maybe paint- 
ing the outside of it to blend 
in with the floor would help. 
But first I would have to 
have the right floor. 

Then I decided to do some- 
thing quite daring. With the 
help of my Armstrong’s lino- 
leum merchant I designed a 
floor I knew would give my 
room a lift—Black Marbelle 
with white pin stripes—a ry ; 
color scheme that would let tt I sod has 


“Look what 


did to our 


me paint the outside of my ena s 
tub black. It worked like pee gt 
magic. The whole ugly bot- ine ~ 
tom part of the tub just aed 
seemed to disappear. fb ocbeaa hs 


But that was only the be- boy : 
ginning. We painted the thy bathe Fhe me 
walls to match the floor— 
with pin stripes, too. Jack mat OF vat wernt, oF 
did that part of the job and 
built the dressing table. That’s one luxury 
I've always longed to have in my bathroom. 
He made it of wood, with plain black lino- 
leum top, so smart and so very easy to keep 
clean. 

With a few yards of white muslin and 
black braid for the pin stripes, I made the 
draperies and the skirts for the lavatory 
and dressing table. 

And how do you like my idea for disguis- 
ing the old ceiling light? It’s really a dis- 
carded bird cage, painted black—then hung 
right over the old fixture and filled with 
artificial flowers just like the ones around 
the mirror and in the vases over the tub. 

Proud of my new bathroom? Why 


PIN STRIPES 
PIN MONEY 


- old bathroom” 


business Chart of the Week 


shouldn’t I be, when my pin money paid for 
it, even to the Armstrong floor that started 
it all! 

is, a a 


These “before and after” pictures show 
what can be done right now to transform 
an out-of-date bathroom. No change in fix- 
tures, but a big change in appearance. It 
started with Armstrong floor—Black Mar- 
belle, Style 021, with stripés of plain white. 


é | 
ARMSTRONG 'S LINOLEUM FLOOKSs 


for ererg ream s jn the howe 


ARMATEO HE'S OUANER BOG. ABMET CONES 


Dressing table is covered with Armstrong’s 
plain black linoleum. Complete list of fur- 
nishings and sketch of room plan will be 
sent free if you write. 

Do-it-yourself ideas are yours if you 
write for “Ideas for Old Rooms and New,” 
by Hazel Dell Brown—a book of practical 
suggestions for every room in your house. 
All ideas are shown in full color. Sent for 
10c (40c outside of U. S. A.) Address Arm- 
strong Cork Company, Floor Division, 4405 
College Avenue, Lancaster, Pa. 

Ideas, it seems to us, hold a good deal 
more promise for the reader, and the ad- 
vertiser too, than merely adjectives! 
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Robinson Predicts 
Higher Standard 
of Advertising 


Boston, May 16.—A higher 
standard of advertising copy will 
inevitably result from a greater 
realization of the size of the group 
of workers engaged in “business 
management occupations,” William 
E. Robinson, vice-president and 
advertising director of the New 
York Herald Tribune, said today 
at a luncheon meeting of the Ad- 
vertising Club of Boston. 

Mr. Robinson pointed out that 
the 1940 census shows 9,960,000 
workers in the U. S. are engaged 
in greater or lesser business man- 
agement occupations, approxi- 
mately equal to the combined 
membership of the AFL and CIO, 
and 1,500,000 in excess of those 
employed in agriculture. He fur- 
ther noted that this figure does not 
include many other white collar 
workers, such as government, pro- 
fessional and retail employes, num- 
bering 2,600,000. ; 

“I submit that economically, as 
well as politically, this business 
management industry in America 
bids fair to be America’s new No. 
1 postwar industry,” Mr. Robinson 
said, adding, “From here on in it’s 
not going to be enough for adver- 
tisers to understand the economy 
of the country. Advertisers must 
understand and interpret the po- 
litical.economy of the country.” 


Mirel Opens Agency 

Jules Mirel, formerly with 
Abraham & Straus, Brooklyn, and 
more recently with Morton Freund 
Advertising Agency, New York, 
has opened his own agency at 25 
E. 26th St., New York 10, under 
the name of Jules Mirel Advertis- 
ing. The telephone number is 
Murray Hill 3-0640. A few of the 
agency’s accounts are Nasco, Inc., 
Vogue Belts, Somerset Furniture 
and Dodd’s Epicures, all. in New 
York, and David’s, Harrisburg, 
Pa. 


“TOUGH GUY" 


JAMES CAGNEY 


“MR. & MRS." 


ELLISON HOOVER 
“EVERYDAY MOVIES" 
DENYS WORTMAN 

all think enough of 


the 4TH MARKET 
to own a hunk of it! 


Sw, together with sample. bal- 
lots. a. 


2/3 Property Sales 
4 /Recorded on Island 


+} Special te Standard Times 
WEST TISBURY, April 22 — 
. | Three large real estate sales were 
transacted here this week, becom- 
ing final when the deeds were re- 
corded yesterday. 
Lieutenant Commander Robert 
Foote, U.S.N.R. has purchased 
*}the Summer home and 10 acres of 
a2 |land ef Ellison Hoover, cartoonist 
ot “Mr. and Mrs.” 7 
Denys Wortman, well known 
cartoonist of the “Evegyday|, 
Movies,” bought of James Cagney, |< 
33 jactor, the undivided half interest | > 
.}of-from 350 to 400 acres of land}, 
6 jin a section at Tisbury Great 
Pond, known as Tssissa, and ex-|- 
tending from Tiak's Cove to Deep 
Bottom Cove. . . 


Following this deal, Mr. Wort- 
man sold to Lieutenant Com- 
-|mander Foote about 175 acres of 
the Tssissa Property. 


HOD C4 


FAMOUS NAMES — 


such as the above, multiplied several 
hundred times make up part of the local 
news of our summer residents and is 
regularly reported in the STANDARD 
TIMES. Cape Cod, Marthas Vineyard 
and Nantucket play host to thousands 
of visitors, many of whom own sump- 
tuous homes here and depend upon this 
newspaper for local and world news. 


This “plus” population contributes to the 
wealth and stability of New Bedford, its 
natural shopping center. 


Rep. by Gilman, Nicoll & Ruthman 


Sylvania Acquires 
Colonial Radio 


Sylvania Electric Products, New 
York, has virtually completed 
negotiations for the purchase of 
all the common stock of Colonial 
Radio Corporation for about $3,- 
250,000, payable 60% in cash and 
the balance in its own common 
stock. 

The Sylvania management de- 
clared that no sale of stock is 
essential at this time for any pres- 
ent need and that whether any is 
sold in the near future will depend 
upon the future decision of direc- 
tors with respect to the market 
price of stock. As the company’s 
lighting, radio, and _ electronics 
business is expected to be sub- 
stantially larger after the war, 


Canadian Industry 
Sets High Goals 


for Postwar Years 


Toronto, Ont., May 16.—Heavy 
expenditures by manufacturers 
and stepped-up employment in the 
postwar years were forecast by 
Horace T. Hunter, 
MacLean Publishing Company, at 
the recent annual stockholders’ 
meeting here. 

Based on results of a nationwide 
survey just completed by the com- 
pany among Canadian manufac- 
turers employing 50 or more per- 
sons, these goals were held forth 
by Mr. Hunter: 


president of 


it was said. 


substantial amounts of additional 
working capital will be required, 


(1) A planned 15.5% increase 
in expenditures on factory, land 
and buildings during the first three 


postwar years over the 1939 cap- 
ital value; 

(2) <A planned 54% increase in 
expenditures during the first three 
postwar years for additional 
equipment; machinery and main- 
tenance as compared with three 
prewar years; 

(3) An estimated 25% increase 
in employment in the first postwar 
year over 1939. 

Terming these figures “astound- 
ing,” the MacLean president em- 
phasized that they are “predicated 
on the continuation of the free 
enterprise system and the as- 
sumption that there will be a rea- 
sonable measure of cooperation 
between employer and employes, 
and that government will provide 
a favorable atmosphere to en- 
gender confidence and warrant 
these plans being carried out.” 

Reporting a record total 1943 
revenue of $4,689,028, Mr. Hunter 


Adve 9 Age, May" Zz, 
said 79% of this amount went for 
wages, materials, etc. Taxes ap. 
counting for 6%, were more ‘than 
three and a half times as great a 
the amount paid in dividends, 


Returns to Civil Life 

Capt. John P. Weidenhamer, pog 
quartermaster and depot supply 
officer at the Letterkenny Ord. 
nance Depot, Chambersburg, Pa 
has been given a medical dis’ 
charge, effective May 18, and plans 
to return to his post with John p 
Weidenhamer: & Associates, Har. 
risburg, Pa., agency. 


Joins Doremus & Co. 


Richard L. Stephenson, formerly 
assistant advertising manager of 
Connecticut Telephone & Electric 
Division, Great American Indys. 
tries, has joined the New Yor, 
office of Doremus & Co. 


THIS IS 


PROBABLY THE 


—— 


FIRST ADVERTISEMENT 


The Judges Comment on 186 Business Paper 
Campaigns Entered in A.B.P.’s 2nd Annual Contest 


The most significant result of the recently concluded contest for industrial and 


dealer advertising campaigns, sponsored by the Associated Business Papers, is 
the following report of the judges—giving their observations of current trends 
in business paper copy after studying the almost two hundred entries. The full 
text of this valuable document is given here in both Complete and Basic English. 


The way the Judges wrote it 


We have been asked by the Associated Business Hy oe to 
issue a brief, joint report of our reactions to the end Annual 
Advertising Contest which we have completed judging. 


First of all, we were impressed with the fact that there were 
64 more entries this year than last, making a total of 186. This 
is the more impressive when we realize that many advertisers, 
agencies and publishers, working with greatly depleted staffs, 
must have found it difficult to arrange entries for submission. 


Secondly, we found it exceedingly difficult to select the 
winners because of the high excellence of many of the entries. 
We sincerely feel that a og number of runners-up may 
have ample justification for feeling that they should have 
been among the winners. 


Thirdly, all of us got the decided impression that there 
has been a noticeable improvement in business paper 
advertising in recent —. n increasing number of adver- 
tisers are preparing their campaigns from the viewpoint of 
what the reader wants and needs to know instead of from the 
viewpoint of what the advertiser thinks and likes to say about 
his products. There is more of the so-called “Tell All” copy 
in which the advertiser has carefully determined in advance 
a valid and adequate objective for each advertisement and 
has then set about to convey the kind of factual, helpful infor- 
mation to the reader which will result in the advertiser's 
attaining his objective. 

We would be remiss, however, if we did not point out'that 
there is still room for a lot of improvement. Of the 186 
entries, it was not difficult to eliminate, the first time around, 
a large number that fell far short of maximum effectiveness 
as regards the three elements set up as a guide, viz: 


(1) Adequately informative copy. 


(2) Pertinent illustration. 
(3) Efficient use of space. 


Following are some joint criticisms: 


1. Too many ads “beating around the bush.” Copy 
writers taking too long to get down to facts. 

2. Too many ads “stressing the obvious.” Copy writers 
evidently attempting to get the reader in a “yessing” 
frame of mind before delivering the “sales punch,” 
usually in the last paragraph. 


The same thing in Basic English 


We have been requested by The Associated Business 
Papers to give a short account of our reactions to the Second 
Annual Advertising Contest, in which we were the judges. 


The first thing to be noted is the surprisingly great number 
of campaigns sent in—186 in all, 64 more than last year. This 
is all the more surprising when we keep in mind how hard 
it poms | was for some of the organizations in the contest 
to get ready anything at all, working as they are with much 


smaller forces. 


Secondly, it was no simple thing to make a selection of the 
best where there was so much of the very good. So that run- 
ners-up have every reason for feeling that they might well 


have been among the first nine. 


Thirdly, it seemed to all of us that business paper adver- 
tisements have become markedly better in the past year. In 
re of writing from the viewpoint of the advertiser, with 

is self-approval and his high opinion of what he is offering, 
more advertisers are writing advertisements from the view- 
point of the reader, with his need and desire for simple state- 


ments of fact. 


Good as all this is, we would not be doing our part if we 
did- not make clear that there is still much which might be 
better. Of the 186 advertisers a great number were put out 
of the running the first time round when measured by the 
three-questions test which was used as a rule: 


(1) Does the copy say something important to the 
reader clearly and completely? 
(2) Do the pictures have relation to the copy? 


(3) Does the design make the best use of the space? 
As the judges see it, here are some of the things which 


might be changed for the better: 


1. Advertisements which take forever to get to the 


point. 


2. Advertisements which keep saying what is common 
knowledge—an attempt at oiling up the reader for 
the “sales punch” at the end. 
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Bell Named ‘Daily 


|News’ President 


Chicago, May 17.—Laird Bell, 
counsel for the company and a 
member of the board of directors 
since 1926, yesterday was elected 
president of Chicago Daily News, 
Inc, filling the vacancy created 
py the death of Col. Frank Knox, 
publisher of the Chicago Daily 
News and the Union-Leader, Man- 
chester, N. H. ee 

The new head of the publishing 
company is one of the three execu- 
tors named in the will of Col. 
Knox, along with the widow and 
Holman Pettibone, president of 
the Chicago Title & Trust Com- 
pany. He is a member of the law 
frm of Bell, Boyd & Marshall and 
also is chairman of the Navy price 
adjustment board. 


aaeiaeetieeneind 


Other officers were reelected at 
the directors’ meeting yesterday, 
including John F. O’Keefe, vice- 
president; L. E. Aldrich, treasurer; 
and Arthur E. Hall, secretary and 
assistant treasurer. 

Although there have been re- 
ports that outsiders, including 
Marshall Field, publisher of the 
Chicago Sun, are interested in 
purchasing the paper, executors 
said no negotiations are under 
way with any potential buyers of 
the property. 

Col. Knox’s will, filed here for 
probate, left his estate, valued by 
the executors at $2,000,000, to the 
widow with instructions that the 
executors may sell his holdings in 
the publishing company either for 
her benefit or to assure “continua- 
tion of a management preserving 
the character and traditions of the 
newspaper which it publishes.” 

The publisher’s holdings in- 


cluded 5,301 shares of the com- 
pany and controlling interest in 
the Daneco Corporation, which 
owns 226,300 of the 400,000 shares 
of Chicago Daily News, Inc., com- 
mon stock outstanding. Mrs. Knox, 
who owns a substantial interest 
in the Union-Leader Publishing 
Company, also was left a small 
amount of this stock in trust for 
her benefit during her lifetime. 


Drew Hines Promoted 


Drew L. Hines, a member of the 
western division of Tide Water 
Associated Oil Company for more 
than 21 years, most recently as- 
sistant manager of transportation 
with headquarters in San Fran- 
cisco, has been appointed manager 
of transportation and supplies of 
Tide Water’s eastern division, New 
York, succeeding George J. Hanks, 
resigned, 


Goldberg Strip to 
Make Debut in ‘Post’ 


“The Goldberg Family,” one of 
the oldest radio serials on the air, 
heard over CBS for the past 15 
years, will make its debut as a 
syndicated comic strip June 5, 
when it will appear in the New 
York Post. 

Gertrude Berg, creator of the 
radio version, who writes the 
scripts for the perennial comedy- 
drama, will do likewise for the 
daily comic strips. 


Bert Nevins Moves 

Bert Nevins Associates has 
moved into new and larger offices 
at 152 W. 42nd St., New York. 
Sam Blake, former national radio 
public relations director for the 
1944 “March of Dimes” drive, has 
joined the Nevins staff. 


_ 


AUTHENTIC 


BASIC ENGLISH 


The way the Judges wrote it (Continued) 


3. Too many ads weak on the amount of really helpful 
information passed along to the reader. There seem 
to be some advertisers who are under the erroneous 
impression that “Tell All” means that they have to 
fill their space with a lot of small type even if it 
doesn’t contain any facts that will help the reader. 
On the other hand, we saw some mighty good “Tell 
All” ads in small space that conveyed helpful, factual 
information to the reader, attained the objective 
desired by the advertiser—and didn’t waste valuable 
paper. 

4. Too many ads with irrelevant headlines that had 
little or no connection whatsoever with the copy 
message. In some instances the copy was excellent, 
but many are the readers who would pass it up 
because of a misleading, or uninteresting or unim- 

ressive headline. We, as the judges, had to read it. 

5. Too many ads with headlines that were trite, over- 
done, worn out. For illustration: “For Distinguished 
Service—.” 


6. Too many ads (despite all that has been said) that 
try to convince the reader that “Whoosiz’s gimcracks 
are holding up the planes that are driving down the 
Japs.” Still too much bragging. 


4. Too many illustrations that were ineffective either 
because they were totally irrelevant or too small for 
the reader to discern the important details empha- 
sized in the copy. Technical photographs should be 
revealing. 


Finally, in making this critical analysis, the judges are 
not posing as experts in a profession in which no man 
would claim to be an expert. Each one of us has made his 
full share of mistakes in the past and hopes to make fewer 
of them in the future. It is vitally important, however, that 
all of us realize that the job of preparing advertising for 
trade, industrial, institutional and professional publications 
—as well as for all other media—is mighty serious business. To 
the degree that any single advertisement is less effective than 
it could be, the advertiser is in effect retarding the flow of 
important “know-how” information to industry, trade and 
profession. With distribution looming as the big problem for 
the future, the speedy and effective communication of accur- 
ate and helpful buying information can do much to help us 
win the peace. 


(Signed—Elon Borton, Advertising Manager, LaSalle Extension 
University; John E. Erickson, Vice President, The Caples Com- 
pany; Keith J. Evans, Advertising Manager, Joseph T. Ryerson- 
Inland Steel Co.; J. E. Fleisch, Advertising Manager, A. Stein & 
Company; Oakleigh R. French, President, Oakley R. French & 
Associates.) 


The same thing in Basic English (Continued) 


3. Advertisements which give the reader nothing for 
him to get his teeth into. Some advertisers seem to 
have got the wrong idea that in “Tell All” adyertise- 
ments the page is to be weighted with copy in small 
“_ even though in a bushel of copy there may not 

three solid grains of fact. On the other hand, 
there were in the contest, a number of good exam- 
ples of “Tell All,” full of meat though only part of 
a page was used. 


4. Advertisements with headlines having no confiection 
with the copy. In some examples, copy which was 
very good would get no attention from readers 
because the headline gave the wrong direction, or 
was uninteresting, or had no point. WE gave it 
attention only because, as judges, we had to. 

5. Advertisements with headlines which might have 
had effect in the past, but which, from over-use, are 
now completely without force. “For Distinguished 
Service . . .” is an example. 

6. Advertisements which are still attempting to Bn 
somewhere with readers by such statements as “The 

lanes which are driving down the Japs are bein 
ept up by Whoozis’ gadgets.” To which the natura 
reaction is—Rats! 

7. Advertisements in which the pictures have no effect 
because they have nothing to do with the copy; or 
(and in technical photographs this is specially im- 
portant) because they are so small that it is not pos- 
sible to see what is being pictured. 


In giving this account of our reactions, the judges are not 
putting themselves forward as experts in a field where no 
man may say he is expert. Everyone of us has made errors 
which he is hoping not to make in the future. It is most 
important however for all of us in advertising to be conscious 
of how serious this business of writing advertising copy is. 
Through advertising there goes forward to industry, trade, 
and profession, a deep current of important information. To 
the degree that the effect of any one advertisement is less than 
it might have been, by so much is that current slowed down. 
Distribution is coming to be seen as the great problem of the 
future. Might not the quick and clear distribution of knowl- 
edge through advertising do much to make smoother the 
change-over to peace time conditions? 


(Put into Basic English by Jock Rantz. Mr. Rantz was for 
3 years with the Orthological Institute in London, England, 
working under the direction of C. K. Ogden, the inventor of 
Basic English.) 


FREE BOOKLETS 
offered by the Associated Business Papers: 
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Wine Growers Guild 
Plans Ad Campaign 


California Wine Sales, Inc. 
Lodi, Cal., an agricultural associa 
tion of four cooperative non-profit 
wineries belonging to more than 
300 California wine growers, has 
changed its name to Wine Grow- 
ers Guild. In the future, all wines 
bottled by the four wineries. will 
bear Wine Growers Guild labels, 
which will further identify the 
products as of the Lodi, Wood- 
bridge, Sanger or Cucamonga 
Cellars. : 

To acquaint the public with the 
change in name, an_ intensive 
newspaper advertising campaign 
will be released in the major wine 
markets by Erwin, Wasey & Co., 
San Francisco. Plans are also 
under way to stress in advertising 
the organization’s sherries, which 
will bear the regular Guild label 
as well as the additional title of 
St. Mark Special Reserve. 


Canada Dry Buys Site 
for Postwar Plant 


Canada Dry Ginger Ale, New 
York, has purchased the old Spot- 
tiswoode-Cusack lumber yard on 
Washington St., Orange, N. J., as a 
site for a postwar plant. The pro- 
posed building will have 70,000 
square feet of floor space. 

Earlier this year, Roy W. Moore, 
Canada Dry president, told a 
stockholders’ meeting that, looking 
ahead to postwar expansion in the 
soft drink field, the company 
would construct ten new plants 
after the war in selected areas 
throughout the country (AA, 
March 27). 


AFA Elects Members 


The following six companies - 


have been elected to membership 
in the Advertising Federation of 
America: Nash - Kelvinator Cor- 
poration and Walker & Co., De- 
troit; Globe - Gazette, Mason City 
Ia.; Industrial Publications and 
Modern Beauty Shop, Chicago; and 
Escanaba Daily Press Company, 
Escanaba, Mich. 


x OUMOM x 


TELEVISION 


on the air 
three evenings 
weekly .. . 


SUNDAYS 
TUESDAYS 
WEDNESDAYS 


8 TO 10 P.M., E.W.T. 


Experimental commercials 
are a feature of 
every program! 


DuMONT TELEVISION DEPARTMENT OF 
ALLEN B. DuMONT LABORATORIES, 
INC., PASSAIC, N. J. 


Television Studios 
and Station WABD, 
515 Madison Avenue, 
New York 22, N. Y. 
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TAPIOCA PROBLEM! Bi 
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Head of ‘‘Cody,” estimate 
New Kansas must be 
Sorghum, high in the 19: 
starchy qualities wages ’ 
market 
The n 
@ Kansas will score a decisive vic-- “Tapioca” sorghum goes to the crop spo". 
tory over the Japs this summer. specialists of the Ft. Hays Experi- —' 
ment Station, master strategists in é three ti 
] . . th 
to a newly developed sorghum, rich ¢hym family. The new plant is cathe 
es 


in those starchy qualities so direly 
needed in the manufacture of Tapi- 
oca. Planting is under way now. The 
crop will be harvested this fall. 


One of America’s largest food com- 
pany’s, among the leading manufac- 
turers of Tapioca, has contracted 
for every bushel of this precious 
sorghum, except the portion saved 
to seed a greatly increased acreage 
in 1945. 


Credit for development of this new 


called “Cody” to distinguish it from 
several other varieties. 


Rice Milling CENTER 


POST-WAR AND POST-NOW! 


Kansas Farmer is proud to be the 
editorial guide and counsellor to the 
group of farmers especially selected 
to handle the growing of “Tapioca” 
this summer... and Kansas Farmer 
is also proud in a greater degree to 
be the editorial adviser to the many 
thousands whose job it is to meet 
our food production goals in a less 
spectacular fashion. 


@ KANSAS FARMER 


— CAPPER PUBLICATIONS, INC. 
. a ne - ane 


For years rice milling has been one of the many great indus 
tries which have helped make Beaumont and the Sabine area 
a prosperous, populous market of well oyer 250,000 people. 
Rice mills, huge oil refineries, steel and iron works, ship- 
yards, and great new synthetic rubber plants are your assur 
ance of a market which will continue to grow ... now a 
post-war. 

Because of the phenomenal growth of Beaumont and the 
Sabine area, KFDM — with its Hooper-authenticated domi- 
nance—offers you a bonus in greatly expanded buying power. 
Why not include KFDM on your schedule now..and post-war? 


Represented by Howard H. Wilson Company 


BEAUMONT, TEXAS 
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=: | Postwar Markets 


sto 
vane, | Washington, D. C., May 17.— 
nent; § American business men urged by 
‘ewar | Department of Commerce officials 
1 be. & today to study the postwar Latin 
stores | American market, were assured 
: re. that “whatever economic pattern 
ly to § may eventually develop” they 
need have little anxiety concern- 
er, it | ing the volume of trade. 
drop Writing in “Foreign Commerce 
. will § Weekly,” the American affairs 
mer. § unit of the Bureau of Foreign and 
trend | Domestic Commerce pointed out 
main. § that recent industrial progress in 
romo. § the Americas had resulted in en- 
lily in @ hanced living standards “which in 
price: [— themselves are bound to broaden 
bring | the scope of Latin America’s de- 
lly as § mands for more and better prod- 
rtisin : 
larity. In all countries the desire for 
ned in § increased mechanization is said to 
ill be & be evident. 
‘1 will Drug firms were advised that 
exist; § Latin American markets will be 
lashed § built most successfully by concen- 
trating their efforts in one country 
at a time, and then expanding to 
ons ff neighboring republics. 


Warns of Barriers 


rerican In an address before the foreign 

what § trade section of the Proprietary 
€ con- § Association of America, in New 
> book § York, Thomas W. Delahanty of 

Daye, § the drug and pharmaceutical units 
“Radio § explained that this local promotion 
e book # is necessary to build a substantial 

Chap-§ amount of business. 

Tr, head Mr. Delahanty warned of two 
ng Of @ barriers to sales: Dominance of 
European therapeutic systems, and 
nethods a tendency to underestimate the 
stener’s § market. 
erous Most business men are not set- 
ing th ® ting their postwar marketing 
ices Off sights high enough to sustain any- 
portant § thing like “full” employment after 
ls with ® the war, Morris Livingston, of the 
Department of Commerce, be- 
lieves. 

Mr. Livingston, who is chief of 
the national economics unit, says 
that on the basis of a projected 
$165,000,000 national income after 
the war, great new middle income 
markets will be available, and 
business men must plan to serve 
these markets if employment is to 
be sustained. 


Big Production Needed 


According to Mr. Livingston’s 
estimates, production after the war 
must be kept at 70 to 80% above 
the 1935-39 average. Resulting 
Wages will mean a great mass 
market, 

_ The mass market, instead of be- 
ing under $3,000, would be from 
$1,000 to $5,000 with three quar- 
ters of the nation’s families in that 
tange. There would be more than 
three times as many families in 
the $3,000 to $4,000 bracket, and 
seven times as many in the $4,000 
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to $5,000, while less than half the 
prewar number would be below 
$1,000. 

“This potential buying power 
has many implications,” he writes 
in “Domestic Commerce.” “Every 
producer of consumer goods should 
have some idea as to which in- 
come groups are the natural mar- 
ket for his product and how this 
market would be affected if the 
nation’s output should approach a 
capacity level. Those making pro- 
ducer goods should be concerned 
with the necessary increases in 
capacity to supply such expanded 
markets. 

“Mass production requires mass 
markets. In the prewar period, this 
mass market was limited to fami- 
lies with incomes of less than $3,- 
000. An item which in mass 
production could be priced to fit 
the $3,000 to $4,000 purse could 
not take advantage of this possi- 


bility for cost reduction because 
there was no $3,000 to $4,000 mass 
market.” 


Two Name Gardner 

Gardner Advertising Company 
has been named to handle the ad- 
vertising of the Eagle Lock Com- 
pany, Terryville, Conn., maker of 
locks, screws and specialized hard- 
ware, and of the Mobile Refriger- 
ation division of Bowser, Inc., 
Fort Wayne, Ind. L. C. MacGlas- 
han of the agency’s St. Louis office 
and Lon Teeple of its New York 
office will be the account execu- 
tives. 


Kammann Joins Durstine 

Frederic Kammann, formerly 
vice-president of Fuller & Smith 
& Ross, has been named manager 
of the Cincinnati office of Roy S. 
Durstine, Inc. 


Starts Soilax Campaign 


Economics Laboratory, St. Paul, 
Minn., manufacturer of cleaning 
compounds and waxes, has started 
a small-space campaign in some 
200 newspapers across the coun- 
try, excluding territory in the 
Southeast, for its Soilax cleanser. 
The new drive, which got under 
way May 1, is limited to inch and 
a half insertions on a twice weekly 
basis. Newell-Emmett Company, 
New York, is the agency. 


Alderman to Return 


Col. Royal M. Alderman, for- 
merly vice-president of McCann- 
Erickson and manager of the 
agency’s Cleveland office, will re- 
turn to the agency in June, after 
a three and a half year military 
leave of absence. He will be 
associated with the new business 
department. 


ae 
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John A. Cairns Named 


Ted Cohen, Inc., New York, has 
appointed John A. Cairns & Co., 
New York, to handle advertising 
of its tailored cotton dresses. 


Tenth of a Series 


A LETTER 


to the Agency Executive who can look 
on 21 Million Dollars as “Small Fry” 


ys ws EMMA’S gift handkerchiefs are more than 
sentiment. They're big business by most stand- 
ards. They're a part of the 96 million handkerchiefs 
manufactured in the United States every year. Sixty 
establishments are responsible for this output which 
runs into 21 million dollars ...an average of 350 thou- 
sand dollars for each manufacturer. 


Quite a tidy sum just for handkerchiefs. But you 
have to class it as “small fry” when you consider hand- 
kerchiefs as one of the thirty-four industries that make 
up the group known as textiles and apparel. 


Even with a 21-million-dollar value, the hand- 
kerchief industry is one of the smallest contributors 
to the 7 billion dollar annual production of all textile 
and apparel manufacturers and processors. For textiles 
and apparel hold the nation’s second position among 
all industries. (Textiles alone, when ranked as to num- 
ber of wage earners employed, leads all others in the 
nation’s twenty major groups. ) 


Yet this intensely active group does only one- 
eighth as much trade and consumer advertising as the 
top industry. Advertising agencies have tapped little 
of the potential that lies here. A surprisingly few of 
the 26 thousand textiles and apparel establishments 
use agency facilities and advertising direction to pro- 
mote the 270 thousand dollar business averaged for 
each. 


Scores of these firms now have no trade and con- 
summer advertising scheduled. Many of them could be 


brought into the account list of agencies in most every 
section of the country. They have need for broad pro- 
grams in trade and consumer media.:They need it now 
to help pacify dealers and smooth out problems of a 
seller's market. They need it to retain name leadership 
for quick conversion to post-war sales. 


Will you be content to let this big field go un- 
developed? Not when you learn how some agencies 
have developed big accounts in textiles and apparel 
through the years. 


Why not take stock of this nation’s second largest 
industry as you plan your post-war agency business? 
The potential makes this possibility the greatest of all 
fields for agency activity. 


Women’s Wear Daily, the newspaper that is con- 
consulted regularly by every major producer and re- 
tailer of textiles and apparel, will furnish more detailed 
information to interested executives. 


LW4 


Intensive readership makes for commanding leader- 
ship. Women’s Wear Daily is first in readership 
among retailers, manufacturers and wholesalers of 
women’s Fashions and Fabrics. Its prestige among 
those who influence the buying habits of America’s 
millions is an advertising asset no advertiser will 


want to ignore. 


Women's Wear Daily 


THE RETAILER’S NATIONAL NEWSPAPER 


Fairchild Publications 


WOMEN’S WEAR DAILY + DAILY WEWS RECORD ~ RETAILING HOME FURNISHINGS + MEN'S WEAR + CHICAGO APPAREL GAZETTE + FAIRCHILD'S TRADE DIRECTORIES 
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Retailers Fight Over Sale 


of Surplus Military Goods 


Large Retailers Act 
to Curb 'Menace' of 
‘Army-Navy’ Stores 


By LAWRENCE M. HUGHES 


New. York, May 18.—As the na- 
tion’s manufacturers ponder the 
effects on their business of a pos- 
sible 25 billion dollar surplus of 
Army and Navy “consumer” goods 
after the war, the nation’s retailers 
have begun to fight aggressively 
for their share of them. 

Groups representing big and 
little stores are seeking to win 
Congress and the Surplus War 
Property Administration to their 
side. Larger retailers are concen- 
trating their fire on the methods 
and character of the rapidly-mul- 
tiplying “Army and Navy” stores. 
The “A & N” stores, in turn, are 
organizing to “defend the inter- 


ests” of 20,000 small retailers. 

The issue will be drawn in a bill 
to outlaw or restrict “Army and 
Navy” stores, which is being 
backed, among others, by Senators 
Alexander Wiley of Wisconsin, 
Robert A. Taft of Ohio and Arthur 
H. Vandenburg of Michigan. 


Association Formed 


On the other hand, the recently 
formed National Federation of 
Army and Navy Stores, Inc., of 
which Henry H. Modell, New 
York, is president, expects to get 
the support of the Senate commit- 
tee on small business, of which 
James E. Murray, Montana, is 
chairman, and the select commit- 
tee on small business of the House, 
headed by Wright Patman of 
Texas. 

Among retailer groups who view 
with alarm the growth of the “A 
& N” stores are American Retail 
Federation, National Retail Dry 


Goods Association, National Retail 
Furniture Association, and _ the 
New York Council on Retail Trade 
Diversion, Inc. 

The last group is composed of 22 
of that city’s leading department, 
specialty, furniture and house- 
wares stores—among them Macy’s, 
Gimbel’s, Bloomingdale’s, Saks- 
5th Avenue, W. & J. Sloane, Lewis 
& Conger. With new “A & N” 
stores popping up all around them, 
these big retailers have begun to 
study the legality of their opera- 
tions, the quality of their wares 
and the accuracy of their state- 
ments. The National Retail Fur- 
niture Association in a resolution 
passed in Chicago last January op- 
posed the return of the “A & N” 
stores which, it said, were the 
means of “swindling millions of 
consumers” after World War I. 


Tremendous Store Growth 


Between April 16, 1943, and May 
10, 1944, one study shows, the 
number of “A & N” stores in the 
country 
1,105. In New York state their 
number rose in this period from 
176 to 240; in California, from 67 
to 101; in Pennsylvania, from 84 to 
113; in Texas from 44 to 121; in 


At present there are approximately 224,000 women working 
in war plants in the Detroit area. As Selective Service dips 
deeper into the manpower supply, this number will probably 
increase in the coming months, The average wage of these 
women war workers is estimated at $50.25 weekly! 


This is another factor that advertisers should consider when 
thinking of the postwar Detroit market. For the savings bank 
deposits and War Bond purchases now being made by these 


women will provide a substantial reserve for whatever tem- 


porary loss of employment that may occur through recon- 
version here. 


Detroit's women war workers may well be your best cus- 


tomers when peace comes. Keep them advised of your postwar 
plans and products. Space in The Detroit News, THE HOME 
NEWSPAPER of Detroiters, is limited by newsprint rationing 


but representation is available. 


The Detroit News 


A. B. C. Week-day Circulation, 387,757 


THE HOME NEWSPAPER 


Sunday Circulation, 471,765 


Owners and Operators of Radio Stations VW WJ and WENA—FM 


Advertising Representatives: Dan A. Carroll, 110 E. 42nd Street, New York 17 


* J. E. Lutz, Tribune Tower, Chicago Il 


increased from 854 to/A 


Washington state, from 8 to 30; 
in Missouri, from 7 to 19; in Okla- 
homa, from 7 to 15. In several 
states of large population, however 
—including Illinois, Massachusetts, 
Michigan, New Jersey and Ohio— 
the number of such stores, this re- 
port says, has changed little. 

Mr. Modell estimates that there 
are now about 2,000 “Army and 
Navy” stores in the country, plus 
about 18,000 which carry some 
types of Army and Navy goods— 
among them haberdashery, auto 
supply, variety, sporting goods, 
dry goods and “working men’s” 
stores. 


A New Organization 


National Federation of Army 
and Navy Stores was incorporated 
last February with Mr. Modell as 
president and Stanley H. Howe, 
Washington, D. C. (former secre- 
tary to New York’s Mayor La 
Guardia) as executive vice-presi- 
dent. Henry Modell & Co. oper- 
ates in New York three sporting 
goods stores—listed as ‘“Modell’s 
rmy & Navy Stores’—and a 
wholesale business. Other direc- 
tors of the federation are Joseph 
J. Finklestein, New York lawyer, 
and Frank J. McKenna, New York, 
and Lottie S. Alexander, Brooklyn. 

The federation until now is said 
to have been about 95% Henry 
Modell. It describes itself as “an 
association of independent mer- 
chants organized for their mutual 
benefit and self-preservation.” In 
a membership - soliciting letter, 
March 11, Mr. Modell said that the 
federation was surveying “the 
15,000 independent Army and 
Navy, sporting goods and men’s 
wear stores” to determine their 
facilities for helping “federal 
authorities . . . with the problem 
of the disposition of the huge war 
surplus.” 


To Aid Small Merchant 


He added that “we have been 
pressing hard for the early dispo- 
sition of various war surpluses as 
rapidly as they are earmarked as 
no longer necessary for the war 
effort, and we are fighting to see 
to it that the small, independent 
retail merchants shall receive their 
fair share of such unneeded gov- 
ernment material as wearing ap- 
parel, recreational equipment, 
camping goods, etc.” 

Merchants were asked to indi- 
cate on an enclosed questionnaire 
“items which, in your opinion, the 
people in your community most 
urgently need right now.” Also 
enclosed was an application for 
membership. “Alone,” Mr. Modell 
explained, “neither you nor I could 
afford to pay for expert service 
and representation in Washington. 
Collectively we can make our- 
selves felt and get results for our 


own benefit. . . Your membership 
subscription . . . is deductible from 
your taxes.” 


The application said that annual 
dues for a retailer were $25 (and 
“$25 additional for each store”); 
$100 for a wholesaler; $100 for a 
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manufacturer, and $150 for a 
“charter member.” 

The manufacturers in the lag 
two months have been dropped py 
the wayside. Mr. Modell tej, 
ADVERTISING AGE that the federg. 
tion now has two classes of mem. 
bers: retailers, at $25 each, ang 
wholesalers or jobbers, as aggo. 
ciate members, at $100 each, 


Claims 200 Members 


The March 11 letter, he explains 
was a test among 5,000 retailers 
of whom 1,500 replied. The fed. 
eration now has about 200 mem. 
bers—presumably all retailers—o, 
a “working capital” of aboyt 
$5,000. 

The “war surplus survey” form 
which Mr. Modell sent to retailers 
with his membership - solicitatign 
letter listed 96 items, with 
retailer asked to indicate thogs 
which “will be of invaluable aig 
in the strengthening of my bugp 
ness.” 

The list included underweanem 
hosiery, gloves and sweaters; wom 
clothes, flying jackets and raigs 
coats; toilet kits, sun lotion amg 
insecticide; dehydrated foods; sews 
ing and first aid kits; knives, cook 
ing utensils and can openem 
shoes, boots and arctics; towelg 
handkerchiefs, blankets and maf 
tresses; camp stoves and campigg 
cots; goggles, sun glasses am 
binoculars; skis, snowshoes apg 
equipment for various sports; woul 
and cotton piece goods and yam 
saddles and other leather item 
radios and compasses. 


Opposes Fly-by-Nights 


The average “Army and Nay aim 
store, Mr. Modell says, has beam 
in business from 22 to 24 yeam 
“The federation is opposed @ 
mushroom or fly-by-night ston 
We intend to award a plaque, cm 
tified by the local Better Busings 
Bureau or Chamber of Commer 
to each established, reputable 
‘Army and Navy’ store, and@ 
publicize these stores in a cogie 
to-coast broadcast and in an eg 
cational campaign to the consuiigf 
on conversion of G. I. materials 

“We intend also to functim 
frankly as a pressure group @® 
Washington to get recognition 
small and independent retai& 
and to see that they get their im os 
share of the desirable consumes 
goods of the government.” 

In another membership-solicitimg 
letter, on April 18, Mr. Model 
cited the “vigorous effort mm 
under way in Washington a 
New York, stimulated by powenl 
and selfish vested interests, 20m 
only to deprive small independ&ii™ 
retail stores of their fair shares 
the vast supply of war surpaaam 
merchandise, but to actually aim 
us out of business.” He mention 
“powerful chain and departiiag 
stores” who “have been Val 
clever and adroit in indugm 
spokesmen from furniture, ham 
ware and other groups to mam 
disparaging remarks in order 
discredit small retailers” at cm 
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Adve rtising Age: Please enter my 
subscription for one year and send me a bill for $2.00. 


Name——- Title 


Company 


Address—— 


City and State 


ADVERTISING PUBLICATIONS, INC., 100 East Ohio Street, Chicago 11 
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Advertising Age, May 22, 1944 
mittee hearings in the Senate and 


ouse. 

“Fortunately we have many 
frends in the government at 
Washington, particularly in the 
committee of small business in 
poth houses, in the Surplus War 
property Administration and in 
the Procurement Division of the 
y. S. Treasury. They will fight 
for us if we show any interest in 
fighting for ourselves.” 

Enclosed with this letter were 
reproductions of some of the “vi- 
cious attacks” by the National 
Retail Furniture Association and 
by Rivers Peterson, managing di- 
rector of the National Retail Hard- 
ware Association, who appeared 
pefore a Senate commitee last 
November as a representative of 
the Central Council of Retail Or- 

jzations. Mr. Peterson advo- 
cated legislation to restrict use of 
the words “Army and Navy” by 
retailers. 


Wants Negotiated Sales 


Mr. Modell wants surplus goods 
disposed of by negotiated sale, and 
he also urges a series of exhibits 
of available merchandise at con- 
yenient places throughout the 
country, so that small merchants 
will have an opportunity to buy 
direct from the government or 
prime contractor at government- 
xed prices. 

He says that orderly disposal of 
he estimated 25 billion dollars of 
povernment consumer goods will 
ikke about 10 years, and he 
brushes off the contention that 
‘A & N” stores trade on a smali 
upply of government goods to sell 
huantities of rejects and sub- 

tandard merchandise by asserting 
mArmy and Navy” has become a 
eneric term for “working men’s 
tores” and that nobody is fooled 
by the name. 

Other retailers contend that 
fovernment merchandise is too 
bhften used as bait for merchandise 
hich was never bought for or 
rom the services, and they cite 
umerous Federal Trade Commis- 
tion records to bolster their argu- 
ments. 


Bulletin Urges Legislation 


In a recent bulletin to members, 
he National Retail Dry Goods 
Association said “there should be 
prompt legislation to prohibit the 
se of the name of any govern- 
ment department as the name of 
ny enterprise for profit. It should, 
ff course, be permissible for a 
etail concern to announce that it 
S selling surplus Army or Navy 
erchandise, if such is indeed the 
ase, but it should not be per- 
itted to call the enterprise an 
Army Store’ or an ‘Army and 
lavy Store’ or by any similar 
ppellation.”’ 
Senator Wiley, the NRDGA 
ointed out, “is demanding that 
jhatever surplus merchandise the 
overnment has to dispose of, 
hether after the war or now dur- 
g the war, shall be sold through 
egitimate channels’ of trade.” 


FTC Actions Cited 


In 1935 the FTC acted against 
eral “Army and Navy” stores 
tthe District of Columbia. The 
ords “Army and Navy,” the FTC 
und, had caused “various mem- 
ts of the purchasing public” to 
lieve that “the goods were of 
© quality and nature used by 
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said departments; and that a sub- 
stantial bargain with reference to 
price and quality would be ob- 
tained in such store.” 

Although some “A & N” stores 
have been in existence since World 
War I, the FTC pointed out in 
1935 that “during the year 1927, 
or thereabout, the Army and Navy 
departments . . . began sharply to 
curtail the quantity of goods 
theretofore offered by them annu- 
ally in the open market, until, 
since the year 1932, virtually no 
goods of any description have been 
so offered.” 


In a current sales catalog, the 
Navy Department’s material redis- 
tribution and disposal office in 
New York emphasizes that “the 
purchaser of any lot in this catalog 
is prohibited to use or refer to 
the name ‘Navy’ or ‘Government 
Property’ in any publication in 
disposal effort. All subsequent 
purchasers of this lot shall be gov- 
erned by this restriction and full 
responsibility of such violation 
will rest with the original pur- 
chaser.” 


A spokesman for one major 


store group told ADVERTISING AGE 
that “this is not a fight to drive 
little stores out of business. It is 
a fight to protect honest and con- 
structive trade methods, and the 
interests of legitimate manufac- 
turers, wholesalers, retailers and 
consumers. The government either 
must redefine ‘Army and Navy’ 
stores or outlaw them entirely.” 


45 
Kratzer Opens Office 


Harry Kratzer, formerly eastern 
sales director of Rollins Hosiery 
Mills, Des Moines, Ia., has opened 
offices under his own name at 505 
Fifth Ave., New York. He will 
operate as merchandise consultant 
and special sales representative for 
inanufacturers and retailers. 
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Tuttle Elected V. P. of 
Geyer, Cornell 


Robert E. Tuttle has been 
elected a vice-president of Geyer, 
Cornell & Newell, New York, and 
will serve as account executive for 
Nash Motors in Detroit. Mr. Tut- 
tle was formerly vice-president of 
MacFarland, Aveyard & Co., Chi- 
cago, and also with McCann- 
Erickson. 


wE (2@ BACK ISSUES 


Complete coverage of current 
and back issues of business pa- 
pers and magazines for editorial 
and advertising material. 

Booklet No. 20, “How Business Uses 
Clippings” outlines how manufactur- 


ers and advertising agencies use our 
service. 
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Durr Speeches Highlight 
FCC-Radio Controversy 


Washington, D. C., May 18.— 
Two speeches within the past 
week in which FCC Commissioner 
Clifford J. Durr attacked ‘“com- 
mercialism” in radio highlight the 
point of irritation which causes 
the ill-feeling that exists between 
the radio industry and the Com- 
mission. ' 

The crux of this irritation, it 
would seem, is the tendency of 
commission members to blame all 
of radio’s alleged ills on the com- 
mercial program, a line of attack 
which the industry quite naturally 
interprets as a threat to its bread 
and butter. 

Chairman Fly and his associates 
will piously assert that the FCC 
is not interested in controlling 


By STANLEY E. COHEN, Washington Editor 


program content, but this excuse 
looks shabby indeed stacked up 
against Mr. Fly’s regular habit of 
defending the FCC’s regulatory 
activities by leading the attack on 
“soap operas.” 

This dodge, even when practiced 
before the Senate interstate com- 
merce committee, is defended on 
the grounds that the FCC must 
exert some general control over 
programming if it is to determine 
whether a station operates in the 
public interest. Senator Burton 
K. Wheeler, chairman of the com- 
mittee in charge of radio legisla- 
tion, is particularly vulnerable to 
this argument, and it works well 
even among outspoken foes of 
“regimentation.” 

Even assuming that Mr. Fly 
performs an _ important public 
function in clubbing away for the 


CAPP 


livestock and 


comfortable and 


get ’em. 


KANSAS 


Missouri’s Gash 
Income From Livestock, 
5A3 Million Dollars! 


Missouri belongs to a select group of states 
whose agriculture is truly diversified. Its 
farmers sell their crops through beef cattle, 
dairy cows, hogs and poultry. That’s the meat 
of the 1943 cash income figures. 


Missouri’s total cash farm income—crops, 


amounted to 681 million dollars. Livestock 
alone furnished 543 million dollars. In com- 
parative figures, only five other states exceed 
Missouri in livestock returns. 


Real rural prosperity is predicated on live- 
stock. Cattle, hogs, sheep and poultry pay off 
mortgages, send boys and girls to college, pro- 
vide modern homes and make farm life more 


Missouri Ruralist appreciates its tremen- 
dous responsibility in formulating an editorial 
program for its readers so busy helping feed 
a hungry world. These readers want short, 
concise articles streamlined to the times—and 


And if you sell in Missouri, did you ever 
find the rural market any better? 


government payments— 


happy. 


general improvement of programs, 
it seems to this reporter that he 
makes a serious mistake when he 
and his colleagues place the entire 
responsibility for radio’s ills on 
“commercialism.” 

In asserting that radio program- 
ming is corrupted by a sponsor’s 
money, the Commission has a sim- 
ple and convincing argument, but 
unfortunately so far as results are 
concerned, it arouses the undying 
opposition of the industry. When 
Commissioner Durr, for instance, 
suggests as a cure for the ills of 
commercialism, fewer commercial 
programs, and more non-commer- 
cial stations, it would seem that 
he suggests drastic remedies with- 
out first attempting some of the 
more obvious cures. 

For one thing, there is no reason 
to believe that a program will be 
harmed merely because it is spon- 
sored; for another, there is no 
guarantee that a program will be 
desirable merely because it is sus- 
taining. 

What the FCC really should en- 
courage if it is to continue in the 
business of influencing program 
content by innuendo, is a greater 
degree of independence on the 
part of the radio industry in ac- 
cepting or rejecting material. In 
other words, it should not stop 
having commercial programs, but 
the radio industry should adopt 
and enforce its own program 
standards. 

Town Hall, it seems to this re- 
porter, is still Town Hall, regard- 
less of who foots the bill, and a 
plug ugly is just as ugly during 
the commercial period on WHCU, 
idolized by Mr. Durr because it 
sells only 20% of its time, as on 
the commercial program of any 
other station. 

ok 1% a 


Issue: Stumbling block in the 
enactment of contract termination 
legislation is the amount of pro- 
tection the government shall have 
against fraud and overpayment. In 
the main, this problem has cen- 
tered around the amount of power 
the Comptroller General shall 
have to review settlements. 

In the bill passed by the Senate, 
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only a post-audit review of settle. 
ments to detect fraud. On the 
House side, various proposals give 
him degrees of power rankin 
from complete supervision of set- 
tlements, to no part at all. Most 
widely supported is the Walter 
Bill, introduced by a member of 
the postwar planning committee 
and referred to the judiciary com. 
mittee. 

This bill leaves settlements jn 
the hands of contracting agencies 
but provides for a complete audit 
bv the Comptroller General for 
fraud, and requires the contracting 
agency to hold up payment on any 
challenged item until it had been 
cleared by the Department of Jus. 
tice. In addition, it includes penal. 
ties for misrepresentation and con- 
spiracy. 

Determined to facilitate termi- 
nation settlements as they arise 
every day, the Office of War Mobi- 
lization this week ordered that a 
special committee be set up within 
each procurement agency to re. 
view all termination settlements 
amounting to more than $50,000, 
This arrangement, the President's 
answer to Congressional inactivity, 
leaves the Comptroller Genera] 
completely out of the picture. 

Also by executive order this 
week, the Surplus Property Ad- 
ministration outlined the proced- 
ures which eight separate existing 
agencies will use in arranging for 
the sale of surplus property. This 
regulation defined the fields in 
which the various agencies are to 
operate, types of property they are 
to sell, and in general sets up ma- 
chinery for handling the problem. 
It reserved much of the policy 
making function for Mr. Clayton, 
who will be subject, of course, to 
whatever advice Congress may 


offer. 
% % * 


Profit: Renegotiation boards an- 
nounced this week that no manu- 
facturer of standard commercial 
articles will be exempt from re- 
negotiation, as suggested by Con- 
gress, unless competitive condi- 
tions affecting the sale of the 
article are such ‘“‘as would reason- 
ably protect the government 


the Comptroller General is allowed 


against excessive prices.” Bv this, 


Why they 


Reason No. 2 
de 


store shoppers, according 


This same survey showed 


under-45 group. 


so much money to spend 


WRITE FOR 
“Report To You” FREE 


-ER PUBLICATIONS, INC 
| i Se o 


a ae ae Eee 


New 


75 WEST STREET i 


MARY McCLUNG 
ED KENNELLY, Natio 


POST New York's 
YOUTH -paper ... 


Although only 66.9% of New 
York’s active population is un- 


sents 79.8% of all department 


New York department store shoppers, made by Fact 
Finders, for the New York POST. 


smallest percentage of readers in the inactive over-45 
group—the largest percentage of readers in the active 


Where else can you reach so many people with 


eall the 


r 45 years of age—it repre- 


to a new factual survey of 


the POST had by far, the 


for so low a rate? 


the complete Fact Finders 
on request. 


NEW YORK 6, N. Y. 
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chandise, including Lend - Lease 
during the first three months of 
1944, were 41% above the same 
period of last year. 

%* * * 


Results: Wac recruiters will copy 
direct mail techniques introduced 
by OWI and the Navy. Two stuf- 
fers inserted in the Navy’s 2,000,- 
000 dependency checks have 
drawn over 10,000 inquiries for the 
Waves. In Britain: How severe is 
the paper shortage? Restrictions 
have cut consumption of paper 
nearly 80%. In 1938, newspapers 
and periodicals used 23,000 tons of 


paper weekly; present rates are 
4,850 tons a week. 

Stimulus: WPB is_ suggesting 
that employers offer nominal in- 
centive payments to encourage 
truck drivers and other employes 
to return containers. The War 
Labor Board will not consider such 
payments in conflict with stabiliza- 
tion rules. . . Ceiling prices have 
finally been fixed on new radio 
tubes, and service charges. 
Frank H. McIntosh, who has been 
in charge of civilian radio for 
WPB, and was largely responsible 
for insurin* continuous operation 


of the nation’s radio stations de- 
spite the equipment shortage, will 
set up a studio engineering firm 
here next month... 

* ok * 


Wealth: Certified public account- 
ants make more money than phy- 
sicians, lawyers, dentists, regis- 
tered nurses and others of the 
medical fraternity, a Department 
of Commerce study reveals... A 


*| summary of the shipments of fiber 


containers, published in the “Facts 
for Industry Series” of the Census 
Bureau, dramatically shows the 
necessity for a high priority rating 
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to get any of the increasingly rare 
cartons. For nearly a year, civilian 
users of AA-4 and AA-5 ratings 
have been able to get nearly 30% 
of the output. In March they got 
only 10%. 


Hasten the 
Return of Peace. 
Buy More 
War Bonds Now. 


tims, ONTO 


t 
r 
g 
y 
n 
— 
le 
\- 
i- 
se 
i- COUNTER SALESMAN — Containing 
a half a dozen 50 cent cans of Quinsana, 
in @ 4 new counter merchandiser is being 
e- recommended for drug and cigar store 
its counters. With the supply plentiful, 
0. Mennen Co. plans the biggest May- 
t’s August seasonal campaign in history 
ty, in magazines and newspaper sections. 


ral H, M. Kiesewetter Advertising Agency, 
New York, handles the account. 


aj- | the board said it assumed that 
ing the government could not be pro- 
for tected from excessive prices so 
his | long as “excessive profits are be- 
in ing realized by any significant seg- 
to ment of the industry making or 
are | furnishing such article.” 
na- Promotion: War bond covers, 
em. which magazines will use during 
licy June in the Treasury - National 
ton, Publishers Association contest, are 
, to | expected to reach 150,000,000 read- 
may ers, a better showing than the 
media made in either of the two 
preceding flag cover contests. From 
an- present plans, 900 general maga- 
zines and 600 house organs will 
compete in the war bond cover 


rcial | contest; 2,500 sets of the best cov- 
ved ers will be displayed in retail store 
nal windows throughout the country. 


the The wrinkle to end all wrinkles 
in war bond promotion will be 
ment tried by the National Institute of 
this Diaper Services during the last 
’ | week of the 5th War Loan in July. 
You guessed it, there’ll be a war 
bond message in every package of 
diapers. 
te * * 


Did You Know: That “Domestic 
Commerce,” organ of the Bureau of 
Foreign and Domestic Commerce 
of the Department of Commerce, 
has 6,750 paid subscribers at $1 a 
year? A year ago, when the 17- 
year-old publication changed to a 
printed format, it had only 1,000. 

You Might Like to See: the 
tabulation of Army strength by 
e states. Available at the War De- 
partment, bureau of public rela- 
tions, it tells how many men and 
women from each state are cur- 
, rently in the Army. 
= bs * co 


Markets: Significant information 
on the wartime evolution of Los 
t Angeles into one of the leading 
f manufacturing areas of the coun- 
try is contained in a report avail- 
+t able from the employment and 
occupational outlook branch of the 

r Department’s Bureau of 
Labor Statistics. More than 50 
e reports are now available in this 

series, other recent Ones covering 
5 Kansas City, Birmingham and Des 
Moines. Export: Exports of mer- 


TS 


PINSON HUMOR is available 
0a limited number of agencies. 
“artoons and humorous illustra- 
tions that click with clients. Plan 
Postwar campaigns now with 
Pinson Humor. Phone Andover 
3337, or write Paul Pinson, 
333 N. Michigan, Chicago 1. 


. ¥. 


Keep your eye on Joe Smith, bombardier. 

His sights are set strictly on the enemy 
today. But his “target for tomorrow” is a 
bird of another feather. And that is of tre- 
mendous importance to advertisers. 

There are 12 million Joes in America’s 
armed forces. Thousands of them were out- 
doorsmen before they went to war. MILLIONS 
will be outdoorsmen when they return. 

The feel for the outdoors was left in the 
blood of the men who engaged in the last 
war —and the sports of fishing and hunting 
gained a new army of devotees. You'll find 
a significant index in Field & Stream’s circu- 
lation, which rose from 50,686 in 1918 to 


over 300,000 as the 1917-18 veterans pros- 
pered in civilian life. 

Keep your eye on the Joe Smiths of this 
war. They’ll turn up in the outdoor field by 
the millions. There is where a big slice of 
your market is going to be—and that is the 
market in which Field & Stream is a “must.” 


FIELD & STREAM PUBLISHING CO. 
515 MADISON AVENUE, NEW YORK CITY 22 


Among sportsmen’s magazines, Field & Stream has been the num- 
ber one selection of advertisers for 33 years straight. 

Field & Stream has served the outdoor field under one manage- 
ment for 38 years. It is America’s recognized authority on the 
sports of fishing and hunting. 

Over 300,000 of the cream of American sportsmen — a richly re- 
Sponsive group — enthusiastically follow Field & Stream — read 
it with religious zeal and thoroughness. 


F Field @ Stream —/« Ciclion 
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Gets WSBT Account Joins ‘Medical Economics’ 


Station WSBT, South Bend, Helen Mulhern, for 10 years as- 
Ind., has named Lamport, Fox,|sociate editor of The Bulletin, 
Prell & Dolk, Inc., to handle its| monthly magazine of the National 
advertising. Retail Dry Goods Association, has 
resigned to join Medical Eco- 
nomics, Rutherford, N. J., on June 
1 in an editorial capacity. 


Abt Elected 


Gerald N. Abt, sales manager of 
Barcalo Mfg. Company, Buffalo, 
has been elected president of Niag- 
ara Industrial Advertisers Asso- 
ciation. P 


Two Join J. M. Mathes 


W. Douglas Humphries, formerly 
of McCann-Erickson, and Robert 
Hodges, formerly of N. W. Ayer & 
Son, have joined the copy depart- 
ment of J. M. Mathes, Inc., New 
York. 


To Reach Farm People, Reach the 


28.240 wissccsoces 


FIELD LEADERS 
. « the leaders in Agriculture and 
Home Economics who influence the 


buying of your products for the farm 
“and farm home. Write for data “ai 


When You Think of 
NEW ORLEANS 


WWL Adve. 
April, 1941 


... You Think of 
Consolidated Vultee PBY Patrol Bombers 


MADE IN NEW ORLEANS 


The Greatest Selling Power 
In The South's Greatest City 


50,000 WATTS 
CLEAR CHANNEL 


WWL—LAND 


WWL Dominates the NEW Deep South— 
Headed for PERMANENT Prosperity 


CBS AFFILIATE—REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC. 
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MAY ADVERTISING LINAGE IN FARM MAGAZINES 


-—Total Advertising——, 
r——1944-——, -——1943-—_, 
Pages Lines Pages Lines 


Monthlies 
Agricultural Lea d- 

OTe Digest ..:eee- 27.0 5,292 20.3 
American Fruit 

TOWER nc ccccccce 18.0 7,720 11.3 
American Poultry 

Journal: 

Eastern Edition.. 31.9 13,671 22.9 

Central Edition... 25.7 11,011 16.1 

Western Edition... 22.7 9,748 11.9 

+In all 3 Editions. 21.4 9,169 11.5 
Breeder’s Gazette... 22.4 10,096 17.3 
California Citrograph 17.8 11,986 15.1 
Capper’s Farmer... 43.4 29,490 35.6 
Carolina Co-operator 9.4 3,960 5.5 
+Cattleman, The.... ... 21,612 ae 
Cooperative Digest. 13.7 2,874 4.0 
Country Gentleman. 58.7 39,894 56.9 
Electricity on the 

Oe swhenc ees 6 11.1 3,969 4.4 
Farm and Ranch... 27.4 20,715 25.7 
Farm Journal and 

Farmer's Wife... 64.5 27,677 57.8 
Florida Grower..... 13.2 8,973 5.9 
Hoosier Farmer..... 15.9 7,145 16.3 
Kentucky Farmers’ 

Home Journal.... 13.6 10,689 10.3 
Michigan Farm 

POOGS civcccstscvce 2.4 4,892 2.0 
National Live Stock 

PrOGUOOF ..cccces 7.8 5,669 5.3 
New Jersey Farm 

and Garden ...... 36.4 16,386 26.3 
Ohio Farm Bureau 

DOD: ac edans seeee 17.5 7,885 10.8 
Poultry Tribune: 

Eastern Edition... 43.9 18,812 30.1 

Central Edition... 36.1 15,470 24.8 

Western Edition.. 29.9 12,823 19.9 

Pacific Edition... 32.7 14,030 23.6 

¢In all 4 Editions 28.5 12,222 19.3 
Progressive Farmer: 

Carolinas-Va. 

BNO oc cusecs 36.4 27,206 32.0 
Georgia-Ala.-Fila. 

Edition .......- 37.0 26,934 33.1 
Texas Edition.... 39.3 28,628 34.2 
Ky.-Tenn, Edition 36.9 26,855 30.5 
Miss.-Ark.-La. 

BORSIOM in ccccce 35.6 25,940 30.0 
tIn all 5 Editions 33.0 24,053 27.5 
+Aver. 5 Editions. 37.2 27,113 31.2 

Southern 
Agriculturist - 27.1 18,951 20.1 
Southern Planter... 22.4 15,711 19.6 
Successful Farming. 63.5 28,581 57.6 
Total Group...... 941.3 519,683 737.2 
Monthlies—April 
Arkansas Farmer... 15.2 11,493 6.8 
Farmer-Stockman... 24.2 18,268 18.9 
Idaho Granger .... 7.0 7,598 6.4 
Nation’s Agricultur | 4,387 3.6 
Wyoming Stockman- 
POO sa citdodes 7.0 6,230 4.6 
Total Group...... 63.1 47,976 40.3 


Commercial Comm 
Display Display 
Excluding Excluding 
Poultry Poultry 
and Livestock r-— Total Advertising—. and Livestock 
1944 1943 cr 19 44 ——", -——1943—_, 1944 1943 
Lines Lines Pages Lines Pages Lines Lines  Lineg 
Semi-Monthly—April 
eae - Dakota Farmer..... 30.1 23,212 28.2 21,753 20,546 2 
3,973 5,292 . 3,973 Farmer, The 54.2 42,462 40.6 31,869 34.149 seees 
9 Hoard’s Dairyman. 39.3 28,583 34.0 24,788 24,907 ’ 
4,834 7,720 4,834 | jaano Farmer.....- 37.5 28,316 25.3 19,121 265,418 ite 
Indiana Farmer’s . 
CUES sadcccesccs 30.2 23,711 19.0 14,867 16,767 
— ape} 5141 | Kansas Farmer..... 29.6 22,460 20.9 15,800 18,291 sss 
5125 7548 3°820 Michigan Farmer... 31.0 23,783 29.5 22,633 19,957 19,243 
4922 7197 3680 Missouri Farmer.... 6.5 5,059 9.5 7,482 4,579 6,983 
7166 8621 5.756 Missouri Ruralist... 28.0 21,279 20.1 15,267 16,413 11,178 
10164 11.878 10108 Montana Farmer... 38.4 29,050 29.5 22,285 23,849 18 199 
24192 28°439 23114 Nebraska Farmer... 52.5 39,688 38.5 29,071 34,272 24 97% 
eth ’ 7 os New England 
Rt ER Homestead ...... $2.6 22,882 25.9 18,116 17,699 15,444 
* 840 2'874 "840 Ohio Farmer ...... 37.5 28,770 34.3 26,310 25,528 23,338 
38,699 38,171 37,185 Oregon Farmer eer 36.5 27,576 23.8 18,006 24,870 16,045 
Pennsylvania 
1,580 3,962 1,570 WORUNOE secccinsee 34.3 26,358 28.8 22,091 23,552 19,476 
19,403 19,126 16,967 Utah Farmer ...... 25.56 19,284 17.8 13,475 13,018 9,201 
Wallaces’ Farmer & 
24,800 26,824 23,137 Iowa Homestead... 53.2 1,67 41.0 32,181 36,111 29,399 
4,009 8,463 3,622 Washington Farmer 36.9 27,912 26.0 19,651 25,309 17,699 
7,334 6,710 7,034 Western Livestock 
SOUPMAL ccccccces 89.7 37,653 79.3 33,285 14,777 10,444 
8,081 8,519 6,261 Wisconsin 
Agriculturist ..... 47.3 37,102 29.4 23,043 33,161 21,438 
3,973 4,816 3,903 a nnn Seley <eeamean <ellnaate- enn 
Total Group...... 770.8 556,764 601.4 431,094 453,173 347,075 
8,876 4,964 3,876 
Bi-Weeklies—April 
11,836 13,962 9,894 American 
Agriculturist .... 27.1 19,753 22.2 16,127 16,641 13,88 
4,868 7,635 4,750 | aritona Farmer.... 33.2 25,067 25.8 19.532 23194 18293 
*California ‘ 
er mer mH Cultivator ....... 44.2 33,435 26.0 19,677 29,671 17,501 
8521 9.782 6.238 Dairyman’s League 
° ere t Piece a xa 6. 4,945 5.6 4,108 2,696 2,275 
10,106 10,462 7,260 *Prairie Farmer: i 
8,268 9,686 6,146 Ul. & Ind. Editions 55.6 40,469 41.7 30,340 30,510 22,855 
24,010 25,360 22,198 Total Group...... 166.9 123,669 121.3 89,784 102,712 74,742 
4 
24,099 25,177 22,347 Weeklice—April 
24,857 26,818 22,828 Capper’s Weekly.... 13.9 31,143 7.7 17,335 20,287 12,833 
22,235 25,158 20,542 Weekly Kansas City 
Star: 
21,842 24,395 20,107 Missouri Edition... 14.9 36,743 12.6 31,105 27,448 24,224 
20,051 22,965 18,930 — — =< —_—e <Eeees Glin 
23,408 25,382 21,604 Total Group...... 28.8 67,886 20.3 48.440 47,735 37,067 
13,946 17,637 12,555 Dailies—April 
13,738 14,464 12,390 Chi Dail 
9 9 6 9 ; icago ally 
Sees ee Saee Drovers Journal.. 29.8 63,475 24.4 51,981 38,305 31,424 
417,228 465,074 368,486 | Kansas City Daily 
Drovers Telegram 30.1 64,055 23.9 50,903 42,182 32,621 
Omaha Daily Jour- 
5,044 11,493 5,044 nal-Stockman ... 30.4 64,701 26.9 57,287 49,810 45,731 
14,323 16,241 12,716 St. Louis Daily Live- 
6,897 7,266 6,897 stock Reporter ... 23.2 49,357 20.1 42,722 32,767 31,255 
1,635 4,387 1,635 —=_ ——— — — a 
Total Group...... 113.5 241,588 95.3 202,893 163,064 141,031 
4,130 5,810 3,766 —————. 
‘ +Not included in totals. 
32,029 45,197 30,058 *Three issues 1944, 2 issues 1943. 


New ‘Vitamin’ Cream 
Dorothy Gray has introduced 


new product, Cellogen cream,|tion, stresses the “vitality-induc- 
selling for $5. Copy, in newspa-|ing” properties of the product. 
al|pers wherever there is distribu-| William Esty & Co. is the agency. 


Population, income, postal receipt 
and purchasing power...are all at a 
still climbing. The “season” is 52 we 
Two war-time summers eclipsed peak 


This growth is blue-printed for post-war p 
During the past two years thousands of sev 
men have moved to Florida to take up \y arent 
residence... to live, work and spend her8g Sa 
the call is out for still more as Florida’s indus 
development continues to expand. 


This new year-round activity is centered in Florida 
three major markets and their trading territories... 
a new, rich market that you can cover completely 
and at low cost through the advertising columns of 
Florida's three great morning dailies. 
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31,424 
32,621 
45,731 


31,255 


141,031 
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U. S. & Canadian 
Farm Magazines 


Continue Gains ° 


New York, May 17.— Although 
the advance was not as sharp as 
during the previous month, both 
U. S. and Canadian farm publica- 
tions marked up gains in adver- 
tising volume of April and May 
jssues, according to an ADVERTIS- 
inc AGE compilation. 

U. S. farm publications, carrying 
a total of 1,446,089 lines of adver- 
tising, scored a 19.7% gain over 
similar issues of last year, which 
totaled 1,207,532 lines. May month- 
lies are up 24.1%, with April 
monthlies 49.7% ahead, April semi- 
monthlies up 29.1%, April bi- 
weeklies up 37.7%, and April week- 
lies up 40.1%. April dailies marked 
up a 19% gain. 

Canadian farm _ publications 


} with a total of 337,377 lines, scored 


a 14.9% gain over similar issues 
of 1943, when the total aggregated 
293,500 lines. Canadian maga- 
zines, with a total of 163,822 lines, 
are up 35.8% over the 43 total of 
120,616 lines. 


Canada’s New 
Radio Measuring 


Bureau Described 


New York, May 16.—Methods 
of operation and scope of the new 
Bureau of Broadcast Measure- 
ment, announced last February at 
the annual convention of the 
Canadian Association of Broad- 
casters, were described by Glen 
Bannerman, president and general 
manager of the CAB, at the 
monthly “Radio - in - Wartime” 
luncheon of the American Market- 
ing Association here. 

According to Mr. Bannerman, 
three requirements faced the joint 
committee working on the ques- 
tion of the bureau’s ultimate cov- 
erage, ie.—to find a method of 
measurement which could be 
standard for all stations, accept- 
able to advertisers and agencies, 
and which would be effective at 
the most reasonable cost. The 
method evolved “parallels most 
closely the one used by CBS in 
determining station coverage,” 
Mr. Bannerman said, one which 
“consists of sampling a carefully 
selected cross section of radio 
homes,” 

The first surveys of stations 
which are members of the new 
bureau probably will be released 
about July 1, Mr. Bannerman 
concluded, and the first annual 
ae will be held some time 
in . 


Joins Erwin, Wasey 

M. L. Muhleman, formerly edi- 
tor and publisher of Radio, New 
York, has joined Erwin, Wasey & 
Co., New York, as an executive in 
the electronics division. He will 
specialize largely on advertising 
and market research for the North 


American Philips Company ac- 
count, 


Gets New Account 
American Lead Pencil Company, 

Hoboken, N. J., maker of Venus 

bencils, has appointed Newell- 


Emmett Company, New York, as 
its agency, effective July 1. 
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MAY CANADIAN MAGAZINE LINAGE 


Canadian Home Journal..........sseeee0% 
Chatelaine 
+Liberty 

DED: £6 cp56e abba ce ceeded eee os bude cee 
Revue Moderne, La 


Total Group 


Display, including poultry and livestock in Canadian Farm Magazines 


Ce GS, Hs ke cdecdecccccdenssoes 
+Family Herald & Weekly Star: 

Eastern Edition 

Western Edition 
+Farm & Ranch Review 
PR DERE eascenecerssesicieaaen 
+Free Press Prairie Farmer.............. 
Western Producer 


Coe ee eer eens reesesesese 


Total Group 


tApril figures. 


———1944—___, c 1943 a 
Pages Lines Pages Lines 
52.5 35,688 42.1 28,598 
50.7 34,487 38.9 26,455 
50.9 21,820 35.8 15,375 
75.6 51,410 can 39,370 
30.0 20,417 15.9 10,818 
259.7 163,822 132.7 120,616 
38.7 27,898 35.4 25,473 
73.7 74,476 58.5 59,113 
61.5 62,094 47.9 48,362 
22.3 16.084 20.9 15,051 
35.6 24,930 35.1 24,543 
76.1 83,714 65.0 71,522 
45.0 48.181 46.2 49,436 
352.9 337,377 309.0 293,500 


Hardy Joins BBDO 


J. Ross Hardy, with J. Walter 
Thompson Company in Chicago 
and San Francisco and with Foote, 


Cone & Belding in San Francisco 
for the past 12 years, has joined 
the creative staff of Batten, Bar- 
ton, Durstine & Osborn, San Fran- 
cisco. 


Joins Transit Ad Group 


Transportation Advertising 
Company, Michigan, which han- 
dles car and bus advertising in 
Detroit, has been accepted as a 
member of the National Associa- 


tion of Transportation Advertis- 
ing. 


Joins ‘Black Diamond’ 


Louis H. Lange, yoy: | ad- 
vertising manager of the Chicago 
Abendpost for 36 years, has joined 
Black Diamond, Chicago, as as- 
sociate advertising director. 


Barbour to New Post 


Robert L. Barbour, publicity 
assistant for Mutual Life Insur- 
ance Company of New York, has 
been named vice-president of the 
Underwriter Printing & Publishing 
Company, effective June 1. 


49 
Instruments Moves 


Instruments Publishing Com- 
pany, Pittsburgh, publisher of 
Instruments and other technical 
journals, has moved its New York 
offices to 17 E. 42nd St. 


The Sales Dept. of a large and repu- 
table New York publishing house re- 
quires the services of a first-class repre- 
sentative to contact advertising agencies 
and advertisers. Position will pay a 
minimum of $10,000 to $12,000 per year 
in salary and commissions, with an un- 
usual opportunity for advancement 

in responsibility and ‘income. Native 
selling ability, intelligemce and ambition 
more important than selling experience 
in this particular field, although knowl- 
edge of sales, promotion, and selection 
of advertising media desirable. Mem- 
bers of the Sales Dept. of this company 
have been notified of this advertisement. 
Write, stating all essential facts, to Box 
No. 4809, Advertising Age, 100 East 
Ohio Street, Chicago 11, Illinois. 


HE SOUTH’S cash farm income for 

1943 was $5,142,876,000 ...a gain 
of $2,704,840,000 over its income for 1940. 
Thus, within three years, Southern farm 
income has more than doubled. 


During that period, 


income from crops increased $1698 MIL- 


LION ... its annual 


stock and livestock products increased 


$1121 MILLION .. 


income from Government payments to 
farmers was reduced by $115 MILLION. 


More cash went to Southern farmers in 
1943 than in any previous year in history. 
And the South's agriculture is more di- 
versified than ever before. Its 1943 in- 
come from livestock and livestock prod- 
ucts alone was more than its total annual 
cash farm income from all sources 10 


years ago. 


TheSouth’s agriculture is being adapted 
to world needs. Victory promises to bring 
a great demand for Southern farm prod- 
ucts. And the post-war Rural South 
promises to be an even bigger and better 
market than the pre-war Rural South was. 

You will need increased sales influence 
in the Rural South after the War. You 
can get it by including The Progressive 
Farmer in your advertising plans. More 
Southerners will see your advertisement 
in The Progressive Farmer than in any 


other publication. 


the South’s annual 


income from live- 


. and its annual 


Advertising Offices: 
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Nystrom Elected 
SEC President 
for Fifth Year 


New York, May 16.—Dr. Paul 
H. Nystrom, professor of market- 
ing, Columbia University, and 
president of Limited Price Variety 
Stores Association, was reelected 
president for the fifth successive 
year of the Sales Executives Club 
of New York at its annual election 
meeting today. Total enrollment 
of the SEC is 1,500 members, it 
was announced, the club having 
had a 10% increase in member- 
ship in the past year. 

Officers elected to serve with 
Dr. Nystrom are Gene Flack, 

Increase read- 


FREE! ership of your 


ads with LIFE-lke EYE* 

CATCHER photos. Nothing 

like them anywhere. Used 

by biggest advertisers. 100 

new subjects = ae Mat 
an 


or glossy print p $5 
month. Write for new 
FREE proofs No. 101. No 

EYE*CATCH- 


obligations. 
ERS, Inc., 10 E. 38th St., 
New York 16. 


director of public and trade rela- 
tions, Loose-Wiles Biscuit Com- 
pany, and Frank M. Head, vice- 
president and general merchandise 
manager, United Cigar - Whelan 
Stores Corporation, as vice-presi- 
dents; S. George Little, president, 
General Features Corporation, sec- 


retary; and Carroll B. Merritt, 
manager, subscription book de- 
partment, Chas. Scribner’s Sons, 
treasurer. 

Directors are Clarence Francis, 
president, General Foods Cor- 
poration; Major F. W. Nichol, 


vice-president and general man- 
ager, International Business Ma- 
chines Corporation, and George P. 
Johansen, secretary-treasurer, Ad- 
vertising Distributors of America. 
Harry R. White continues as 
executive secretary, a position he 
has held for the past 11 years. 


Breier Names Agency 


Marcus Breier’s Sons, New York, 
has appointed Frederick - Clinton 
Company, New York, to handle 
advertising for Bantamac sports- 
wear and Briar Club sweaters. 
Consumer and men’s wear trade 
publications will be used. 


Reeves Rejoins JWT; 
Funk, Steedman Shifted 


Raymond Reeves, formerly with 
the U. S. Department of Com- 
merce as regional business con- 
sultant for the seven western 
states and previously research di- 
rector of the San Francisco office 
of J. Walter Fhompson Company, 
has rejoined the agency and is 
attached to its New York office. 

Leslie J. Hannah, formerly pro- 
motion manager of Country Gen- 
tleman, Philadelphia, has joined 
the agency’s San Francisco office. 
Dawson Funk has been transferred 
to the Los Angeles office to handle 
copy, replacing Gordon Steedman, 
who has returned to the San Fran- 
cisco copy department. 


Names LaPorte & Austin 


Doehler Metal Furniture Com- 
pany, New York, has terminated 
its relationship with Albert Frank- 
Guenther Law, New York, and has 
named LaPorte & Austin, New 
York, to handle its advertising. 
Frank Casey, vice-president of 
LaPorte & Austin, is the account 
executive. 
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After several months on the Pacific Coast, where he has been In } 
resting and recuperating from overwork, Chet LaRoche, chairman Was 
of the War Ad Council, has returned to his desk and taken up his Treast 
numerous duties. . . Marjory Lee Ashby, daughter of Aubrey 1, last W 
Ashby, v.p. and general counsel of NBC, recently became the bride the no 
of Capt. Joe B. Morningstar, Army air forces. . . ee 

War Dept. reports that Lt. Henry S. P. Kress, former adman with | aig 
G. E. Hatch Advertising, New York, and past pres. of the Assn. of Treasu 
Advertising Men, has been missing in action over Germany since ads, ra 
April 11. . . Members attending the ANA convention at Rye, N. . * nels. 
were treated to an informal show staged under the supervision of Poin 

Thomas H, conside 
2 Young, ad direc- candid 
ter a= Ui dnve 6 
: R, Gan 
Rubber Co., who War F 
introduced Paul “it is | 
Hollister, CBS ey 
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tertainers were and pr 
by courtesy of Gambl 
CBS... . 5,0 
’ salesm<¢ 
Thomas D’Ar- nite & 
cy Brophy, pres. § jenomi 
a , of Kenyon & § americ 

IN ENGLAND NOW—At the right is Charles Pumpian, Eckhardt, has To 
one-time media director of Henri, Hurst & McDonald, accepted chair- charact 
Chicago, now on active service with the naval reserve manship of the Gamble 
in England. Attached to a bombing squadron, he has public relations official 
been made a lieutenant commander. Everything is ready committee of § 482i 
for Hitler and D Day—but Americans on this side of the’ next fall’s Na- and ou 
water, he says, know more about the invasion date than tional War Fund sored t 
he does. é date, cc 
campaign. ., Whil 
Larry Bennett, v.p. of McCann-Erickson, is chairman of the adver- § was int 
tising and publishing group of the Greater New York Fund cam- date fre 
paign, while Sherman K. Ellis is chairman of the advertising and § bond a 
professional section. . . use of 

Lt. James B. Kobak and Mrs. Kobak became the proud parents pr 
of a baby boy, born at Alexandria, La., where the lieutenant is ear 
stationed with the headquarters staff of the artillery division. This appeals 
event, in case you didn’t know it, makes Edgar Kobak, exec. v.p. 
of the Blue Network, a proud grandpappy.. . 

Arthus S. Garrabrants has been granted a leave of absence from Purdy 
Chas. A. Vautrain Associates, Holyoke, Mass., to join the Red Cross. § Ads i 
He was one of the original founders of W. I. Tracy, Inc., now Tracy, A. R 
Kent & Co., of New York. . . York, m 

Kathleen Hoagland, whose novel of small-town life in Ireland, § finished 
“Fiddler in the Sky,” has been published by Harper & Bros., is the J %0l st 
wife of Clayton Hoagland, editorial writer with the New York Sun me 
since 1929. Her first writing appeared in the Sun’s book review a 2 
pages. . Three charter members, William Brockhausen, J. B. f», 2 we 
Higdon and I. L. Kaufman, were honored when the San Antonio § lican, R; 
Advertising Club recently celebrated its silver anniversary. .. J pany he 
Leonard Dreyfuss, pres. of United Advertising Corp., New York, § advertis’ 
has been named chairman of the Newark chapter of the American § 22d maii 
Red Cross. . . Keyed 

: : . plus kn 

To regain his health, Walter A. Burke, assistant gen. mgr, Bar, direc 
McCann-Erickson, San Francisco, has taken a leave of absence. § execytiy, 
Gordon Schonfarber, pres.-treas. of Gordon Schonfarber & Asso Jof war 
ciates, Provi- reside in 
dence, has been of the P 
reelected to his gM 

fifth straight —, 

y ber 
term as head of Jersey 
the Better Busi- New Yor 


ness Bureau... . 


A. R. McEwen Cantie 
Jr., v.p. of Ox Hubert 
Fibre Brush Co., Lewis & | 
Frederick, Md., joined th 
headed the com- & Co., Ne 


mittee at a serv- 
ice recognition 
ceremony for 
more than 100 
employes asso- 
ciated with the 
firm from 20 to 
§5 years... 
Jerome B. Gray, 
of Gray & Rog- 
ers, Philadelphia 
agency, is now 
settled in his new home, the famous Dower House once occupied 
by novelist Joseph Hergesheimer. . . 

In recognition of his accomplishments in promoting a _ betlé 
understanding of business and industry, Eric Johnston, pres. of the 
U. S. Chamber of Commerce, was awarded the silver medal ® 
achievement by the Poor Richard Club of Philadelphia. . . Ralpt 
Nicholson, pub., New Orleans Item, chairman, and nine other cal 
paign leaders were given awards for putting the city’s biggest Ret 
Cross drive over the top. . . 

Capt. Melvin Freeman, son of Charles A. S. Freeman, Ganne 
Newspaper executive, is reported safe after floating for a day apt 


es 


20TH ANNIVERSARY—Frederic A. Williams (centet) 
president of Cannon Mills, is doing the talking wil 
Stanley Phillips (left), vice-president and general sim 
manager of the company, and Harry A. Batten (right 
president of N. W. Ayer & Son, listen. Shot was tall 
at the recent New York dinner given by Cannon @® 
Ayer to mark the 20th anniversary of the first consum@ 
ad placed by the former. 


: THE 
night in a small rubber boat between Jap-held islands in “§NEw op;) 
Pacific. After his rescue he wrote his parents “to forestall THE 


rumors you may hear’. . . Staff members played host at a surp™ 
birthday party for John W. Elwood when he arrived to assu 
managerial duties at KPO, San Francisco, which has just mow 
into its new Radio City home. . . Newest NBC Chicago fathe 
W. J. McEdwards, a.e., whose son, Douglas James, was born AP 


24. The McEdwards have two other children, both girls. . . 
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: treasury Cautions 
| Against Politics 
in War Bond Ads 


an Washington, D. C., May 16.—The 
sis Treasury Department appealed 
‘. jast week to all media to protect 
the non-political nature of the 5th 
de War Loan drive, by turning down 
litical parties, committees or 
th candidates who want to sponsor 
of Treasury newspaper and magazine 
ice ,ds, radio transcriptions or outdoor 
els. 
Mpointing out that “there will be 
. considerable discussion of politics, 
oe candidates and issues,” when the 
Oe drive gets under way June 12, Ted 
S. R. Gamble, national director of the 
vho War Finance Division, wrote that 
aul “it is important that there be no 


isunderstanding of the non-po- 
7 itical stature of the war bond 
> of | campaign.” 


and “Jyst as invasion and the win- 
ion. ning of victory is everybody’s job 
en- and responsibility, so is the sale 


vere and promotion of war bonds,” Mr. 
of Gamble wrote. “Numbered among 
the 5,000,000 volunteer war bond 
salesmen are people of all parties, 


‘Ar- races and creeds, with one common 
ores. denominator: They are all true 
_ & J Americans.” 

has To protect the non-political 


lair- character of the campaign, Mr. 
the Gamble said, “we request that the 
official Treasury newspaper or 


a magazine ads, radio transcriptions, 
e. and outdoor panels not be spon- 
Na- § sored by any one political candi- 
Fund § date, committee or party.” 
ree While officials said the letter 
iver- was intended to prevent a candi- 
cam- — date from wrapping himself in war 
; and bond ads to appeal to the public, 
use of the expression “any one” 
ts indicated that the Treasury would 
rents @ not object to cooperative sponsor- 
int 8 § chip or joint sponsorship of the 
a appeals by opposing candidates. 
from | Purdy Uses Newspaper 
Cros. | Ads in ‘Own Back Yard’ 
Tracy, § A. R. Purdy Company, New 
York, manufacturer of Planet cold 
eland, § finished steel, tubing, spring steels, 
is the | 001 steel and drill rod, has 
k Sun launched its first newspaper ad- 
- vertising campaign, scheduling a 
revieW FE cries of eight 450-line insertions 
J. B. Bon a weekly basis in the Repub- 
ntonio § lican, Rutherford, N. J. The com- 
ry. .. Bpany heretofore has confined its 
York, § advertising to metals, purchasing 
yerican § 22d maintenance publications. 
Keyed to the slogan, “War steels 


plus know-how,” the Purdy ads 
are directed to purchasing agents, 
executives, owners and managers 
of war plants and businesses who 
reside in Rutherford, as do many 
of the Purdy executives and per- 
sonnel, despite the fact that the 
plant is in New York. The series 
may be run in other northern New 
Jersey papers. Rickard & Co., 
New York, handles the account. 


Canfield Joins Rickard 


Hubert Canfield, formerly with 
Lewis & Gilman, Philadelphia, has 
Joined the creative staff of Rickard 
& Co., New York. 
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General Foods Readies 
New Cereal Syrup 


After two years of research a 
method has been perfected for 
making fine quality syrups from 
starchy cereal grains other than 
corn, and the process is now in 
commercial production, according 
to Thomas M. Rector, vice-presi- 
dent in charge of research and 
development for General Foods 
Corporation, New York. 

Several cars of sorghum grain 
syrup have already been produced 
and sold. Rye, being the most 


available grain at present, is ex- 
pected to be the raw material for 
the bulk of the new product. 


Miss Hendriks Named 

Gertrude Hendriks, formerly 
with Mitchell-Faust Advertising 
Company, Chicago, has joined the 
All-American Girls Professional 
Ball League, Chicago, as. public re- 
lations director. The league was 
organized and financed last year 
by Phil K. Wrigley, gum manufac- 
turer, to provide additional out- 
door entertainment for war work- 
ers. 


Joins Pan American 


Louis F. Czufin, formerly with 
Murray Breese Associates and 
Street & Finney, New York agen- 
cies, has been named advertising 
production manager of Pan Ameri- 
can Airways, New York, succeed- 
ing Kenneth C. Gunter, who has 
been appointed acting advertising 
manager. 


Seeks FM, Tele Permits 


Associated Broadcasters, Inc., 
owner and operator of Station 
KSFO, San Francisco, has applied 


51 


to the FCC for television and fre- 
quency modulation permits. Re- 
questing permission to use a fre- 
quency of 43,100 kc, the station 
plans a coverage of an area of 
approximately 15,000 square miles. 


ADDRESSING 
FILL-IN 


John a McElwain & Co. 


A DIRECT MAIL SERVICE 
Phones Webster 2336-7 
607 S. DEARBORN S8T. CHICAGO 


LIVESTOCK 
FARMERS 
ARE 


IMPORTANT 


PEOPLE 


Jhe Demand for Meat Never Falters 


HE foundation of every good meal is the 
meat dish—and the American people are 
meat eaters. As a result, there is never a time 


when the owner of 
ready cash market. 


meat animals is without a 


The livestock system of farming continues to 
demonstrate its soundness. It is conservative, 


it is safe, it is sure. 


No man ever goes broke 


producing his own animals and marketing his 
crops through those animals, provided he keeps 
them healthy and avoids speculation. 


Farming the livestock way maintains soil fer- 
tility, distributes labor evenly throughout the 
year, permits grazing of rough land unsuited 
for tillage, utilizes fodder and feed that other- 
wise would be wasted, converts crops into 


animal products of 


higher value to man and, 


by reducing the bulk, cuts the cost of shipping 


nn 


THE - 


the output of the farm to market. Because live- 
stock farming is efficient farming, those engaged 
in it are the most substantial and the most con- 
sistently prosperous in agricultural America. In 
every community the livestock farm is conspicu- 
ous for its large acreage, fine home, modern 
buildings, up-to-date equipment, good livestock 


and superior crops. 


Issued daily from the four basic livestock 
markets, The Corn Belt Farm Dailies provide 
an unparalleled service vital to the production 
and marketing of our annual crop of six billion 
dollars worth of cattle, hogs and sheep. These 
publications are thoroughly read every day 
by important people -— livestock farmers. 


This is the most valuable circulation in the 


agricultural field ! 


_ THE CORN BELT FARM DAILIES 


GENERAL OFFICE: UNION STOCK YARDS, CHICAGO 2, ILLINOIS 


CHICAGO DAILY DROVERS JOURNAL @ KANSAS CITY DAILY OCROVERS TELEGRAM 
OMAHA DAILY JOURNAL-STOCKMAN @ ST. 


PUBL 


a a a 


LOUIS DAILY LIVESTOCK REPORTER 
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tatives Available,” 50 cents a 


The Advertising Market Place 


The rates for this department are as follows: “Help Wanted,” 
“Positions Wanted,” “Representatives Wanted,” and ‘“‘Represen- 


cash with order. All other classifications (single insertion rates): 
% in., $2.75; 1 to 3 in., $4.75 per inch. 


line, minimum charge $2. Terms 


HELP WANTED 


HELP WANTED 


WANT A BETTER JOB? 


Copywriters, art directors, ad managers, ra- 
dio directors, needed now = Som. Chi- 


SALES OPPORTUNITIES 


PERSONNEL CONSULTANTS 


‘‘matching men and jobs’”’ 
8 Seuth Michigan Avenue ANDover 3129 
CHICAGO 
(Solid firms secki sound men only are 


Circulation Director, successful busi- 
ness newsletter, $5,000 and unlim- 
ited earning opportunity. Our em- 
ployees know about this ad. Send 
record. 

Box 4818, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


WANTED — Combination copy and 
production man. Medium size agency 
handling national accounts has open- 
ing for seasoned production man 
who can handle production and as- 
sist in copy department on merchan- 
dising plans and copy. Please state 


ti 
HELP WANTED HELP WANTED POSITIONS WANTED Adver 
ARTIST to head department with LAYOUT MAN ADVERTISING BRAINS ~— 
one of the outstanding Outdoor ad- for Advertising Agency FOR HIRE Can, 
vertising firms in business. Prefer-| Opportunity with 4-A Ohio Agency Copy—Space—Layout—Production— 


ably experienced this medium. Posi- 
tion definitely permanent. Live West- 
ern city 150,000 with exceptional 
Post-War prospects. Write The 
Hayward Larkin Co., 915 W. Mallon 
Ave., Spokane, Washington. 


ADVERTISING, PUBLISHING 
SALES AND MERCHANDISING 
« POSITIONS 
FRED MASTERSON 
SINCLAIR-MASTERSON 
PERSONNEL 
310 S. MICHIGAN, CHICAGO 
20 YRS. ADV. EXPERIENCE 
SALESMEN TO SELL ADVERTIS- 
ING NOVELTIES. Complete line. 
Compact sample outfit. Liberal Com- 
missions. WEINMAN BROS., Est. 1919, 
325 N. Wells, Chicago. 


PRODUCTION MANAGER 
WANTED 


For good sized advertising agency 
in Chicago. 
Box 4806, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


solicited) 


portunity. 


s. 


ary desired, etc. 


SAN FRANCISCO 
. Office of one of country’s 
largest advertising agencies wants 
young man with a er agency ex- 


iving past experience, sa 


conditions. 
know of this ad 


your past experience and connec- 
tions. Confidential. 


Box 4813, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


Excellent op-| Four men wanted: copywriter, pro- 
Very pleasant working | @uction man, publicity man, account 
Our present personnel| executive, by medium sized, fully 


recognized agency in middle-west- 
ern city of 100,000. Congenial work- 
ing conditions. These men may now 
be with agency, or manufacturer, or 


Excel 


ent alge Layout Man. Splendid opportunity| may have just received honorable 
-|for one who can do comprehensive | discharge from military service. In 
All replies strictly | layout and some finished pen and|your reply, state age, education, 


confidential. Our staff knows of this|ink work. Excellent working con-| qualifications, draft status and sal- 


ad. Address Advertising Agency, P.| ditions. State age and salary. 
Box 4820, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


oO. 


Box 3498, 
Francisco 19, Calif. 


Rincon Annex, San 


ary desired. 
Box 4758, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


UNITED STATES REPRESENTATIVES . . . 


for layout man who can do visuals 
and render finished layouts. 

Box 4792, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


COPY AND CONTACT MAN 
For a man who would like to live 
in a Midwest city, and who has suc- 
cessful experience in writing and 
contacting important accounts, there 
is an opportunity in a 4-A agency. 
Experience should include industrial 
accounts. Write in confidence giving 
complete information regarding ex- 
perience, age and present earnings. 
Box 4773, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
George Williams 
COMMERCIAL PERSONNEL 
Advertising & Publishing Positions 
209 S. State St. — Chicago, Ill. 


ARTISTS 
Best prices paid for original designs 
for Christmas and Birthday Greeting 
Cards, also Gift Wrapping papers. 
Write for information or submit de- 


Publicity — Promotion— Mer 
ing. All these vital advert: Push 


phases are embraced in the success: 
ful and prolific advertising back. 
ground of this versatile 32 year old for i 
honorably discharged “Tdea-Mans 
He has had 14 years of diversifieg Co’ 
account experience covering agen ( 
cies and manufacturers. Naturajjy | your CU 
he is now employed—as Advertigin. y . 
Manager of a large manufacturer 
but desires another connection ,, § start th 
Chicago that has definite post-war | offers tl 
opportunities. ry ae 
Box 4810, ADVERTISING agp jf 2neeT. 
100 E. Ohio St., Chicago 11, Ii}, Ball E 
Versatile Woman Writer, now wii Ind., 1s 
newspaper es maawe to radio 1944 adi 
mag., or public relations. ; : 
experience. Agency | wife pre 
Box 4807, ADVERTISING AGRE 
100 E. Ohio St., Chicago 11, Ij, 
ACCOUNT EXECU TIV E—Tho: J and “wh 
oughly experienced copy and pro. §. tic 
duction. Has own business noy |” na 


100 E. Ohio St., Chicago 11, Ill. 


Free lance popular aviation copy 
quiz, game, premium, promotional 
material, booklets for juveniles. Au- 
thor with name background in field. 
Box 4816, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


AGENCIES ... ATTENTION! 
Sales Promotion Executive, unusual 
background would equip for Copy 
Chief post, $15,000 bracket; now 
holding important Chicago position 
not in Agency field, in capacity too 
limited to absorb full capabilities; 
thoroughly experienced every phase 
Advertising, Merchandising, all me- 
dia; highly creative visualizer, 
strong on copy; can take on assign- 
ments “pinch-hitting’” for ONE 
Agency with man-power problem or 
act as Counsel, free lance. Might 
consider full time responsibility 
New York, Chicago or San Fran- 
cisco if post-war potentialities ex- 
ceed those of present connection. 
Box 4817, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


ADVERTISING 
15 years selling experience in field 
of advertising. Successful back- 
ground. Honorable discharge from 
Army. Will travel. 
Box 4803, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


Executive Secretary. Proven ability, 
Radio-Advertising. Highest recom- 
mendations. Considering change. 
Box 4812, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


HANDY MAN for small agency or 
industry. Creative youngster can 
help you keep a lot of irons hot. 
Nimble, disciplined imagination 
works fast on words, pictures, mu- 
sic! Planning? Copy? Art? Pro- 
duction? CAN DO! M. A. degree, 
and five years art school. Available 
now. Chicago pref. Navy discharge. 
Box 4811, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


oot agency and advertiser rela. 
ons. 

Box 4815, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill, 


TRADE-PAPER 
SPACE SALESMAN 
wishes to correspond with publishe 
wanting sales in eastern territory 
from New York City. Commissio; 
basis. Wide experience several fiel& 
especially industrial. No high pres. 
sure but constructive selling tha 
builds volume. Highest reference 
Box 4805, ADVERTISING AGE 
330 W. 42nd St., New York 18, N.Y 


Aggressive space salesman with sir 
years experience wants a new ani 
better connection with a live 
consumer or trade magazine in New 
York City area. Draft exempt. 
Box 4804, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. ¥j 


BUSINESS OPPORTUNITIES — 


Suecessful experienced publisher, jp. 
terested invest services, capital, go- 
ing firm. Also open to represen 
on Commission basis. Al publica 
tions, Greater New York or Easten 
area. 
Box 4802, ADVERTISING AGE 

330 W. 42nd St., New York 18, N.Y 


AN OPPORTUNITY FOR 

A BUSINESS PAPER PUBLISHER 
You are interested in building no 
for satisfactory post-war advertis 
ing schedules, as well as for presen! 
business! Our many years of expe. 
rience in developing and holdin 
business paper advertising are nov 
available to publishers of two « 
three strong books. Each magazin 
will receive full attention. Terr 
tory covered is the central and mii 
west states. Both men in this enter 
prise are draft exempt and have th 
best of records and highest refer 
ences. Write and we can arrang 
an interview. 

Box 4821, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 


Babb Joins Johnson 


Jervis J. Babb, formerly vice- 
president and general manager of 
Booth Fisheries Corporation, Chi- 
cago, has been named executive 


vice-president of S. C. Johnson t 
Son, Racine, Wis., manufacturer @ 
wax products. He will be engage 
in sales, production and researt 
activity and will supervise post 
war planning for the company. 


0 PEOPLE COULD SEE WAR 


JULY 21, 1861, troops on the Civil 
War battlefield of Bull Run cast 
curious glances at a new kind of 
camp follower. It was Matthew 
B. Brady, whipping up to the front 
lines in his lurching “darkroom on 
wheels,” pioneering news history as 
the first of war’s camera reporters. 

Today in 700,000 Canadian homes, 
two-and-a-half million readers see 
the war in the rotogravure picture 


NEW YORK ® CHICAGO @ BOSTON ®@ DETROIT 


section of the Star Weekly. In no 
other Canadian publication does 
your advertising reach an audience 
like this! And remember, “‘roto”’ is 
just one of many Star Weekly 
features . . . including fiction, arti- 
cles, comics, cookery pages and 
cabled stories. They all add up to 
make Canada’s best-selling advertis- 
ing medium the outstanding builder 
of “best-seller” advertised lines. 


. WARD-GRIFFITH COMPANY, INC. 


ATLANTA @ SAN FRANCISCO ® SALT LAKE CITY 


Experience includes: 


Copy — Rough layout — 
ning — Sales and Purchasing. 

Cemplete detail in production and mechanical 
preparation, from rough layout tc completion, of 
all types of printed literature, point-of-sale mate- 
rial, 24-sheet posters, bulletins and spectaculars. 


Full knowledge of media selection and market 
analysis, including National Magazine, News- 
paper, Trade and Class publications. 


signs. Prompt payment or return| Servicing substantial annual billing § publicat: 
guaranteed. Address Art Director,| Best references both business anj il “y 
Dept. AA, Janes Art Studios, Roches-| Personal. Seeks better opportunity : ; 
ter 5. N. ¥. with aggressive agency. their € 
Box 4814, ADVERTISING AGE ff ying B: 
POSITIONS WANTED 100 E. Ohio St., Chicago 11, I), liable r 
Let me edit your employee publica- 51 Ise 

tion. Experienced. Can handle all er he AVAILABLE Book.’ ” 
phases without supervision; reason- | Live-wire representative will adi fn adc 

able cost. publication, general or specialized P 
Box 4819, ADVERTISING AGE Aggressive mid-west coverage, Rx. culating 
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YOUNG EXECUTIVE AVAILABLE | 
FOR RIGHT POSITION 


Young man, in early thirties, ready and eager to tackle a man 
size job. Fourteen years of completely rounded advertising and 
sales promotion experience. At present employed in an execu- 
tive capacity by one of the country’s largest national adver- 
tisers. Formerly with a creative lithographer, an agency and 
department store. Three years at university and two years of 
extension study. Conscientious — Sincere — Capable. Draft 
exempt but no physical defects. Married and family. 
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Merchandising — Plan- 


Most interested in a position as advertising manager for a 
medium size manufacturer in the consumer field. Salary re- 
quirements depend upon position and locality—$4,200 minimum 
to start. Now located near Chicago but for right offer will move 
anywhere. Reply Box 4796, Advertising Age, Chicago 11, Ill. 
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Biertising Age, May 22, 1944 
Can, Jar Makers 
Push Campaigns 


for Home Canning 


(Continued from Page 1) 
your customers unknown substi- 
jute brands.” Urging dealers to 
art their sales drive now, Kerr 
offers them a 14 x 38 inch store 


triotic “You Too Can Serve” slo- 
gan, are available to dealers, 

With all government restrictions 
removed, Crown Home Use cans 
are now being made in accordance 
with the highest prewar standards 
of material and workmanship, 
dealers are told by the Home Can- 
ning Division, Crown Cork & Seal 
Company, Baltimore. Declaring 
that “this year the demand for 
Crown Home cans will be greater 
than ever,” the company urges the 
dealers to stock up with them now. 
They are available in popular 
sizes, in three styles, with lids 
available with rubber gaskets. The 
cans are packed in cartons of 50 
and 100. 


Others Make Appeals 


The Cupples Company, St. 
Louis, Mo., is telling dealers that 
its Presto Duraglas Mason jars 
will bring them “quick sales... 
profits.” Millions were sold last 
year, the company says, urging 
dealers to “cash in on the big de- 
mand.” It also urges retailers to 
stock up with Presto three-piece 
glass-top closures, which fits both 
Presto Mason jars and other stand- 
ard makes; Cupples No. 10 top- 
seal rings; and Good Housekeep- 


er. 
i Brothers Company, Muncie, 
ind. is informing dealers that its 
1944 advertising will build house- 
wife preference and tie in with the 
nation’s food programs. It will 
ntinue its straightforward “how” 
and “why” educational advertising 
in national magazines and farm 
ublications, and over the radio 
wil “urge women to redouble 
their efforts to conserve food, 
ysing Ball jars, following the re- 
liable methods of the ‘Ball Blue 
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In addition, the company is cir- 
culating among thousands of 
women meeting in home economic 
clubs and other groups an educa- 
tional sound film on home can- 
ning. Displays, featuring the pa- 
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“The most talked-of 
=pusiness 
n America today! 


publica: 
Eastern 
AGE 
18, N.Y 
OR 
ISHER 
ing no 
In 1807, a new American industry was born when 
a Philadelphia druggist compounded the first 
flavored, carbonated soft drink. In the century 
and a half that have elapsed, there has developed 
a most amazingly successful and uniquely Ameri- 
an industry, with an annual (wartime) sale of over 
seventeen billion bottles! 


vd vertis 
| presen! 
of expe 
holding 
are now 
two of 
nagazine 

Terri: 
ind mii- 
is enter 
have the 
st refer: 
arrangt 


AGE 
1, Ti. 


The bottled soft drink industry is one of the most highly 
echanized in America; it services a million and a half 
butlets ; operates 80,000 trucks in peak season; uses enor- 


hnson & 
turer a 
engage 
researt! 


se pot#mous quantities of sugar, chemicals, bottles, cases and a 
‘pany: Bong and varied list of allied products. The bottled soft 


irink industry has weathered other wars ... and it is 
eathering the present one. It has withstood depressions 
mend fierce competitive attacks; it continues, however, to 
prow larger and stronger each year. Because its future is 
80 bright, because its products are so popular everywhere, 
ind because its members are among the country’s most 
Aggressive merchandisers, nationally and locally, the 
bottled soft drink industry has become the most talked-of 
business in America today. 


perving this industry since 1882, and responsible in many 
lays for its growth and development, is the trade’s domi- 
ant publication, NATIONAL BOTTLERS’ GAZETTE: Now in its 
sixty-third year, NATIONAL BOTTLERS’ GAZETTE has long 
been regarded as “The Bottler’s Bible”. The only A.B.C. 
Publication in, the beverage field, NATIONAL BOTTLERS’ 
AZETTE Offers advertisers the most effective and economi- 
al medium for reaching the nation’s 6500 bottling plants. 
A.B.C. audit for period ending December 31, 1943 shows 
otal distribution of 6273 copies.) 


hat can you sell to this fertile market? 


Story Of An Industry” is a brochure 
pecially prepared for advertisers and ad- 
ertising agencies to present a general pic- 
a ve of the bottling industry’s operations. 
e- tis available upon request, without cost 
obligation. 


u. QPATIONAL BOTTLERS’ GAZETTE 


Keller Publishing Company, Publishers 
0 Broad Street, New York 4, N. Y. 


publication serving 
the beverage industry) 


ers two-piece vacuum caps, 
which production is limited. 


GUILD REPORTS ON SURVEY 


Toleco, O., May 16.—More than 
half of the housewives questioned 
by the Home Makers Guild of 
America indicated in the latest 
survey for Owens-Illinois Glass 
Company that they are planning 
to increase from 10 to 100% their 
home canning of fruits, vegetables 
and jellies. 

The majority of these women, 
scientifically selected by the con- 
sumer research group to represent 
a true cross-section of the coun- 
try’s population, plan increases 
from 10 to 25%. 

Economy was listed by 50% of 
the consultants as the main reason 
for canning at home in 1943. 
Other reasons given were to pre- 
serve surplus from Victory gar- 


on 


dens, to help stretch ration points, 
patriotic effort, to add variety to 
menus, and to take advantage of 
low prices on food during the can- 
ning season. 

Victory gardens will supply all 
of the vegetables slated for home 
canning by 35% of the consultants; 
32% will obtain part of their vege- 
tables from the Victory garden and 
supplement with farmer’s pro- 
duce; 10% say their own gardens 
will supply some vegetables and 
that they will buy the rest at re- 
tail stores. All vegetables to be 
canned or glassed will be pur- 
chased by 23% of the women from 
farmers and grocery stores. 

Indicating that education on the 
need for pressure-canning of many 
foods is bringing results, the 
women listed the pressure cooker 
as the method that will be most 
widely used in 1944. Home can- 
ning supplies during 1943 were 


53 
reasonably adequate, according to 
the Guild consultants. Largest 


percentage unable to obtain needed 
supplies was the 16% who said 
they were unable to get sufficient 
sugar. 


Negro Publishers Meet 


Negro Newspaper Publishers 
Association will hold its fifth an- 
nual convention in New York June 
15-17. More than 45 newspapers 
are expected to send representa- 
tives. 


JOIN A NETWORK! 


Exchanging confidential information on agency 
operating problems at conventions and by 
monthly publication gives you a big edge on 
non-affiliated competition. Branch office serv- 
ice in leading cities provides national scope, 
impresses clients and prospects. Franchises in 
a leading network open in Boston, Detroit, St. 
Louis, Washington and several smaller cities. 
Inquiries invited. Vaughn Weidel, Ex, Sec., 
104 W. 70., NYC 23 
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... In a Neighborly Mood 


They can turn word-of-mouth advertising to 


your account by repeating the pleasant experi- 


ences they have had and the new uses they have 


found for your product. The up or down swing in 


the sales volume of any product sold in Northern 


them of your brand 


CLEVELAND 


vy REPRESENTED BY NBC SPOT SALES vy 


Millions stay tuned to the 


National Broadcasting Company 
It’s a National Habit 


Ohio is in their lap. They like what they know .. . 
and like to be reminded of it. Keep reminding 


name over WTAM. The 


COST is only $.000073 per Housewife. 


America’s No. 1 Network 


A Service of Radio 
Corporation of America 
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Town Hall Board 
Approves ‘Digest’ 


as Forum Sponsor 


New York, May 16.—The board 
of trustees of Town Hall, at its 
annual meeting today, voted ap- 
proval of the Reader’s Digest as 
sponsor of “America’s Town Meet- 
ing of the Air,” effective Sept. 
7 for 39 weeks, over 170 sta- 
tions of the Blue Network. 

Marking the first time that the 
radio forum will be aired under 
commercial sponsorship, the pro- 
gram will continue in its regular 
Thursday spot 8:30 to 9:30 p. m., 
EWT. For the past nine years it 
has been presented jointly by 
Town Hall and the Blue Network 
as a sustaining program. 

Contractual terms disclose that 
the Digest will have no part in 
selection of the program’s topics 
for discussion or the speakers pre- 
sented each week. This function 
will continue to be vested solely 
with Town Hall, of which George 


V. Denny Jr. is president, and also 
moderator of the forum. 

“Town Meeting” presents noted 
individuals from all branches of 
business, industry and govern- 
ment, who take opposite views on 
selected topical subjects, often 
becoming embroiled in heated de- 
bates requiring moderator Denny’s 
keen resourcefulness in cooling 
things off. It has been “on the 
market” for some time, with sev- 
eral of the nation’s biggest cor- 
porations and advertisers being 
mentioned from time to time as 
possible sponsors of the program. 

Batten, Barton, Durstine & Os- 
born is the agency for Reader’s 
Digest. 


Turns Down Coty Offer 


The New York Board of Esti- 
mates last week flatly rejected the 
oer of Coty, Inc., to sponsor 
Mayor LaGuardia’s weekly “Talk 
to the People” over an unnamed 
radio station. 

“It is preposterous for anyone 
to consider seriously a contract by 
this board to hire out the mayor,” 
declared Controller Joseph D. Mc- 
Goldrick. “This board has no con- 
trol over the mayor or the con- 


tent of his utterances. Any such 
arrangement is clearly in violation 
of sound public policy.” 


Starts First Program 


The Sperry Corporation, New 
York, will enter the radio field 
Sunday for the first time in its 
history with a series of Sunday 
morning reports on the progress 
of the European war by Paul 
Manning on WOR, New York. 
The programs, presented on an 
institutional basis, 11-11:15 a. m., 
EWT, will emanate from a BBC 
studio in London, where Mr. 
Manning is stationed as a combat 
correspondent. 

According to Robert H. Hinck- 
ley, assistant to the president of 
Sperry, the purpose of the pro- 
grams, in addition to interesting 
the public at large, “is primarily 
to help workers of the various 
companies which comprise the 
Sperry Corporation keep up to 
date on the progress of the war 
across the Atlantic.” Mr. Hinckley 
added that “from time to time, 
Paul Manning will tell employes 
how the equipment they build is 
helping to win the war on the 
land, sea and in the air.” So that 


all employes will hear Mr. Man- 
ning’s reports, Sperry has arranged 
for the programs to be piped over 
public address systems in the 
various plants during lunch hour 
the Mondays following the WOR 
broadcasts. Young & Rubicam, 
New York, is the agency. 


Takes Mutual Show 


Lewis-Howe Company, St. 
Louis, manufacturer of Tums and 
NR (Nature’s Remedy) tablets, 
will sponsor “The American 
Women’s Jury” over the Mutual 
network, beginning May 30. The 
program has been carried five 
times weekly as a Mutual sus- 
tainer since the first of the month. 

Heard under commercial spon- 
sorship in behalf of NR, the pro- 
gram, which simulates a court- 
room drama in which 12 house- 
wives, selected from various wo- 
men’s clubs and societies, render 
verdicts on problems faced by 
American women, will be broad- 
cast Tuesdays and Thursdays 1:45 
to 2 p.m., EWT. It will continue 
to be heard on a sustaining basis 
Mondays, Wednesdays and Fri- 
days at the same time. 

Depending on listener accept- 


THIS 
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PUBLIC “SERVICE. 
A PRIVILEGE. 


ier “Ne cae 


“CHAIR”’ 


HAS me TO SPEAK 


; OBLIGATION, 
>PPORTUNITY 


This “‘chair’— the chair of Mayor in Los 
Angeles — is given time to speak over KFI 


Mayor Fletcher Bowron 
Says: “KFI renders an in- 
valuable service to the Citi- 
zens of Los Angeles by 
allotting time to the office 


ei Advertis 
ance of the program, Lewis-Ho 
may consider sponsoring the show 12 90 
five times weekly after the sum ad 


mer. Roche, Williams & 
New York, is the agency. Cleary, Ran¢ 


Hastings Signs Godwin 


Hastings Mfg. Company, Hag 
tings, Mich., has signed a 52~wee} 
contract with the Blue to spongo 
Earl Godwin’s news commentarj 4 
from Washington, D. C., on 110 990,000 1 
stations, starting July 7, The 
company, which makes Piston 
rings, will present Godwin Friday magazine 
10-10:15 p. m., EWT. Keeling ¢ } tional Pr 


Co., Indianapolis, is the agency, | dealers 
Ford Extends Series  o 


Ford Motor Company, Detroit, J 900,000 1 
which sponsors quarter-hour pro. f for replé 
grams at 8 p. m., Monday thro 
Sunday on the Blue, has purchaseg proxima' 
an additional 15 minutes for jt§ quired f 
Saturday night show, “Early § during 
American Dance Music,” nowfpeace. / 
heard 8-8:30 p. m., EWT. Fon campaig! 
also sponsors “Watch the Worlg{ specific 
Go By,” Monday through Friday {three bt 
and on Sunday, the “Greenfiel{ff two-colo 
Village Chapel Service.” All three month, i: 
shows are on 161 stations, and apf prides. 
placed by J. Walter Thompsoffa soldie 
Company, Chicago. : 


Quaker Oats Signs Full Blue 


Quaker Oats Company, Chicagy 
on June 19 will start the “Auy 
Jemima Show” for Aunt Jemim 
pancake flour on the comple 
Blue Network, Monday througiigas rans 
Friday, 10:40-10:45 a. m., EW?its regu 
The contract is for 52 weeks anj | 
Sherman K. Ellis & Co., Chicagy 
is the agency. 


Off for Summer 


General Food Corporation 
“Kate Smith Hour” will take 
13-week hiatus of the regular Fy 
day 9-9:55 p. m., PWT, program 
over CBS beginning June 16 anj 
continuing through to Sept. { 
First of the fall broadcasts y 
be Sept. 15. 

During the hiatus the “Maxweli 
House Iced-Coffee Time’ program 
will occupy the 9-9:30 p. m. tim 
period. Benton & Bowles handled 
the account. 


Vick Plans Show 


Vick « -mical Company ani 
affiliated companies start sponsor 
ship of a new program on CB 
beginning July 2. Contracted fo 
52 weeks during the 8 to 8: 
p. m., PWT, Sunday night perio 
through the Morse Internationa 
the program will feature a dr 
matic series. oF 


‘Burns and Allen’ Off 
Contrib 


Lever Brothers’ “Burns a 
Allen” show heard Tuesdays fro 
6 to 6:30 p. m., PWT, on CBS, wi 
take an eight-week hiatus aflé 

been th 
in the ¢ 
38% rs 
increas 


Young & Rubicam handles t 
account. 


du Pont Makes New 
Synthetic Detergent 


Soap which will remove dirt # 


each week. Thus, the people of Los An- 
geles have the opportunity to hear di- 
rectly from the man in office concerning 
the conduct of their city government. 


This is democracy in action. 

Such public service has been 50,000 Watt 
Station KFI’s privilege, its obligation, and 
its opportunity to become an increasingly 
vital force in this community’s welfare. 
KFI’s undisputed leadership in Los An- 
geles is the natural result of top-ranking 
NBC programs combined with purpose- 
ful local programming in the local public 
interest. 


a tam 


of Mayor for a weekly report on civic 
problems and governmental affairs. A 
greater unity of understanding between 
the people and their government has 
been the obvious result’ 


The Mayor's Weekly Report over KFI 
is informal and completely non-parti- 
san. Problems occupying the attention 
and energies of city officials are dis- 
cussed, and suggestions are made by 
which citizens of the community may 
help in solving these problems. Citizens 
are invited to submit questions and 
complaints which are answered on sub- 
sequent broadcasts. 


This Public Service Program is now 
in its fifth year. 


50,000 WATTS + CLEAR CHANNEL + 640 KILOCYCLES 


Serta ©. Qasthiony, Sve 


EDWARD PETRY AND COMPANY, 


INC., 


NATIONAL 


REPRESENTATIVES 


grease even when used with s 


water is being made with 


ingredient developed as a resulté 
war shortages of coconut oils, 2 
du Pont de Nemours & Co. has 


ported. 


Soap made with the ingredit 
will be available for househ0 
toilet and laundry use after ® 


war, the company said. 


the June 13 broadcast, resumit 
Aug. 15. 
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REX W. WADMAN 


2 WEST 45TH STREET + NEW YORK IP 
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12,900,000 Gas 
Range Sales Set 
| |g Postwar Target 


(Picture on Page 59) 
st. Louis, May 16.—Looking for- 
yard to a postwar market for 12,- 
490,000 new gas ranges, American 
stove Company has launched an 
jdvertising campaign in national 
magazines along with a promo- 
‘Tonal program designed to give its 
jealers “a running jump over 
stwar competition.” 

' The company estimates that 6,- 
990,000 new ranges will be needed 
for replacement, 4,500,000 will be 
quired by war brides, and ap- 
proximately 1,500,000 will be re- 
quired for new homes to be built 
ygduring the first six months of 
’ nowspeace. Advertisements in the new 
campaign are designed to make 
specific appeals to each of these 
three buying classes. The first 
‘Niwo-color ad, appearing this 
month, is directed primarily to war 
prides. The headline, spoken by 
q soldier to his youthful wife, 
reads: “Mrs. Private Brown, you 
rate a better range than that... 
and it’s going to be a brand new 
Magic Chef.” 
® In this advertisement and those 
to follow, American Stove makes 
no promise of a “dream” model 
cas range, but illustrates one of 
its regular prewar Magic Chef 
models and declares: “Beautiful 
Magic Chef ranges similar to this 
will be ready for you after the 
war.” 
The advertisements will run in 
Better Homes & Gardens, Good 
Housekeeping, The Saturday Eve- 
imning Post, and Woman’s Home 
anmeCompanion. 
Mm Reference is made in all na- 
ional advertisements to the indus- 
y's “CP” seal, indicating a Certi- 
ed Performance range, which seal 
appears on several Magic Chef 
odels. 
Through its dealer publication, 
“Magic Chef Magazine,” the com- 
pany makes suggestions for utili- 


ties and dealers to follow in going 
after the huge volume of business 
that will be available after “V” 
Day. The company also is provid- 
ing dealers and utilities with tie- 
in newspaper advertisements and 
a large blow-up of the first na- 
tional advertisement for use in 
show windows or on sales floors. 
Still other newspaper advertise- 
ments display the 1944 Magic Chef 
wartime model, which has been 
approved by the WPB, has many 
features of prewar Magic Chefs, 
and does not contain any substi- 
tute materials. Meldrum & Few- 
smith, Cleveland, handles the ac- 
count. 


Roche, Williams & Cleary 


Is New Agency Name 


Roche, Williams & Cunnyngham, 
Chicago agency, has changed its 
name to Roche, Williams & Cleary, 
and has moved 
its offices from 
310 S. Michigan 
Ave. to 135 S. 
LaSalle St. Mr. 
Cleary joined 
the agency 11 
years ago after 
serving as gen- 
eral sales man- 
ager of Stude- 
baker, manager 
of WGN and 
promotion man- 
ager of the Chi- 
cago Tribune. He has been presi- 
dent of the board of trustees of 
the University of Illinois and is 
active in civic affairs. 

J. V. Gilmour, who organized 
his own agency, which was merged 
with Williams & Cunnyngham in 
1927, has been elected a _ vice- 
president of the agency. He had 
previously served as advertising 
manager of the Chicago & Eastern 
Illinois Railroad and of Racine 
Rubber Company. 


J. M. Cleary 


Stampleman to Ratner 

Henry Stampleman, formerly 
with Warwick & Legler, has joined 
be ai M. Ratner Company, New 
York. 


JOHN A. GARVIN 


South Orange, N. J., May 16.— 
John A. Garvin, 51, sales manager 
of Merck & Co., died May 11 at 
his home. He joined the drug and 
chemical house in 1916. He served 
in World War I as a lieutenant 
and in the current war, in addition 
to his other duties, he was in 
charge of priorities and other com- 
pany relations with the War Pro- 
duction Board. 


CARL F. NEHER 


Los Angeles, May 16.—Carl F. 
Neher, 54, commercial artist, at 
one time in the art department of 
McCann - Erickson for 12 years, 
died May 9 at his home here. For 
a number of years he was associ- 
ated with Charles Daniel Frey. and 
Charles Everett Johnson. Later 
he opened his own art studios in 
Chicago, where he specialized in 
magazine and poster illustrations 
for meat packers and food product 
advertisers. He came to Cali- 
fornia in 1923. 


JAMES W. COOPER 


Chicago, May 17.—James W. 
Cooper, veteran advertising man 
and newspaper representative, 


died last night at his home here. 
Mr. Cooper spent 30 years with 
the S. C. Beckwith Special Agency, 
pioneer newspaper representative. 
After retiring from that field, he 
conducted the Century Advertising 
Agency. 

Mr. Cooper is survived by his 
widow, a daughter and a son, 
James J. Cooper, member of the 
Chicago sales staff of the John 
Budd Company. 


RUDOLPH MILLER 


Rochester, N. Y., May 16.—Ru- 
dolph Miller, 56, scientific instru- 
ment advertising manager of 
Bausch & Lomb Optical Company, 
died May 7 after an illness of 
several weeks. 

Mr. Miller joined the advertising 
staff of Bausch & Lomb in 1935 
and was editor of “Educational 
Focus,” one of its optical journals. 


RAY BROWN 


New York, May 16.—Ray Brown, 
78, vice-president of the Hawley 
Advertising Company from 1915 to 
1935, when he retired, and a for- 
mer newspaper man and illus- 
trator, died April 30 at his home. 

In 1915 Mr. Brown established 


55 


the Hawley Advertising Company 
in partnership with John Hawley, 
which ceased functioning several 
years after Mr. Brown’s resigna- 
tion from the agency. 


FREDERIC E. MANSON 


Williamsport, Pa, May 16.— 
Frederic E. Manson, 83, veteran 
editor of the weekly newspaper, 
Grit, died May 5 in a local hospital 
after a long illness. 


J. H. BATCHELDER 


Peoria, Ill., May 16.—Joseph H. 
Batchelder, 54, president of the 
Traction Advertising Company, 
died here April 30 following a 
lengthy illness. 

Following his graduation from 
college, Mr. Batchelder became as- 
sociated with his father in the 
Traction Advertising Company, 
and was named president of the 
company when the elder Batch- 
elder died in 1935. 


H. E. MITCHELL 


St. Petersburg, Fla., May 16.— 
Harry E. Mitchell, 78, founder of 
the Daily News, Boone, Ia., which 
later became the News-Republican, 
died here May 3. 
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, | PER CAPITA INCOME INCREASE 
vst RANKS 14TH IN THE NATION 
res ms Contributing greatly to this impressive achievement has 
ndles “been the heavy concentration of highly paid skilled workers 

in the Charleston metropolitan area—which with a gain of 

Ww 38% ranks 8rd in the nation in percentage of population 
oe pucrease based on Ration Book 4 registrations as of Decem- 
with ber 1, 1948, in comparison with U. S. Census reports issued 


@May 1, 1940. 


Whether your goal is immediate results or you are thinking 
“got post-war business—South Carolina should be cultivated 
wight now—and by all odds starting point for every cam- 
paign should be the advertising columns of THE POST AND 
EWS & COURIER, covering the market which more than 
Phy other has helped to lift South Carolina to 14th place 
n percentage of per capita income increase in a space 
of three years. 


'Y 
ad 
AP" See U. S. Department of Commerce bulletin entitled “Blue Ridge-Pied- 
ase mt Region Serves as Labor Reserve”, which has just been released and 


hich shows that South Carolina, with a gain of 75.9% in 1942 as com- 
tamed with 1939, had the largest per capita income increase of any state 
Wee" the revion which is made up of Maryland, West Virginia, North and 
pouth Carolina and the District of Columbia...and ranks 14th in the 
hited States, 


THE POST and NEWS & COURIER 


CHARLESTON, S&. C. 
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Represented by The John Budd Company 
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You need this... 


Ir your desk rules your business day, 
send right now for the Hammermill 
idea-book, “Recipe for an Orderly 
Desk.” , 

This explains how to organize your 
work, to remind yourself, and others, 
what to do and when, eliminate 
time-wasting interruptions—all with 
a simple system of “putting it in 
writing.” Just a little of the right 
kind of paper work will help relieve 
the pressure. 

And when you put instruc: 
tions on paper to lighten your 
load, specify dependable Ham- 
mermill Bond. Its quality is 
safeguarded by the toughest 
scientific tests in papermaking 
and 45 years of “know how” in 
producing economical 
office papers. 


Buy Bonds— 
and keep them! 


Co. Erie, Pa. 

a’ ’ 

ote ong copy of the 
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Hammermill P 


lease send me 
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FREE! 
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1,000 Magazine 
Salesmen fo Aid 
Waste Paper Drive 


(Continued from Page 1) 


munities, which will be assigned 
to them. The War Production 
Board through its regional secre- 
taries, and the volunteer work of 
its county and local salvage chair- 
men, has long been effectively 
operating to arrange _ salvage 
drives. The magazine men will 
simply step in to help implement 
the program and the efforts of 
local newspapers.” 


Plan Complete Organization 


In announcing formation of his 
committee, Mr. Carr emphasized 
that newspapers have done an 
outstanding job in paper salvage, 


and that the magazine group will 
put its shoulders to the wheel to 
assist and supplement the news- 
paper efforts in an attempt to sal- 
vage every available bit of paper. 

Members of the field staff will 


‘receive definite assignments from 


their own employers. Field cap- 


‘tains will be appointed in each of 


the larger areas, coinciding with 
the organization of WPB’s sai- 
vage division. Auxiliary help will 
be solicited from.packers, canners, 
bottlers, and other manufacturers 
who use paper for packaging and 
shipping. It is expected that 
within three weeks part of the 
field forces can be in actual oper- 
ation. 

Members of the central commit- 
tee under the chairmanship of Mr. 
Carr are as follows: 

B. A. MacKinnon, American 
Home; Phil Zach, Capper Publica- 
tions; Frank F. Soule, Conde Nast; 
John M. Brehm, Crowell-Collier; 
Arthur Gow, Curtis; N. M. Mat- 
hews, Farm Journal; Eliott Odell, 
Fawcett; E. H. McHugh, Hearst 
Magazines; H. J. Donohoe, Liberty; 


Warren Mayers, Look; S. O. Sha- 
piro, Macfadden; William Cun- 
ningham, McCall’s; James R. Jen- 
nings, Street & Smith; K. F. Ward, 
Time, Inc.; Howard Ehrlich, Mc- 
Graw-Hill; Clyde Combs, Mere- 
dith; R. W. Welch, National Geo- 
graphic; Arthur Anderson, News- 


‘week; ‘©. R. Spaulding, New 


Yorker; James E. Hofac, Parents’; 
Stephen P. Glennon, Popular Sci- 
ence and Reader’s Digest; A. C. 
Helfrich, U. S. News; Charles B. 
Groomes, ADVERTISING AGE; Stan- 
ley Mullin, Advertising & Selling; 
H. W. Marks, Printers’ Ink; E. F. 
Thayer, Tide; and Philip Salis- 
bury, Sales Management. 


TRUMAN GROUP TO 
REVIEW WPB PAPER ORDERS 


Washington, D. C., May 18.—A 
thorough review of all WPB paper 
limitation orders and _ appeals 
grants will be one of the major 
questions before the Truman com- 
mittee Tuesday, when the Senate’s 
crack trouble-shooters pry into 
the steps taken by administrative 


officials to divide the nation’s short 
paper supply. 

In calling the hearings, the Tru- 
man group evidenced dissatisfac- 
tion with preliminary reports on 
the operation of the paper limi- 
tation orders. 

Investigators for the committee 
had conferred with WPB last Aug- 
ust, and had supervised revision 
of the restrictions in January. 
Recent reports on the operation 
of the restrictions have failed to 
convince the committee that the 
new orders have established stand- 
ards which insure fair distribution 
of paper. 


Delay Other Hearings 


Committee members are close- 
mouthed about their objective, but 
it is understood that they have 
received numerous’ complaints 
about the grants of extra paper 
to various publishers. Similar 
complaints have been received by 
the Senate small business commit- 
tee, but hearings before that group 
originally set for May 15 have 
been deferred until the Truman 


Should Know What 


PRINTING PRODUCTS CORPORATION 
Can Do For Them 


is umusual — Operation is Day and Night. 
Printing Counsel is given on Economical Production and Proper Quality. 
Advertising Counsel is given on Methods, Copy and Illustrations. 


Equipment 


SPECIALISTS IN THE PRINTING OF 


CATALOGS e PUBLICATIONS 


and printing requiring the same kind of equipment and organization to produce, 

such as Booklets, Price Lists, Flyers. House Organs, Convention Dailies, Proceed- 

ings of Conventions, Directories, College and Institutional Year Books, Paper 
Covered Books, Larger Quantities of Circulars, ete. 


HERE is a large volume of the kind of printing Printing Prod- 
ucts Corporation is best equipped and organized to produce, so 
if in doubt, it is best to write or phone what is wanted and informa- 


and Organization 


tion will be promptly given. 


Here is complete equipment and organization to handle all or any 
art of printing orders in which we specialize — from ILLUSTRA- 


TIONS and COPY to MAILING. 


Printing Products Corporation has system. No orders get lost or side- 
tracked. Each order’ is assigned to an experienced executive who watches 
and follows the order from receipt of cuts and copy until delivered. 


Business methods and financial standing are the best, which state- 
ment is supported by customers, supply houses, credit agencies, First 
National Bank of Chieago and other banks. 
rates Printing Products Corporation and associates over $1,000,000 highest 


standing. 


because of up-to-date equipment and best workmen. 
because of automatic machinery and day and night operation. 


because of superior facilities and efficient management. 


A printing connection with a large, reliable printing establishment will 
save much anxiety regarding attentive service, quality and delivery. 


Chairman and 


L. C. HOPPE 
Assistant Chairman 
A. R. SCHULZ 


President and 
Director of Sales 


Death 


LUTHER C. ROGERS 


Management Advisor 


First Vice-President, 


and Managing Director 


PROPER QUALITY 
QUICK DELIVERY 


RIGHT PRICE 


WE ARE STRONG ON OUR SPECIALTIES 


Firoducls Corporilion 


(THE FORMER ROGERS & HALL COMPANY) 


NATIONAL AND LOCAL 


Dun & Bradstreet, Inc., 


setting. 


desired. 


the great 


PRINTER SPECIALISTS 


Artists 
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Engravers 


° 


Electrotypers 


Telephone Wabash 3380—Local and Long Distance 
POLK AND LA SALLE STREETS, CHICAGO 5, ILLINOIS 


A large, efficient and completely 
equipped printing plant. 
(The former Rogers & Hall Com- 
pany plant) 


New Display Type 


for all printing orders. 


Clean Linotype, 
Monotype and Ludlow type- 


All Standard Faces 
of type and special faces, if 


Good Presswork — 
one or more colors. 


Facilities for Binding 


as fast as the presses print. 


Mailing and Delivery 


service as fast as copies are 
completed. 


A SAVING is often obtained 
in shipping or mailing when 
printing is done in Chicago, 


central market and 


distributing point. 


H. J. WHITCOMB 


Vice-President and 
Assistant Director of 
Sales 


L. C. HOPPE 
Secretary 


W. E. FREELAND 
Treasurer & 
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committee has an oppo i 
a pp rtunity to 
The hearings are te i 
scheduled to run less than s wet 
but officials promised that the 
operation of the orders wouylq ne 
thoroughly studied. In calling th 
hearing they said WPB had baer 
given 30 days in which to remedy 
certain defects, and that the hear. 
ings would probably concentrate 
on the steps that had been take 
in that direction. 7 

For more than a month 
winter, the Boren newsprint com- 
mittee of the House covered gyp. 
stantially the same materia] ex. 
posing the failure of 1943 limita. 
tion orders to save anywhere near 
the desired amount of Paper 
While the Boren group has as ye} 
to submit a report, it has expresseq 
its satisfaction with the regula. 
tions that were introduced in Jap. 
uary, designed to minimize the 
amounts of paper granted on 
appeal. 


PULP-CUTTING CONTEST 
AIDS EASTERN OUTPUT 


_ New York, May 18.—PPNC has 
just completed a pulpwood-cut. 
ting competition in New England 
and upper New York State, di. 
rected by Arch Crawford, on leave 
from Curtis Publishing Company, 
in which war bond prizes totaling 
$4,275 were offered through the 
local Granges. The competition, 
which ran for six weeks in most 
areas, is said to have “improved 
substantially” the lagging Pulp- 
wood output in those areas. 

About 94,000 cords were re. 
ported by participating Granges ip 
New Hampshire, Vermont and 
New York. Maine, which nor- 
mally produces more _ pulpwood 
than the three other states com- 
bined, is expected at least to dov- 
ble that record. This part of the 
PPNC program is now being ex- 
tended into the south. 

Meanwhile, War Activities Com- 
mittee of the Pulpwood Consun- 
ing Industries points out that 3 
pulpwood companies are now run- 
ning campaigns in small town 
newspapers in their areas. A re- 
cent survey showed that they 
placed 639 newspaper ads in a 
five-week period. The committee 
itself is now advertising in 1,28) 
small town papers in 27 states, on 
an annual basis of $232,000. It 
present schedule will run until 
Oct. 1. 

A recent brochure by the com- 
mittee, of which Frank Block is 
director, showed “How Mills Are 
Getting More Pulpwood” by using 
advertising, promotion and pub- 
licity. “The mills that are getting 
the most out of the campaign,” it 
explains, “are those that are put- 
ting the most effort into it.” 


ANPA REPORTS DROP 
IN NEWSPRINT USE 


New York, May  16.—Daily 
newspapers reporting to th 
American Newspaper Publishers 
Association consumed 780,021 tons 
of newsprint during the first four 
months of 1944, a decrease 
14.8% under the same period o 
1943. In April of this year, 201,1%# 
tons of newsprint paper wert 
consumed, representing a decreas 
under April, 1943, of 17.3%. | 

The total estimated newsprint 
consumption in the U. S. for Apri, 
1944, the ANPA reported, wé 
268,181 tons, which includes @l 
kinds of uses of newsprint pape, 
while for the first four months 
this year, it is estimated at 1,04; 
028 tons. 


Graham Patterson Heads 
Poor Richard Club 


Graham Patterson, publisher 
Farm Journal and Farmer’s Wil 
and Pathfinder, has been elect 
president of the Poor Richart 
Club, Philadelphia. 

Other officers are Roger W 
Clipp, WFIL, first vice-presidet 
Benjamin F. James, second vi 
president; V. Winfield Challengé 
N. W. Ayer & Son, secretary; # 
George E. Letchworth Jr., tre® 
urer. Directors include Roy J. M@ 
Kee, Charles H. Grakelow, Jero™ 
B. Gray and George G. Diffenba 


Willcox a Vice-President 


L. G. Willcox, formerly dire 
of research and media and 
account executive of Evans A® 
ciates, Chicago agency, has 


last 
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Names still make news. On that count The TIMES isn’t too 
proud to say that we and the country weekly with its “personals” 
are brothers under the skin. 


In The TIMES war reporting by the biggest staff working 
exclusively for one American metropolitan newspaper, we’ve 
printed columns and columns of more names of Chicago boys 
than any other paper in town. 


That’s because The TIMES is a hometown newspaper. Our 
circulation is 95 per cent within 40 miles of our presses. Most 
of The TIMES common stock is owned by people who work on 
the paper; people who are neighbors of its readers. 


There is no substitute for being “one of the folks” when you are 
rating a paper's reader confidence and preference. 


We don’t have to rant and roar and try to make The TIMES a 
political power or a medium of ideological propaganda. The 


folks know we are in the newspaper business to give them the 
news and features straight without any backstage fancy business 
or sidelines. 


That is why they buy and believe The TIMES—and more than 
that, why they welcome it as they would a sensible, informed 
and entertaining neighbor coming in for a visit. 


Maybe it isn’t impressive for us to say that we're satisfied with 
The TIMES being content to stand so strong simply as a news- 
paper. But the policy has done all right for us in fifteen years 
by taking us from scratch to tops in Chicago’s esteem as the 
place to get the news without any curves. 
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CITYWIDE WELCOME—Chicago agency space buyers are presenting the key 

to the city to Ben L. Meyer, new national advertising manager, at the premier 

midwestern showing of the New York News’ sound movie presentation of the 

New York market. Left to right are: H. R. Van Gunten, Foote, Cone & Belding; 

Mr. Meyer; Frank H. Hakewell, Roche, Williams & Cleary; Clifford E. 

Bolgard, Young & Rubicam; and Harlow P. Roberts, Goodkind, Joice & Morgan. 
(Story on Page 57.) 


STORE WINS PLAQUE—Frank Tripp, left, general manager of the Gannett 
Newspapers, presents Irving T. Runey, advertising manager, S. F. Iszard Co., 
Elmira, N. Y., department store, with the plaque showing it won the ‘43 Class A 
award made by the National Retail Dry Goods Association and Newspaper 
Advertising Executives Association for a retail advertising campaign. Store 
officials were feted at a surprise party held by the Elmira Star-Gazette. 


DRUG DISCUSSION—Talking it over at the Proprietary Association's annual 

meeting in New York are, left to right, L. M. Van Riper, vice-president in 

charge of advertising, McKesson & Robbins, New York; William Y. Preyer, 

President, Vick Chemical Company, New York, and Charles Beardsley, presi- 
dent, Miles Laboratories, Elkhart, Ind. 


T ADVERTISING CLINIC—Between sessions at the annual meeting of the 
°prietary Association, this group relaxes: left to right, H. H. Hoyt, president, 


tter Products Co., New York; Fred E. Rathburn, president, Olive Tablet Co., 


“lumbus, and president of the Proprietary Association, and Harold A. Thomas, 
vice-president, Sterling Drug Co., Inc., New York. (Story on Page |.) 
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CAN'T SLIP —Tailored-Silk Under- 

garment Co. says this pulchritudinous 

damsel is pretty smooth in a Shar-Loo 

(Celanese yarn) slip that can't slip. 

The company makes trillium under- 

things woven with Celanese yarn. The 
ad is from Mademoiselle. 


FOR AN ENERGY LIFT 
THAT MAKES LIPS SMACK 

THERES NOTHING LIKE 
THE NEW HI-MAC! 
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TO CONSUMERS—Although 75% of 
its production is going to the armed 
forces, Shotwell Mfg. Co., Chicago, is 
building a postwar market for Hi-Mac 
candy bars with a new series to appear 
in The American Weekly and This 
Week Magazine. The 5-cent chocolate 
coated bar, brought out a year ago, 
has been advertised in camp news- 
papers and Army, Navy and Marine 
publications. C. Wendel Muench & 
Co. is the agency. 
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ANNOUNCES SCHOLARSHIP PLAN—Lambert Pharmacal Co. gave up its 

priority on a page in the May 20 SEP to permit Cunningham Drug Stores, 

Detroit, to announce a job proposal and free four-year pharmacy scholarships to 

returning honorably discharged service men. The scholarships are offered by 

the company "in recognition of ae" ogy yt employment problem." (Story on 
age 1/8. 


* SUV MORE WHR BONES ANG STAMPS 


CHANGE-OVER—Last summer this damsel plugged war bonds on posters 

throughout the South for Zimba Beverage Co. But changing conditions allow 

use of direct product-selling designs, such as the above, which has started on a 
full 12-month schedule. Dundes & Frank, New York, handles the account. 
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in design—of course tt will give you Magic Chel pearwar ranges will be ovaibuble 
everything you have beea wishing for dor Pyevdesn ges in the Pantera om vel 
in a tange —besuty, converenc«, speed States and tet oper battled gow eherw here 
econumy. I cost will be reasonable—and . . . 

it will give you tong years of juse the 


kind of service you @ant 


ng - oe 
Right now we are working «© win the war permiced by W PF BR Mt pow ore badly in 


THE OTD WHEEL OAS ®. 
WITH THE LIFETIME BURNER OusraNTIE 


BUILDS CONSUMER INTEREST—Although its only current production is a 

WPB-approved model, American Stove Co., St. Louis, has launched a consumer 

campaign in national magazines. This is the opener. Meldrum & Fewsmith, 
Cleveland, handles the account. (Story on Page 55.) 
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NATURE GAVE 
A BLANKET PRIORITY 
TO CALIFORNIA’S 


major importance. 


Valleys Market. 


5 markets within this great central market claim 
special attention. They radiate from Sacramento, Fresno 
and Modesto. They contain nearly a million people and 
over 70% of the Central Valleys’ buying power. 


Linking them from the standpoint of advertising are 
The Sacramento Bee, The Fresno Bee and The Modesto 
Bee — The Three McClatchy Bees. The density of their 
coverage ranges from over 50% of their trading areas up 
to 90% of their city zones. They reach these exceptional 
percentages with a quality of journalism whose high level 
is marked by a Pulitzer award, and whose influence dates 
back for nearly ninety years. 


NEWSPAPERS 


Represented Nationally by 
NEW YorK « tos ancties O/MARA & ORMSBEE, INC. cuicaco «+ SAN FRANCISCO 


To their soil she gave a blanket 
cels not just in grains, or fruits or 
but in all. It has the greatest rice production in the 
country ... it yields the basic textiles, wool, cotton 
and flax, not to mention nuts, oranges, figs and— 
in great abundance—grapes for raisins and wine. 


Nature posted conspicuous notice to advertisers 
to regard California’s central valleys, the Sacra. 
mento and San Joaquin, as a distinct market of 


She flanked it with the Sierra on the East, the 
Coast Range on the West. Then she bent the two 
ranges toward each other at the north and south 
ends to complete encirclement of the great Central 


d 


She issued an invitation to home making thata 
million and a quarter people have accepted. They 
are proud of their cities and towns as well as of 
their farms, orchards and factories. You have tw 
offer your wares through their own stores and tell 
about them in their own newspapers. The incen- 
tive—a buying power of more than a BILLION 
AND A HALF DOLLARS A YEAR. 


THE 3 MCCLATCHY BEES... 
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